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Automobile Assn. Calls for 


Service station restrooms became the target 
of a stinging verbal attack by American Auto- 
mobile Assn. last week. Pinning the labels “dis- 
comfort” stations and “unrest” rooms to many 
service station public facilities, AAA terms the 
general situation little short of a national dis- 
grace and a menace to the health of more than 
60 million highway users. 


Representing more than 2 million members 
and 725 affiliated clubs throughout the nation, 
AAA, in protests to oil company executives, oil 
and gasoline dealer associations and city and 
state health authorities nationwide, called upon 


— 2. 


Immediate Restroom Cleanup 


service station owners, managers and others for 
an immediate house-cleaning. 


For a report on AAA’s critical view on service 
station restrooms, and excerpts from protests 
sent to oil company executives and others, see 
article in News Section. 


New Car Owner Expects Good Service 


NPN staff writer buys a new car but finds service 
station operators display little or no interest in soliciting 
his business. Reception given this new car owner by 
service station personnel is described on p. 38. 


LPG— Expanding Market for Oil Jobbers 


Refueling a meter-type LPG installation from a tank truck is depicted above. 


Established gasoline and fuel 
oil jobbers are moving into 
liquefied petroleum gas distribu- 
tion. This fact is shown in the 
number of Independent mcrket- 
ers who have entered the field 
already and by the numerous 
inquiries received by suppliers 
from other oil jobbers who are 


considering the step. 


Similarity in marketing meth- 
ods gives the oil marketer an 
advantage in branching into 
LPG business. Some of the re- 


quirements which he must meet 


For the oil marketer entering the LPG field, he will find the well established ac- 


quaintance of his tankwagon drivers with customers will serve in equally good 


stead with users of LPG. 


are told in story beginning on 
p. 26. 








TOKHEIM OIL TANK AND PUMP CO. 


DESIGNERS AND BUILDERS OF SUPERIOR EQUIPMENT 


FORT WAYNE 1 


FOR 46 YEARS 


INDIANA 




















It is no secret that more and more 
quality-wise oil men are insisting 
upon Tokheim pumps both for re- 
placement and new construction. 
For these time tested pumps are 
just as good as they look—harmo- 
nize with any station design, perform 
dependably, year after year, under 
toughest operating conditions with 
minimum maintenance expense. 
You can solve your pump problems 
quickly by specifying Tokheims. 
Thousands of wise buyers and 
your own experience will quickly 
approve your judgement. 
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SPECIAL TEST car used to check the accuracy of track scales. Each pound of 


Ethyl"’ fluid is weighed twice—any shortage instantly detected. 


COAST TO COAST—no matter where your refinery is located, 
Ethyl deliveries are prompt and accurate, safely and efficiently 
handled. 


SPECIALLY CONSTRUCTED, double-walled tank cars are used 
to transport “Ethyl” antiknock compound. 





4,427 ETHYL shipments per year... 
4,427 “ON-TIME” deliveries per year 


... Ethyl has served the petroleum industry with accuracy 


and promptness for twenty-four years 


For more than twenty years the refineries of 
America have relied on the Ethyl Corporation 
to deliver promptly and accurately their re- 
quirements of antiknock compound. Every pre- 
caution is taken to guard against error. Each 
and every shipment of ‘“Ethyl’’ fluid is triple 
checked to make sure that quantity is correct 
ind each pound is of uniform high quality. 
(his careful checking is a service to refineries 
that Ethyl people are particularly proud of. . . 


Pr 
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s sold under the ‘‘ETHYL"’ trade-mark — Antiknock Compound...Detergent Cleaner 


and it typifies the care and attention to detail 
with which the entire Ethyl organization en- 
deavors to serve the petroleum industry. 


ETHYL 


CORPORATION 


Chrysler Building, New York 17, N.Y. 





24 years’ service to America’s progressive petroleum industry. 


.. Salt Cake... Ethyiene Dichioride...Sodium Metallic...Chiorine (liquid) ...0i! Soluble Dye 
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aS TS eee: INDUSTRY -: 


COMING MEETINGS 


JULY 
Twin Cities Petroleum Club, golf party, Minne- 
apolis Golf Club, July 22. 
API Lubrication Committee, Executive Commit- 


tee, Skytop Inn, Skytop, Pa., July 29. NEWS SECTION 9 
. . . . . . . . . . . 
AUGUST 
National Council of Independent Petroleum 
Assn., quarterly meeting, Stevens Hotel, Chi- 
cago, Aug. 6-7 


iMinceting, Rainbow Hotel, Great Falls, Mont. FEATURE INDEX 


Aug. 11-13. 
Society of Automotive Engineers, West Coast 
transportation and maintenance meeting, Bilt- DIRTY RESTROOMS—American Automobile Assn. labels service 
more Hotel, Los Angeles, Aug. 21-22. a 
ate mn restrooms as “discomfort’ " Pe ee ee a 
Mistneiey Petroleum Mesketers Asm. golf tour- station restrooms as ‘discomfort’ and “unrest” stations. Calls for 
nament, French Lick, Ind., Aug. 28. immediate cleanup 3 
SEPTEMBER 
er ee Se ee See LIQUEFIED PETROLEUM GAS—Broader marketing field presents 
Virginia Oil Men’s Assn., semi-annual meeting, itself to Independent oil marketers who enter the LPG business 
Hotel Roanoke, Roanoke, Va., Sept. 4-5. Analysis of requirements is important 26 


Virginia Petroleum Jobbers Assn., semi-annual 
meeting, Hotel Roanoke, Roanoke, Va., Sept. 
i , 
LOST CUSTOMER—New car owner receives bad impression of 


North Carolina Oil Jobbers Assn. and South 


Carolina Oil Jobbers Assn., joint fall meet- service and sales efficiency at service stations; takes his auto- 
ing, Mayview Manor Hotel, Blowing Rock, : . 
. ts se. . mobile to car dealer for lube job ot 38 


National Butane-Propane Assn., convention, Jef- 
ferson Hotel, St. Louis, Sept. 15-17. 


National Assn. of Credit Men, Petroleum Divi- 
sion, annual meeting, Edgewater Beach Ho- 
tel, Chicago, Sept. 15-17. DEPARTMENTS 
American Chemical Society, Division of Petro- 
leum Chemistry, annual meeting, Waldorf 


‘ . . ae i 

Astoria, New York, Sept. 15-19. About Oil People 59 
Michigan Petroleum Assn., fall convention, 

Park Place Hotel, Traverse City, Mich., Sept. ; 

16-17 Advertisers’ Index 63 
API Lubrication Committee, Traymore Hotel, 

Atlantic City, N. J., Sept. 17-18. Ahead of the News 5 
SAE, tractor meeting, Hotel Schroeder, Milwau- 

kee, Wis., Sept. 17-18. a Editorially Speaking 21 
National Petroleum Assn., annual meeting, Tray- 

more Hotel, Atlantic City., N. J., Sept. : 

17-19 ; ; ' Markets 47 
Independent Petroleum Assn. of America, an- 

nual meeting, Oklahoma City, Sept. 29-30. Midwest Comment 7 
American Institute of Chemical Engineers, re- 

gional meeting, Hotel Statler, Buflalo, N. Y., Oil Prices 52 


Sept. 29-30, Oct. 1 

AIME, Petroleum Division, two-day _ technical Ralinery Mowe 41 
meeting in conjunction with regional meet- elinery NEWS 
ing, Denver, Colo., Sept. 28-30, Oct. 1-2. 


tatistics P 
OCTOBER Stati 56 


Empire State Petroleum § Assn., semi-annual Transportation News 43 
meeting, Rochester, N. Y., definite date un- 
lecided W 1 C 7 
SAE, autumn aeronautical meeting, Biltmore ashington Comment ° 


Hotel, Los Angeles, Oct. 2-4 
ASME, Petroleum Mechanical Engineering Con- 
ference, Rice Hotel, Houston, Oct. 6-8. 





American Gas Assn., annual meeting, Audi- 


tortams Hotel, Cleveland, Oct. 6-6. FUFLICATICN CFFICE: 1213 West 2rd Street, Cleveland 13 Ohio, CHerry 7672. 








West Virginia Petroleum Assn., annual meeting, Ceble Addiers: “FIATICIL ,Clevelendchio”. Cable inquiries are answered by mail unless 
ty undecided, Oct. 8 eullicient iurds in United States mcney are advanced for cabled reply. 
American Institute of Mining and Metallurgical 
Engineers, Petroleum Division, Mayo Hotel, NEWS BUREAUS 
ulsa. Oct. 8-10 New York.........COlumkus 5-1695 Ss sikno bewecans HARrison 5901 
ae ER = ’ ; 50 West £Cib St., New York 20 59 East Van Buren St., Chicago 5 
liana Independent Petroleum Assn., Inc, 
mi-annual meeting, Hotel Severin, Indian- Washingtcn....... ....National 3477 ee eee re -.- 2132 
ipolis, Oct. 9-10 1034 National Fress Eldg., Washington 4 904 World Bldg., Tulsa 3 
California Natural Gasoline Assn., annual fall Subsecripticn rate $5 yer yeer in United States, Mexico and Pan-American Countries; $6.50 in 
eeting, Ambassador Hotel, Los Angeles, Caneda and Fecreicn Ccuntries. Current ccpies 20 cents, except special issues; back copies 
ct. 1) more than two mcnths old 20 cents per ccpy. Trade Mark Registered U. S. Patent Office. Copy- 
American Assn. of Oilwell Drilling Contractors, right 1847 by the Naticnal Fetroleum Publishing Company. Entered as second class matter 
nual meeting, Long Beach, Calif., Oct. 13- Januery 17, 1910, at Cleveland, Ohio, post office under act of March 3, 1879, by the National 
5 Petroleum Publishing Company 
"a July 16, 1947 3 
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Two gallons of motor fuel were passed ulatic 
through each of these two glass manifolds thou; 
connected to a test engine. One fuel was states 
straight gasoline, the other was treated with to a 
Paradyne Fuel Improver. trade 
When your gasoline performs like that in up & 
the right hand tube ... Paradyne-improved and 
... you're well on your way to pleasing cus- 10, 
tomers and building sales with a gasoline Texa 
that helps keep harmful gum deposits to a _— 
very minimum! ms 
Write for Technical Bulletin No. 101 for aa 
‘ . ; eral « 
complete information on Paradyne Fuel 
Improver. 
. VET 
(Vertical glass manifolds, operated at 150 deg. passa 
F. mixture temperature, show effect of PARADYNE Com 
FUEL IMPROVER on deposits.) to 
Alrea 
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~ PARAMINS J: 
make good fuels and motor oils better! J 


sonal 
bill; 


ADDITIVES WITH A BACKGROUND PARAMINS INCLUDE: PARATONE —for improved viscosity index. Hous 
PARAFLOW —for lower stable pour. 


PARATAC —/for tacky oils and greases. 

PARAPOID —for E.P. gear oils. 

PARANOX for inhibiting corrosion and oxidation 
PARASHEEN for better appearance. 


ENJ AY COMP NY INC PARADYNE —for improved gasoline. held 
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MORE BUT NOT PLENTY—tThe statement was made in 
this department last week (July 9 issue, p. 5) that plentiful 
supply of tetraethyl lead is now available. The fact is that 
while the supply of tetraethyl fluid has improved somewhat 
ver last fall, there still is not enough to satisfy all demands. 
Last week’s over-optimistic statement resulted from a con- 
versation in which an NPN reporter and a salesman for a 
ompany which will begin supplying antiknock fluid on Jan. 
| misunderstood each other. As NPN has said several times 
in news stories in the past, there is a real and serious shortage 
f tetraethyl fluid due to a world-wide shortage of lead. De- 
mand for both the basic raw material and the antiknock fluid 
continues to exceed supply. NPN particularly regrets the 
error because Ethyl Corp., which is now the only supplier of 
tetraethyl fluid, has been at all times completely frank with 
the oil industry regarding the demand-supply balance on this 
product and NPN knows of its vigorous and continued efforts 
wer these years to try and increase the supply. 


CRUDE PRICES—Socony-Vacuum Oil Co.’s advances in its 
products prices this week has touched off new round of spec- 
ulation that another rise in prices for crude oil is near. Al- 
though B. Brewster Jennings, Socony’s president, specifically 
stated that company’s price increases were not attributable 
to advance in reported quotations at the Gulf last week, 
trade sources point out that pattern is beginning to shape 
up along same lines as during period between January 1947 
and March 10, date of last general crude rise. Last January 
10, Premier Oil Refining Co. raised its posted price for East 
Texas crude 10c per bbl. Early in February, following heavy 
export demand for gasoline, quotations for all grades of mo- 
tor gasoline advanced at the Gulf, and by end of month some 
East Coast suppliers advanced their gasoline prices. Gen- 
eral crude rise followed within two weeks. 


VETO HOPES—Convinced that it has no hopes of blocking 
passage of Rizley natural gas bill in Senate, Federal Power 
Commission is marshaling its statistics and arguments to try 
to convince President Truman he should veto the measure. 
Already passed by the House, the bill would make plain that 
FPC has no jurisdiction over production and gathering phases 
f natural gas. Lawyers practicing before FPC, which has 

sistently opposed Rizley bill, believe commission will have 

ugh influence to bring about veto. They point to recent 
presidential action nominating new commissioner on _per- 

il recommendation of FPC Chairman Nelson -Smith. If 
bill is vetoed, President probably would be overridden in 
House, but Senate vote would be close. 


ESS SUNDAY DRIVING—Excessive rains and cool weather 
1 down week end driving in late spring and early summer 
uch an extent that gasoline dealers in some areas report 

gallonage slightly below a year ago, and consequently less 

pressure is felt on the gasoline supply situation. 
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OCTANE RATING STANDARD—Considerable opposition is 
reportedly springing up against inclusion of the Research 
method of octane rating as a tentative ASTM standard by 
numerous Independent companies and at least one association. 
Committee on petroleum products and lubricants is now letter- 
balloting on it. Natural Gasoline Assn. of America is circu- 
larizing D-2 membership with reasons why method should 
not be published as a standard. Western Petroleum Refiners 
Assn. is considering whole question of octane numbers and 
rating procedures; has reportedly reached no conclusions or 
made public any statement. Among reasons cited by NGAA 
and others are: There is no pressing technical reason for 
adopting the Research method and two accepted methods 
will be costly in confusion. Acceptance will artificially ac- 
celerate the octane race by the “irresistable appeal of higher 
numbers.” In the competitive field of gasoline marketing— 
there will still be just as many customer “knock complaints.” 
An untimely quality criterion will hasten many small re- 
finers into marginal situations and force many refiners to 
reduce gasoline yields from various thermal operations; at 
same time reducing demand for natural and distillate gaso- 
lines, contrary to objectives of conservation of natural re- 
sources. 


ANTI-MONOPOLY TALK—Leading members of Joint Con- 
gressional Economic Committee are talking about recom- 
mending to Federal Trade Commission and Justice Depart- 
ment that a new, and comprehensive, study be made of 
monopolistic trends in this country. However, such a study 
may never be undertaken—or if started, never completed— 
because it would cost upwards of $2,000,000 and economy- 
minded House would balk. 


BIGGEST PINCH—One of the most difficult periods in al- 
location of gasoline in the Middle West will be from July 
20 to Aug. 1, some industry sources say, when they anticipate 
some service stations, Independent jobbers and other bulk 
plants will have used up their allocations for July, and will 
either have to obtain additional supplies or close until new 
allocations for August are received. So far the complacency 
of many operators has not been disturbed because they have 
continued to receive supplies, but they may get a jolt, some 
suppliers assert. 


REST ROOMS—Sales kits of all salesmen of one major 
oil company include data on the last word in restroom sani- 
tation. Salesmen are equipped with information on violet ray 
seats, disinfectants, and various equipment necessary for the 
last word in restrooms. This is not just a gesture. The 
salesmen are checked on their progress in selling dealers on 
restroom modernization just as they are checked on their 
quotas of petroleum products. 
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One of the most significant developments in the 
handling and storing of petroleum products, The 
Wiggins Hidek Floating Roof, is now presented 
through the medium of three-dimensional phantom 
drawings—with full explanatory text. 

The bulletin explains fully how breathing and 
pumping losses are reduced to a minimum and 
product quality retained by: 

Hermetically sealing the liquid surface with 

triple seal protection. 


SUB-LICENSEES: 


WESTERN STATES: Consolidated Stee! Corp. — Western Pipe & Steel Co. of California, Los Angeles — Son Francisco 
SOUTHERN STATES: Wyatt Metal and Boiler Works, Houston — Dallas, Texas 


FRANCE: Etablissements Delottre & Frovard reunis, Paris 
CANADA: Toronto Iron Works, Ltd., Toronto 
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PRANSPORTATION. CORPORATION 
135 SOUTH LA SALLE STREET, CHICAGO 90, ILLINOIS 


BRANCH OFFICES: NewYork + Washington, D.C. - Cleveland - Buffalo - Pittsburgh 
St. Louis - New Orleans + Tulsa + Dallas - Houston - Seattle - Los Angeles - San Francisco 





Permitting the relatively small volume of vap« 
intentionally trapped beneath the roof to & 
pand without venting. 

This bulletin contains information vital to ever 
phase of management, information which th 
executive concerned with the efficient storage an 
marketing of petroleum products can use to reduc 
losses and increase profits. 

Your copy is ready for you—NOW. Write fo 

it today. 
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INTERPRETING THE OIL NEWS 





WASHINGTON—By Raymond E. Bjorkback 


a Careful Thinking Would Avoid 


= Much Oil ‘Shortage’ Confusion 


=a 
_/t 


Mr. Bjorkback 


I am told I come 
from a long line of 
porch-sitters. Of 
course, I deny the 
gation—categorically, that is. I point 
for one thing, that one of my more 
immediate antecedents built quite a few 
porches, and some earlier ones engaged 
in certain light tasks such as the turning 
f earth, the sowing in it of seed and 
he harvesting of resultant crops—if any. 
(Also, I point out somewhat plaintively 
that, living in an apartment, I haven't 
had a porch since 1943—which brings 
ine to the other day. 


+ 


[ remarked to a friend—we were walk- 
that I don’t have a patio, neithe1 

do a lot of other people; or, if they do, 
they don't use their porches, and it’s a 
shame, too. It seemed to me that, if 
they did, they'd have a chance to think, 
ud the thought might occur to them 
that there’s a lot of motion being wasted 
to say nothing of breath, time or 
money—in all this fuss over oil “short- 


ages 


Take Chairman Weichel (R., O.) ‘of 
the House merchant marine committee, 
for example, and his investigation, al- 
though some people can’t. It’s been no 
secret for some time that you could 
stick our oil exports in the lone eye 
f our own Cyclops—name of Total Do- 
nestic Production—and he'd never notice 
them, although they mean much to post- 
var rehabilitation of the world, which 


ludes a place called the United States. 
Yet Mr. Weichel last week had come 
ip with the neat theory that this coun- 
trys supply tightness was all the fault 
the Commerce Department in not 
keeping more products at home. He 
beat Commercs Foste1 
er the head with this theory, actually 
ggesting that Mr. Foster would be 


Undersecretary 


ming the money the government pays 
if he'd lock behind “the price pic- 
Find out, perhaps, that men in 


business are selling abroad because 
in get more money for their wares 


Mr. Foster turned out to be too much 
i gentleman to ask Mr. Weichel if 
that wasn’t Weichel of Ohio who was 
king for the culprit behind the U. S. 
ritime Commission’s tanker pile a 
ile back Instead, he just told Mr. 
hel in a nice way something else 
certainly would have occurred to 
latter, had he been on his porch— 
the Commerce Department has no 
hority to go poking its nose’ in 
pl 's books. 
\t last report, Mr. Weichel, worried 
ally about three or so (U. S. con- 
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sumption) hours’ worth of products 
licensed by Commerce to go to Russia, 
was out on the Capitol veranda, thinking 
maybe it just wouldn’t be worthwhile 
to subpoena oil company records. 

Now Sen. Malone (R., Nev.) has tuned 
up another investigation on the more se- 
date Senate side of the Capitol, and in- 
telligence we have received suggests he 
will do his part to uphold this other 
chamber’s reputation for conservatism. 

He was getting a comprehensive state- 
ment on all phases of the oil industry 
from OGD Director Max Ball, who got 
comprehensive statements on all phases 
of the oil industry through the 85-man 


There is an op- 
portunity for tank 
Mr. Lamm car marketers — of 
fuel oil and = gaso- 
line to pick up some extra profits by 
handling liquefied petroleum gases, along 
with Independent jobbers of similar prod- 
ucts who are getting into the LP-gas 
business. 

Opportunities for jobbers are described 
on page 26, 

As pointed out in that article, many 
gasoline jobbers took on distribution of 
fuel oil (and vice versa) during wartime 
rationing of both of those products in 
order to build up gallonage sales and 
increase profits. Jobbers now are in- 
terested in adding LP-gas to their prod- 
ucts line for similar reasons. The same 
logic applies to tank car marketers. 

In taking on distribution of all three 
products, tank car marketers and jobbers 
will be keeping pace with refiners, many 
of whom are now beginning to extract 
the butane and propane from refinery 
gases for marketing, instead of using 
them as boiler fuel at the plant. Sup- 
plier prices for LP-gases are higher now 
than for sometime, which makes it im- 
portant to conserve them for the market. 


Another reason why tank car mar- 
keters may find it advantageous to han- 
dle LP-gas is that more than 50% of 
the amount marketed for domestic, in- 
dustrial and public utility uses is shipped 
by tank car. The volume sold to these 


National Petroleum Council just last 
week. Those reports weren't gotten up 
in a day, but they'll have the effect of 
bringing Malone’s public lands natural 
resources subcommittee pretty well up to 
date. 

Well and good—Mr. Malone and his 
colleagues can know that, given steel, 
abroad as well as at home, the U. S. oil 
industry will get its job done; not only 
that, but probably no one will actually 
suffer while that job is getting done if 
the government, for one, doesn’t hamper 
the industry. 

Something like that knowledge must 
have come to the military, which is on 
a spot in the supply stringency if any- 
one is. The military reportedly had been 
of a mind to “blow the lid off.” We've 
noted no lids flying around. 

We have observed, though, that a lot 
of people who work quietly often get 
more done than others who make a cer- 
tain amount of noise. 

Come to think of it, I believe it was 
a senior relative—he had a porch—who 
first pointed that out to me. 


MIDWEST—By Earl Lamm 


Tank Car Marketers May Do 
Well to Enter LPG Business 


three big markets in 1946 was 1,100,- 
000,000 gal. 

As soon as all orders on manufacturers’ 
books for new tank cars are filled, 
there will be about 7,500 pressure tank 
cars in LP-gas service, which it is antici- 
pated will relieve the present transpor- 
tation problem. 

However, further increase in the num- 
ber of tank cars for handling LP-gas is 
in prospect as government agencies are 
urging allocation of more steel for their 
manufacture and LP-gas producers are 
preparing to put them into service. 

With entry of more and more Inde- 
pendent jobbers into the LP-gas distribu- 
tion, tank car marketers will likely be 
receiving an increasing number of calls 
for LP-gas—especially along 
with jobber orders for gasoline and fuel 
oil, as many Midwest jobbers look to tank 
car marketers as regular sources of prod- 
uct supplies. 


propane 


© 2 


The campaign of LP-gas marketers to 
increase the size of consumer storage for 
summer fill by installation of 500 and 
1,000 gal. tanks is meeting with consid- 
erable success in Kansas. The Kansas 
LP-Gas Assn. estimates that 750,000 gal. 
of additional consumer storage has been 
installed in that state since inauguration 
of the program last spring. The figure 
covers only installations of larger storage 
for previous users of LP-gas, and does 
not include storage for new customers. 


7 














Joseph A. Collins, new national chairman of Oil Heat In- 
Port 
To guide him in his new ac- 


stitute’s growing Distribution Division, was born at 
Jervis, N. Y., June 2, 1899. 
tivities he can draw on a lifetime of experience in the design 
and application of all types of equipment to consume burning 
oils, as well as in the supervision of the sale of residential 
and industrial burning oils. 

During his early years in the heating business Mr. Collins 
was affiliated with the Radiator Corp. and the 
Richardson & Boynton Co., as a sales engineer, and as as- 
sistant sales manager. 

In 1936 he joined the Frontier Oil Refining Corp. of Buf- 


American 





Joseph A. Collins 


Joseph A. Collins-Head of OHI's Distribution Division 








falo and now manages Frontier’s oil burner and fuel oil sales 
division. 

A member of the board of directors of Oil Heat Institute 
for the past several years Mr. Collins is also president of the 
Oil Heat Assn. of Western New York. 

During World War II Mr. Collins organized and supervised 
the work of the National Fuel Efficiency Program in the Ni- 
agara Frontier area. He also acted as chairman of the Fuel 
Oil Industry Advisory Panel for the Western New York area 
of the Office of Price Administration. 

Mr. Collins likes horseback riding, swimming and _ hiking 
and indulges in these sports whenever time permits. 
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Restrooms at Stations Unfit 
For 60 Million Users-AAA 


American Automobile Assn., in Protest, Calls for 


nd vigorously 


Clean-up of ‘Discomfort Stations’, ‘Unrest Rooms’ 


American Automobile Assn., speaking for a large segment of the motoring 
the largest single customer of the oil industry), last week aimed a blast at 
nsanitary conditions prevailing in many service stations throughout the country. 


While admitting that owners 
d some oil companies make continuing 
to maintain clean, sanitary estab- 
ents, AAA called upon others to take 
mediate recourse in a little initiative, 
ked up by soap, water, paint, disin- 
tant and “some elbow grease, regularly 


applied.” 


some 


Asserting that sanitary conditions in 


rvice station restrooms (and restaurants 
ither establishments offering similar 
blic facilities) are enough “to make 
Neanderthal man shudder and rush 
fresh air,” AAA’s charge termed the 
il situation little short of a national 
and a menace to the health 
t only the 60 million men, women 
| children taking annually to the high- 
for their vacations, but to other 

I] of highway users as well. 
H ded by He nry :. Brunnie and rep- 
ting some 2,200,000 members (with 


( 


erage of about 1.75 cars per mem- 


ind 725 affiliated auto clubs and 


ottices in every state, AAA point- 
protest to oil company executives 
d gasoline dealer associations and 
| state health authorities 


Ask Immediate Action 


n for an immediate house-clean 

\AA 

rts from all over the country in 
it public indignation is growing 


protest goes on to say: 


number of 


mncreasmg littered 

d dank and _ ill-smelling rooms 
vided for the ‘convenience’ 
discomfort’ stations and ‘un 
tTreque ntly have stopped-up 
broken water faucets, dirt- 

! wash bowls soapless dispen- 
total lack of paper towels and 

id some f them are infested 
| er of crawling and winged 


\AA declares 


bligator for the dis 

ind oil to put jn 

ence riginally, but as the 
orOM they have become 
w as much a part 

ee is the 

eC! Con 


vaso 


ish regist 





facilities that the 
management should and must keep spot- 
less, in the interest of public health if 
not for more selfish reasons.” 


AAA’s suggestion 
vigorous and regular application — of 
“elbow grease,” aided and abetted by 
soap, water, paint and_ disinfectant. 
follows in line with what NPN has ad- 
vocated repeatedly in numerous house- 
keeping articles and in recommending 
the use of NPN’s Housekeeping Inspec- 
tion Form. Time and again the low cost 
of good housekeeping has been shown 
(an article in NPN May 14, p 


good example). 


! 
sequently, they are 


pertaining to the 


26, is a 


AAA also points out that the majority 
of motorists judge the station by its ex- 
terior appearance and the appearance of 
the attendants using or not 
using a basis of this. 
And it can be just as true that the motor- 
ist, not looking for a clean restroom but 
1 place to buy gasoline and service, may 
pass up a dirty untidy station ir favor of 
in attractive one. Thus 


oftentimes 
restroom on the 


the importance 
of all-around cleanliness is evident 


AAA’s criticism, while it may be too 
general in does not overlook 
the fact that service station restrooms are 
not obligatory and points up the fact that 
if these facilities are to be continued as 


should be 


nature 


a public service, then they 
kept clean. 

Good housekeeping in this instance 
becomes part and parcel of the industry’s 
public relations program. The fact that 
conditions many  sta- 
(even of not generally) empha- 
to prevent 


these existed in 
tions 
sizes the vigilance necessan 


such outbursts of criticism 
Excerpts from AAA Criticism 


AAA’s protest 
week to. oil 


m vile d last 


executives and 


whic] Was 


company 


thers, is taken in part from an articl 
written by Clarence G. Taylor, AAA 
staff writer, for “The American Motor 
ist official AAA publication Excerpts 
from the article follow 


“Health js probably the most 
int thing to take along on yout 
Having 


hae lth it seems only 


import 
vaca 
tion trip tarted out witl 


1 
i onabl to eyN 


pect and hope that you'll come back with 
it. 


“Returning home in health is depen- 


dent upon several factors, First is the 
question of sanitation.” 

After referring to AAA services on 
recommendations for various types ol 


iccommodations, the article goes on to 


Say: 


“As to the places variously known as 
‘comfort stations’ and ‘restrooms,’ there 
is. no guide, except sharpness of eye 
instinct and the ability at deduction on 
the part of the individual traveler, Un- 
fortunately, even with those qualities, in 
many cases, he is at the mercy of cir- 
cumstance and must use what he finds. 

“To be brutally frank, too many of 
these places should be renamed ‘dis- 
comfort — stations’ and rooms 
by reason of the fact that they are li- 
tered, spattered, ill-smelling, dank, and 
infested with all manner of crawling 
and winged creatures. Stopped-up plumb- 
dirt-encrusted 


‘unrest’ 


mg, broken water faucets 
washbowls, soapless dispensers and a lack 
of paper towels and tissue are all too com- 
mon, 

“These disgraceful unrest rooms are to 
be found, not in just an occasional service 
station, but all over the country, in city 
ind village, and on crossroad corners. It 
was never obligatory, of course, for the 
dispensers of gasoline and oil to put in 
these conveniences for the ir customers in 
the first place, but as the motor age has 
grown they have become universal and, 
is such are now as much a part of the 
equipment of selling as the gasoline pump 
ind cash register. Since they thus con- 
stitute a service the traveler needs and ex- 
pects, there is a definite responsibility for 
the proprietor, whether he be lessee o1 
owner, to keep the facilities in spotless 
condition. And jt is in the nature of good 
business. too, since some 60 million 
citizens are now taking to the highways 
on vacation trips, not to mention the mil 
lions of others who travel for business 


purposes. 
Urges Clean-Up 


‘Some of the oil companies, it seems 
might well forget the distribution for in 
stance of free road maps, and sales talks 
on products they want to push, and con 
centrate, instead, on cleaning up the facili 
ties which are used by a goodly portion 
of men, women and children 
into their most 
that is needed is a little initiative, backed 
up by soap and water, paint, disinfectant 
little elbow-greas¢ 
applied 


who ride 


stations. In cases, all 


ind a regularly and 


igorously 


“Your experienced traveler has certain 
his choice of a 
Both the neigh 
exterior give clues. It 
follow, but the station 
better bet than the 


ind it is 


signs by which to guide 


station at which to stop 
borhood and_ the 
loes not always 
in town is often a 
one out on the highway ilmost 
ilways true that the station in an attra 

tive neighborhood will be better-kept and 


better equipped than the down b 
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the gas works, But then, look 
closely. Is the exterior of the building 
scarred and faded? Is the window glass 
murky? Is the concrete by the pumps 
thick with oil drippings? Are the atten- 
dants messy-looking? If the answers are 
yes, you may be fairly certain that the 
little rooms around the side are not for 
you or yours. But with bright paint, 
sparkling windows, a pavement that 


even 


shows signs of having been washed 
and neatly-clad attendants, you 
are not taking too much of a chance on 
what you will find. And, incidentally, 
don’t accept the little sign, “Ask At- 
tendant for the Key, ” as infallible. Lock- 
ing a door doesn’t make a room clean; 
behind many a Yale and Towne are con- 
ditions that would make a Neanderthal 


Man shudder and run for fresh air. 


down, 


Terms AAA Condemnation of Station Restrooms 


As Challenge and Affront to Oil Industry 


Comments from oil industry, follow- 
ing AAA’s indictment of service station 
restrooms, generally indicated manage- 
ment was doing its best to keep house- 
keeping at a high level, One major com- 
pany retail manager said the AAA con- 
demnation was a challenge to the — in- 
dustry. Many commented they could do 
little except make suggestions to dealers 
under existing laws. 


men said the automobile 
association should educate public to be 
cleaner in habits when they use rest 
rooms. Comments, in answer to NPN’s 


request, follow: 


Some oil 


Shell Oil Co.—George Switzer, na- 
tional retail manager, in Cleveland on 
an inspection trip of retail outlets jn the 
Midwest, termed AAA’s blast at service 
station restrooms a challenge and an 
affront to oil companies. He said the 
industry is working hard to give the 
motoring public the best 
cilities at stations. 


possible fa- 


He asserted that 90% of his own and 
other major oil company stations would 
stand comparison with facilities offered 
by any public place, including hotels, 
trains and depots. He pointed to the 
present program of his company in 
promoting the sale of deodorizers, sani- 
tary violet-ray seats and other modern 
and sanitary equipment for use jn rest- 
rooms, 


No major company, Mr. Switzer said, 
is underestimating the importance of 
clean restrooms and consider it their No. 
1 operations problem. He quoted from 
a letter received on July 11 from a cus- 
tomer who made a_ 10,000-mile trip 
through the West and reported universal 
satisfaction with service and _ facilities. 
This, he said, is typical of many such 
letters, 


Shell says: “We campaign 12 months 


a year for clean restrooms, through 
articles in our dealer magazine, sales- 
men’s personal contacts with dealers, 


dealer meetings, and so on, It must be 
remembered, however, that dealers are 
independent business men. We can do 
no more than urge them and appeal to 
them jin every way possible to practice 
year-round housecleaning. 


“Realizing that the 


Summer season 


brings millions of additional tourists to the 
highways, complicating the situation still 
further, we recently conducted a series of 
dealer meetings in which special em- 
phasis was placed on the problem. We 
will continue to emphasize the problem 
to our dealers and map out campaigns 
aimed at correcting it as 
situation exists.” 


long as the 


Sun Oil Co. — “Like all generalized 
statements the accusation contained in 
the AAA charges is unfair. All service 
stations cannot be swiped with a brush 
dipped in the untidiness of a minority. 

“Sun Oil 


business 


dealers are Independent 
men and the company cannot 
coerce them, However, the company 
does bend every effort to impress upon 
its dealers the importance of cleanliness 
and sanitation at their stations.” 

Company went on to point out that 
work operating manuals, train- 
ing courses and articles in dealer publi- 
cations all stress the necessity of clean- 
liness. The work guide, for example, sug- 
gests a restroom check after each use. 

“It is our observation that Sun dealers 
on the whole are doing a conscientious 
job,” statement declared. 


guides, 


Tide Water Associated Oil Co. — 
Company’s dealer education program in- 
cludes stressing of restroom cleanliness in 
monthly dealer publication and use of 
7,000 NPN Housekeeping forms. Last 
month company’s magazine reprinted 
NPN’s article on station housekeeping. 
Next month’s edition will feature rest- 
room cleanliness particularly, Stations are 
inspected regularly by salesmen and dis- 
trict supervisors. Use of NPN housekeep- 
ing check list is expected to help, one 
official said. 


Socony-Vacuum Oil Co. — Company is 
maintaining constant intensive drive to 
educate dealers on the need for proper 
station maintenance, and cleanliness of 
restrooms is prominent part of this pro- 
gram. It is stressed during training of 
salesmen and dealers; it is subject of 
dealer meetings; it is included in the 
manual of station operation which sets 
up suggested daily operating schedule 
for dealer and his staff. Sales kit distri- 
buted monthly to salesmen stresses im- 
portance of clean restrooms to good pub- 
lic relations and to sales. 


Sinclair Refining Co. — Company 
using every method possible to encoura 
dealers to maintain clean restroor 
direct mail literature, company publi 
tions, motion pictures, dealer meeti: 
regular inspection of stations by salesm 
However, as is the case with ot 
companies, Sinclair says it can only p 
out to its Independent dealers the eci 
mic wisdom of keeping station and r 
rooms clean. 


The Texas Co. — Although com, 
has always promoted good station lx 
keeping, campaign has been jntensificd 
during the past six months. Texa 
picked group of representative-dealer 
vice, as part of its activities, stresses 
portance of clean restrooms to de 
Educational campaign also is carried 
through house organs, meetings, trait 
courses. Dealers with good housekee} 
and sales records are played up in ci 
publications. 


Standard Oil Co. of New Jersey — 
forts to promote station cleanliness ar 
necessarily limited to education of 
of legal difficulties of 
including cleanliness provisions in leases 
or other use of 


dealers because 
positive 
dealers. Company has extremely active 
education program, including motion pi 
ture films, a follow-up of last vear's 
“Clean as a Whistle” program, use of 
company publications, direct mail, sales- 
men’s kit and offer of $5 to any dealer 
who does not find his business improved 
is the result of instituting good house- 
keeping program. Letdown during the 
war requires large-scale re-education of 
service station personnel, one official 
said. Stations are regularly inspected and 
name and address of outstanding dealers 
are plugged over the Esso radio program. 
Results so far are encouraging. 


pressure 


Gulf Oil Corp. — Company has a 24 
hour-a-day program to encourage dealers 
to keep clean stations and 
Executives at top level are 
concerned with this program. Several 
hundred salesmen contact all dealers 
personally, sound slide film is shown to 
dealers and monthly company publica 
tion stresses the need for clean restrooms 
As a part of “24-hour service,” 
placed in each restroom which dealer is 
supposed to check every hour to indicat 
that he is constantly inspecting condition 
of the room. 


restrooms 
constantly 


card is 


Cities Service Oil Co. — Company iis 
an educational program involving direct 
mail, company publications, dealer meet 
ings, and direct contact by salesmen and 
distributors. Stressed is point that cleat 
liness will become a major competitiv: 
factor in business. 

Officials of other oil companies als 
had comments to offer on AAA's charg: 
but requested that company names not | 
used. Following are reports in this cat 
gory: 


Midwest Marketing Company — Vi 
president in charge of sales just 1 
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from a_ transcovtinental railroad 
trip and asserts that oil company ser- 
\ station restrooms were so far superior 
to those of railroad depots and even the 
majority of trains, that there was no 
comparison. This executive told of one 
experience where water was nearly a 
half-inch deep in a Pullman washroom. 
Restrooms jn most depots were filthy and 
if one doesn’t happen to have a penny 
change for a paper towel, he’s out of 
luck, he said. Toilets in the average day 
coach are worse than “unspeakable,” he 
said 

While there still is 


provement in 


] 
t ea 


much room for 
thousands of | stations, 
the oil industry has led the way in clean- 
ing up the public’s comfort stations and 
still is far ahead, despite some offenders,” 
he insisted. 

Eastern Oil Company — Conditions are 
pretty bad generally. Some stations are 
good, others equally bad. Manpower still 
is short in some areas—high wages dis- 
hiring sufficient personnel in 


courage 


others. 


Midwest Major Company — “If AAA 
is right in its findings, there is a good 
reason for it, Labor costs have risen to 
a point where both service and house- 
keeping at stations are suffering. There 
ilso is a lack of competent personnel. To 
meet rising costs stations must pump more 
‘gas’ and cut expenses. 

“Can AAA tell the oil industry where 
to find competent help?” 

Eastern Oil Company — Many stations 
ire filthy. On restroom 
was extremely, said he was too 
keep it Investigation 
showed he was too busy . . . he was sell- 
ing 25,000 gals. a week. But he could 
have afforded additional help with this 
gallonage. He just “didn’t give a damn” 
and most of his customers (trucking) 
ipparently didn’t either. 


dealer whose 
dirty 


busy to clean. 


Southwest Major — No comment on 
AAA’s protest but one official said the 
company is spending lots of money 
trying to fix up restrooms and _ stations 
but has very poor help and does not have 
much co-operation from employes. Only 
i few men know or realize that they now 
have to give good service. 


Eastern Major — The public is dirty 
in its habits, particularly some women, 
and it’s difficult for even the most con- 
scientious dealer to keep restrooms up to 
standard. 

Division Manager, Major Oil Company 
-Just completing a service station in- 
spection trip through the Midwest and 
reports his company’s restrooms are in 
good condition generally. But, he added, 
there still is room for a great deal of 
improvement, 

Eastern Major — Restroom cleanliness 
is a problem in spite of efforts by the 
company, but it’s a problem created by 
Customers will dirty a 
restroom no matter how often the rooms 
are inspected and cleaned up. The cus- 
however, will not blame _ the 
last customer, but the company. Women 


the customer. 


tor oc. 


July 16, 1947 


are major offenders. Company is leading 
user of | sterile employing ultra- 
violet ray for sterilization and has several 
thousand installed. 


seats 


Southwestern Oil Company — Official 
here said he had been in the oil 
business 26 years and it demands ever- 
lasting working attention to have clean 
restrooms and_ stations. Company _ tries 
to show service station operators that it 
is a merchandising proposition to please 
customers. It means more money in the 
bank for them if they do. 

Eastern Major — Company recently of- 
fered a $100 prize to the dealer who 
wrote the best letter of why restrooms 
should be kept clean. Not a single re- 
sponse has been received to date, Rest- 
rooms, one official said, always leave 
something to be desired and dealers are 
not prone to keep their stations clean, 
and the industry gets a black eye. This 
official placed the blame on the dealers 
and said the publtie~ should not be 
blamed. He said all companies are con- 
stantly trying to figure out ways to deal 
with the problem without running head- 
on into antitrust or Patman Acts. 


Eastern Major — Company has called 
in specialists in station design and has 
considered changes which will promote 
cleanliness, exploring the use of ultra- 
violet ray sterile seats. Official said GI's 
now operating stations tend to be the 
cleanest operators generally because of 
Army training in the need for sanitation. 

Southwestern Major — “We have al 
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ways been conscious of operating prob- 
lems and have a definite program set 
up now to clean up service stations as 
well as restrooms and think we have made 
good progress lately.” 


Southwestern Major — AAA’s blast is 
not new. There has been a program every 
year for the past 25 or 30 to clean up 
restrooms. Undoubtedly standards were 
let down during the war everywhere due 
to lack of manpower and materials. 

One official said, we have been putting 
pressure on our lessees always for this. 
We use inspection sheets with which to 
grade them on all facilities. At every 
sales meeting this subject is discussed. 
But in the last analysis, if you have a 
lessee who is untidy, there is no legal 
means to compel him to clean up or 
shut up and no oil company can afford 
to maintain a crew to go around and do 
this. 

Today it is difficult to get plumbing 
facilities to repair those which went down 
during the war, and for newer installa- 
tions. 

In the West, which is getting more 
and more into the tourist business, per- 
sonal observation of this official is that 
those stations never did have such facili- 
ties to the extent found elsewhere. Until 
materials are available, little 
which can be done but every oil com 
pany is conscious of it. 


there’s 


Same official wondered why the oil 
industry should be saddled with the 
responsibility of supplying such facilities 





sation into action. 


use “tool” . . 
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5 copies 
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NPN Housekeeping Inspection Forms 
Help Get the Clean-Up Job Done 


It is one thing to talk to service station operators about cleaning up— 
and quite another to really get the job done. 

The NPN Inspection Form goes a long way toward turning conver- 
. because the Form is a practical, convenient, easy-to- 
. a pocket-size checking and rating form... . 
what needs to be done, and how to do it. 

Keeping restrooms clean is good public relations; but keeping the whole 
station clean and orderly is not only good public relations but PAYS 
in more repeat customers and more sales. 

Many companies are now using NPN Inspection Forms as a means of 
carrying on continuous “Clean Stations” programs and their stations are not 
the ones that the AAA is talking about. 

You can use NPN Inspection Forms to get your stations cleaned up— 
and to keep them cleaned up. Forms are available for immediate shipment 
at the following attractive quantity prices: 


larger quantities on request. Quantities other than 
shown will be billed at the per copy rate for the next smaller quantity 


(Ohio purchasers, add 3° Sales Tax) 
NATIONAL PETROLEUM NEWS 


it shows quickly 


$ 0.25 each 
5.50 
10.00 
18.00 
32.00 
70.00 
130.00 


those 


Cleveland 13, Ohio 
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for the nation—few others have to, May- 
be the AAA should take a look at other 
public restrooms—in railroad stations, bus 
terminals, and in many hotels. Maybe 
AAA should also try to educate the pub- 
lic in the proper use of such facilities 
especially the women who seem to de- 
light in defacing walls with lipstick and 
other cosmetics. 


Midwest Major—Company © says _ it 
must be impressed on station operato1 
that unless service station restrooms aré 
kept clean present talk of state regu- 
latory laws in many states will eventually 
result in state control. It is a tough 
problem with two sides to it, since it is 
difficult to hold any degree of control 
over lessee dealers. In some _ instances 
we have cancelled out dealers with good 
gallonage because of their attitude to- 
ward restroom maintenance, which has 
had an effect on other dealers in the 
area. 


Midwest Major—Does not feel that 
AAA is correct about average service 
station, which is a retail store and servic¢ 
station primarily doing a dirty job. To- 
day’s cost of keeping 
leaves little or no time to clean the rest- 
room between sweeping the drive, clean- 
ing the pumps, lube bays and_ host of 
other dirty jobs, “Too often the rest- 
room reflects the pig-habits of the public 
with the female the worst of the specie.’ 
Company says it is always pressing for 
better stations, but public wants prod 
ucts cheaply as possible and choice of 
personnel is limited by wages. AAA is 
ultra-critical in their comments, but we 
shall continue to try to find a way to 
combine janitor and mechanic into a 
service station operator to reflect credit 
on the industry. 


things 


going 


Two late on-the-record comments 
oi! companies on housekeeping policies 


follow: 


Ohio Oil Co.—C. A. Buechner, retail 


sales manager, says company employs 


COMpany wh 


in Inspection — service 
have three men on road at all times 
checking stations. Reports are sent in 
to company, reaching the zone manage! 
retail sales manager and district man 
ager A 10-year 
strived for perfection, but was set back 


1 1 
prog! un which 


because of the war has been revigorated 
with a cleanup team “Gold Dust Twins” 
employed for past year to go around to 
stations receiving bad_ report 
lessee off right. The cost has bee 

siderable, but we are determined to hav 
clean restrooms, which is also a matter 


ind star 


of education on part of operator 


Atlantic Refining Co.—Retail instru 
tors and salesmen inspect dealers’ sta 
tions frequently, and restroom cleanliness 
is particularly stressed. Company has in 
deak rs wl SE 


restroom is clean on each inspection is 


centive plan whereby 


given $1.00 and a framed certificat 
stating the restroom was found in ex 
cellent condition and requesting co-oper 
ation of public in helping dealer ke t 


12 


that way. Hourly cleaning is recom- 
mended and dealer is furnished rest- 
room card to check off times that rest- 
room is cleaned. This program was 
initiated prior to war and has proved 
most satisfactory of any tried. 


Restroom is also priority item on clean- 
ing schedule furnished dealers and lead- 
ing subject at dealers meetings. 


ICC Denies Plea of 
Wartime Group for 
Permanent Authority 


NPN News Bureau 
WASHINGTON—ICC has denied As- 
sociated Petroleum Carriers, Spartanburg, 
S. ( permission to succeed permanently 
to wartime authority of War Emergency 
Cooperative Assn.“f6r moving petroleum 
products by tank truck between all points 
in Georgia and North and South Caro- 
lina, Cooperative association is made up 
f officers and directors of petitioning 
vroup, mostly jobbers and distributors. 


Existing motor carriers have idle 
equipment and can conveniently and ex- 
handle the postwar traffic, 
ICC held in turning down Associated, in- 


orporated in 1944 


pe ditiously 


Other truckers did not oppose tem- 
porary authority to association, set up at 
suggestion of Office of Detense ‘Trans- 
portation to meet war needs, becauss 
they were assured groups would be dis- 
solved on expiration of its temporary au- 


thority, now set for Sept. 27. 


Competing transporters say filing of 
new application by the truckers under 
Associated’s name was “a_ breach of 


good faith,” according to the ICC. 


In another report, ICC denied James 
J. Williams, Spokane, Wash., authority 
to transport petroleum and_ petroleum 
products in tank trucks (1) from Pasco 
Wash., to points in Washington east to 
Mountains, and (2) from. the 
Dalles and Umatilla, Ore., and from 
Attalia, and Spokane, Wash., and 
points within 10 miles of Spokane, t 


} 


points h Idaho north of southern bound- 


Cascade 


pP 
Pasco 


iry of Idaho County, Idaho. 
It also denied Charles J. Novak, doing 
business as Novak Transport, Spokan 


uuthority to carry petroleum products ii 
tank trucks (1) from all origin points on 
Columbia and Willamette Rivers to mili 
Washington, Idahi 
(2) from the Dalles, Uma 
Attalia, and Spokane, and 

ts within 10 miles of Spokane, to 
points in Idaho north of southern bound 
iry of Idaho County, and (3) from thi 
Dalles and Umatilla to points in Wash 

gton east of Cascade Mountains 


tarv installations, in 
al Ore VOT, 


tilla Pasco 


Williams already has permanent au 
thority to transport petroleum products 
trol Umatilla to points in Washington 

st t ( iscades 


Petition Tells Why 
Congress Should Kill 
U.S. Tax on Gasoline 


NPN News Bu 

WASHINGTON—API and some 4 
other organizations representing highw 
users this week jointly appealed to ¢ 





giess to end all federal automotive ex: 
taxes as subjecting motor vehicle own 
to special, class taxation and as const 
tuting a departure from the original « 
cept of federal highway aid. 

In separate statement filed with Hou 
Ways and Means Committee, which h 
been conducting hearings on general t 
revision for action in next session 
Congress, API President Boyd said 1 
peal of the automotive taxes “would 
1 practical step towards continued hig 
employment and sustained prosperity 

The federal gasoline tax, he added 
mong “unfair and repressive taxes,” by 
repeal of which congress could assist a 
encourage industrial expansion. 


Earlier, the American Automobile Assi 5 
also had urged Congress to repeal t 
taxes, warning that growth of motori: Z 
tion in the nation cannot continue u y 
less present trends toward ever higher ‘ 
costs and taxes are reversed. 

State petroleum industries committ : 
ind other oil men’s groups were am j 
the organizations backing the joint i 
tion. This pointed out that “every 
of these levies initially was imposed ove1 : 
the protest and the voiced opposit i 
of all leading highway user organizat ‘ 
of the country.” 

G. R. Kay Named President i 
Of Bay Petroleum Corp. i 

DENVER—Gordon R. Kay, vice pi ; 
dent of Bay Petroleum Corp. a : 
Chalmette Petroleum Corp, has b 


elected president succeeding Roland 
Rodman. Charles Ulrick Bay, present! , 
mn leave of absence as United States 
bassador to Norway will remain as chai 
man of the board. Mr. Kay has be f 
associated with Mr. Bay for the past 1° 

ears. 

New president has appointed a ma 
iwement committee consisting of the t 
lowing executives, who were elected vi 


presidents: B. W. Beebe, 


vice pre sident 











chief geologist and exploration engineet 
H. I. Craig, vice president and general 
Charles O 
president and superi 


production superintendent; 
Garbrecht, vice 
tendent of manufacture: Leo L. Leal 


vice president and director of sales; Dent 


N. Hand, secretary-treasurer and com] 

troller President stated that company 

policy will remain unchanged ind 
gram of exploration, acquiring and d 
loping oil and gas properties will b 


] 


igorousls pursued t 


Company conte! 
] 

plate S compl te revamping and enlat 
of its refining facilities to keep pa 


with the ever increasing demand for it 





fined products, 
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Strike Ends at Pure's 
Smiths Bluff Refinery 


Local Basis Settlement at 55,200 B/D Plant Is 


Most Important Supply-Demand News of the Week 


By NPN Staff Writers 

The strike at the Pure Oil Co.’s 
Smiths Bluff (Nederland, Tex.) refinery 
ended on July 15. This means that a 
55.200 b/d plant, idle since the Oil 
Workers International Union (CIO) 
walked out on March 28, is going back 
on stream to help meet the continually 
increasing demand for petroleum prod- 


Smiths Bluff is the largest of three 
Pure refineries struck by OWIU three 
ind a half months ago, The other two, 
1 29.400 b/d plant at Toledo and a 
5,500 b/d plant at Cabin Creek, W. Va., 
still are shut down, but negotiations are 
continuing. 


The settlement at Smiths Bluff was on 
1 local basis, and the negotiations at 
Toledo and Cabin Creek also are local. 
The union had precipitated the three 
strikes in an effort to force Pure to sign 
1 company-wide contract. 


The new contract at Smiths Bluff, 
negotiated by Plant Superintendent J. 
S. Allen with OWIU Local 228, relates 
only to wages, hours and working condi- 

s. Acecrding to J. P. Langfitt, vice 
president of refining, it does not differ 
materially from the contract in effect 
when the strike was called. In place of 

maintenance of membership clause in 
the old agreement, the new one provides 


for a voluntary, revocable  check-off. 
Wage increases of 15% for office em- 
love ye r | r pl 

ployes and 22c per hour for plant em- 


ployes were offered the workers before 
the strike. The offered amount was 
finally incorporated in the new contract. 


Pure estimates that the Smiths Bluff 
strike cost the consuming public 240,- 
000,000 gals. of petroleum products. The 
employes lost $850,000 in wages. 


locate gasoline supplies in the Midwest 
or elsewhere. The company, said Mr. 
Hochuli, expects to take care of the 
“normal” requirements of all its cus- 
tomers. 


Mr. Hochuli explained that, under a 
practice of many years standing, ther 
is prepared every six months for each 
bulk plant, whether jobber, distributor, 
consignee or operated, the esti- 
mated normal requirements for the next 
12-month period, These requirements for 
the year beginning July 1 were prepared 
by division and territory managers last 
February before any company was re- 
ported considering allocation, Mr. Hoch- 
uli said, adding that at the present time 
there was no reason to believe that re- 
quirements could not be met. 


At Louisville, Ky., the Louisville Re- 
fining Co.—the Ohio Farm Bureau’s 
6,000 b/d plant—started allocating gaso- 
line on July 1 on the basis of last year’s 
purchases, which meant cuts of as 
high as 30 to 40% for some jobbers. 

Military Needs Delay Improvement 


Russel S Williams of Indianapolis, 
president of the Individually Branded 
Assn., told NPN on July 14 that the 
urgent needs of the military are delay- 
ing the loosening up of supplies for the 
Midwest, including supplies for Inde- 
pendent marketers which he predicted 
it Minneapolis was due in about 10 
days. (NPN July 2, p. 11). 


“But I feel,” he continued, “that sup- 
pliers are more liberal with distribution 
of gasoline than they would have been 
had we not followed the matter closely.” 
He said that the allocation policy based 
upon sales of a year ago is hurting some 
marketers while helping others. 


salary 


He added that since a year ago many 
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they have no year-old record with their 
new suppliers. The fight made by In 
dependents for equitable distribution 
helped the industry avoid a lot of trouble, 
Mr. Williams said. 


In the Midwest more and more ser- 


vice stations were displaying — signs 
“Closed on Sunday,” but on the other 
hand some stations in Chicago are 


proudly posting such phrases as “Plenty 
of Gas” and “You Can Have All You 
Want.” 


An executive of a major company im 
Chicago off-the-record — that 
large commercial accounts are feeling 
the shortage rather severely now. At 
Detroit Louis B. Smith 
of purchases and supplies for the De- 
partment of Street Railways, told NPN 
that the Detroit bus 
perate” for a_ half 
regular-grade gasoline to carry 
for the rest of July. 


suggested 


superintendent 


system is “des- 
gallons of 
through 


million 


Supply Gains on Demand 

The Supply and Demand Committee 
of the Independent Petroleum Assn. of 
America, in a July 9 supplement to its 
April report, said that total petroleum 
demand is running about 2% 
forecasts of three months ago, but that 
total supply is about 3% higher than 
was anticipated. 


above 


Group saw trends as further evidence 
supporting conclusion expressed in June 
supplement that 
shortage of cil.” 


there is “no over-all 


Describing local supply maladjustments 
as “not a permanent condition,” it said: 

“They represent a more serious prob- 
lem within and between the various oil 
companies than to the ultimate con- 
sumers as the total quantity of products 
being made available to the public is 
larger than ever. before and increasing 
steadily.” 

Assertions were based on preliminary 
figures for second quarter of this year 
compared with established figures for cor- 
responding period of 1946. (See table 
below. ) 

Among maladjustments it attributed to 
four years of curbs on construction, and 
steel shortages, committee noted an “in- 
crease of 13,000,000 bbls. in total stocks 
of crude petroleum during the past year, 
with 9,000,000 of the increase in the 
area east of California which could have 
been added to the supply of refined prod- 





; ; : ; jobbers have switched suppliers and ucts if transportation to refineries need- 
Meanwhile three Congressional com- ‘ts ; ” 
ncaa these are finding themselves cut off or ing this crude were available. 
es were holding investigations of the a . . aed 
sa oe their material greatly reduced because Stocks of principal refined products at 
oil shortage,” with oil industry leaders : 
taking the stand to testify. (See separate 
story on p. 15). Supply and Demand Second Quarter 


(IPAA Figures. Thousands of Bbls.) 


so at Washington committees of the 
National Petroleum Council reported to 
government on petroleum supply and 


Change in 
Total Supply Stocks (1) 


(Crude Production, 


Total Demand 


} | ; . he ] industry's Nat. Gaso. & (Crude & (Domestic & 

demand, reasserting the ou industrys Benzeol and Imports) Products) Exports) 
need for more steel, particularly tubu- April-June 1946 5,459 plus 174 5,285 
lar goods. (See separate story on p. 16). April-June 1947 5,860 plus 170 5,690 

: Prior Estimates (in April 1947 

No Allocation for Texaco Bureau of Mines 5,660 plus 100 5,560 
Compact Econ. Com. (2 5,730 plus 155 5,575 
e Texas Co, on July 9, through Gen- IPAA Committee 5.650 plus 90 5,560 


eral Sales Manager Walter Hochuli, Change from Grst quarter. 


(1) 
der d reports that it js planning to al- (2) Economics Advisory Committee of Interstate Oil Compact Commission 
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end of June, it added, were 3,000,000 
bbls., or 2% lower than last year in area 
east of California and about 8,000,000 
bbls. above 1946 level in California, 


Committee declared adequacy of steel 
supplies and time required to drill addi- 
tional wells, construct new pipelines and 
tank cars and expand refinery capacity 
“are key factors in correcting present dis- 
locations. 


“In this connection,” it observed, “the 
latest information from the U. S. Depart- 
ment of Commerce shows that rate of 
exports of oil tubular goods for the first 
five months of this year was double the 
1946 level and more than five times the 
prewar average.” 


Good News in Statistics 


API statistics also provided good news. 
Crude runs to stills increased again in 
the week ended July 5 to 5,109,000 b/d, 
a gain of 16,000 b/d over the week 
ended June 28. Refineries operated at 
91.1% of capacity during the week, 
the same as the previous week. 


Crude production decreased 43,900 
b/d during week ended July 5 with a 
total daily average of 5,065,200 bbls. 

In Dist. 2 crude runs to stills declined 
7,000 b/d for week ended July 5 as 
compared to preceding week. Gasoline 
stocks also decreased 839,000 bbls. while 
gas oil and distillate stocks gained (see 
table below). 


Total gasoline output in U. S. drop- 
ped 311,000 bbls. in week ended July 
5 compared with previous week; kero- 
sine declined 6,000 bbls.; gas oil and 
distillate increased 53,000 bbls.; and re- 
sidual increased 187,000 bbls. 


Stocks followed seasonal trends with 
kerosine, gas oil and distillate and re- 
sidual increasing; gasoline declining (see 
statistical pages 56-57). 

Comparative figures for Dist. 2 on 
runs to stills, gas oil and distillate stocks 
and gasoline stocks follow: 


CRUDE RUNS TO STILLS 
(In thousands of bbls. daily) 


July 5 June 28 July 6 

1947 1947 1946 

Appalachian #2 70 72 59 
Ind.-IlL.-Ky. $23 821 768 
Okla.-Kan.-Mo. 416 423 377 
Total Dist. 2 1309 1316 1204 


GAS OIL AND DISTILLATE STOCKS 
(In thousands of bbls.) 


Appalachian #2 145 147 147 
Ind.-Ill.-Ky. 4486 4186 5562 
Okla.-Kan.-Mo. 1796 1724 2433 
Total Dist. 2 6427 6057 8142 
GASOLINE STOCKS 
(In thousands of bbls.) 
Appalachian #2 998 1091 1045 
Ind.-Ill.-Ky. 16030 16571 17925 
Okla.-Kan.-Mo. 8179 8384 8000 
Fotal Dist. 2 25207 26046 26970 


Raises Crude Allowables 
On July 10 the Texas Railroad Com- 
mission raised Texas production 
allowables 68,773 b/d, most of it from 


crude 


14 





Gasoline Demand Up 7.21% 
In First 4 Months of *47 

NEW YORK—Gasoline  con- 
sumption in U, S. during April 
was 156 million gals. greater 
than March and 42,880,000 gals, 
over April, 1946, according to 
American Petroleum Institute’s re- 
port of estimated consumption by 
states released July 12. Gasoline 
consumption for four-month per- 
iod ended April 30, 1947 showed 
increase of 639,261,000 gals. over 
same eriod in 1946. 

On basis of daily average, na- 
tionwide consumption was up 
7.21% over 1946 for period of 
January, February, March and 
April, but increased only 1.67% 
during April alone. Total consump- 
tion in April, 1947, was 2,605,272,- 
000 gals. 

Of states reporting largest gal- 
California showed most 
spectacular increase over April of 
last year. Monthly total was 266,- 
733,000 gals. as against 249,094,- 
000 in 1946, up 17,639,000. Texas 
consumption, on other hand, was 
13,721,000 gals. less than jn April, 
1946, totaling 183,935,000 
compared with 197,656,000 





lonage, 


gals. 


gals. 











West Texas wells, to meet what Chair- 
man Ernest Thompson termed a “phen- 
omenal demand” for oil products. 


Order followed a special hearing called 
in Austin July 9 by the commission at 
the request of both major and Independ- 
ent oil operators, who complained that 
they are drawing heavily from storage 
and need more oil. 


Of the increase, 61,996 bbls. comes 
from West Texas. At July 9 hearing, 
Humble Oil and Refining Co. testified 
it needs 30,500 b/d more; Stanolind Pipe 
Line Co., 18,000; Atlantic Refining Co., 
12.000; and Standard of Texas, 2,000. 

Col. Thompson stated at the meeting 
that “West Texas all the time has had 
surplus ability to produce and still be 
within the most efficient rate. The 
trouble has been in the past that pipe- 
lines out of West Texas were filled to 
capacity. Now, the companies are sup- 
plementing pipeline movement of oil by 
using oil trains of tank cars and they 
claim if the commission will grant addi- 
tional allowables in West Texas as re- 
quested, sufficient tank cars will be put 
into use to move this oil from the fields 
to the refineries.” 


NPN showed 


movements of 


obtained — by 


1947, rail 


Figures 
that in June, 


crude from West Texas averaged 55,- 
698 b/d, compared with 30,000 b/d 
in June, 1946, and 4,215 in January, 


1947. NPN’s source said that tank car 
movements of West Texas crude could 
be increased to 87,000 b/d if tank cars 
were available. Most of the crude moving 
out of West Texas by tank car is going 


to the Gulf Coast for processing the: 
or for tanker shipment to the East Coast 
Another development on the tran 
portation front was the offer of Natio 
al Tank Truck Carriers, Inc. to pla 
its fleets of more than 9000 large petr: 
leum transports on “a 24-hour d 
round-the-clock basis to prevent ar 
shortage of petroleum products due 
transportation difficulties.” 


Offer was made in letter to OGD D 
rector Max Ball from Austin Sutherlan: 
NTTC secretary-manager, who said ; 
cent survey showed tank trucks 
operating at only about slightly ov 
50% capacity, except in Midwest ai 
where floads have created backlog 
orders. 

“We believe,” Mr. Sutherland « 
clared, “that if proper emphasis and « 
couragement were given to the subs 
tution of the tank trucks on short-h 
tank car movements and that loading a 
unloading facilities are operated on 
basis to permit 24-hour-a-day operat 
of trucks, that a very substantial nu 
ber of tank cars could be released ti 
leviate that part of the supply situat 
caused by a shortage of rail cars. Further 
we believe that this program could bx 
effected with little, and, in many cases 
at no increase in transportation costs t 
shippers.” 

Mr. Sutherland said there are 1,500 
common and contract cver-the-road truck 
operators who have vehicles with total 
carrying capacity of more than 40 million 
gals. 

NTTC survey, Mr. Sutherland added, 
showed that many pipelines, refineries, 
and marine loading terminals were oper- 
ating only from 7 a.m. to 5 p.m., with 
only a few remaining open until 7 p.m 
and 11 p.m. He said others closed down 
at midnight Friday and did not reopen 
until midnight Sunday. 


Signs Export Control Bill 


President Truman on July 15 signed 
into law a-bill (H, R. 3647) extending 
the government’s authority to 
exports on petroleum and _ petroleum 
products, among other jtems, until Feb 
29, 1948. 

The bill, which passed both Senat: 
and House by voice votes, was a compro 
mise measure drawn up after conference 
between Representatives and Senators 


control 


Exports of petroleum and _ petroleum 
products, under the new law, are per- 
mitted only after approval is granted by 
both the Secretary of State and the 
Secretary of Commerce. The forme! 
would have to certify that shipments 
were of “high public importance” and 
essential to U. S. foreign policy, whil 
the latter would be required to “satis 
fy himself that the proposed acti 
would not have an unduly adverse et! 
fect on the domestic economy of the 
eas 

While Congress was moving the legis 
lation, Commerce Department's Offi 
of International Trade, through whic! 
controls are exerted, reimposed restri 
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Cities Service, Conoco 
Plan Large Lube Plant 


NPN News Bureau 
NEW YORK—Cities Service 
il Co. and Continental Oil Co. 
re planning to construct jointly 
t Lake Charles, La., new refin- 
ng facilities which will cost an 
stimated $30,000,000, it was 
arned here July 15. Major unit 
vill be a new lube plant. De- 
tails were not immediately avail- 
ible, but it was understood that 
ew installation was to be one of 
irgest solvent-refined plants ever 
engineered. 











tions on seamless 


pipe and 
ss on welded pipe. 


tightened 
I 


Upward Trend 


Gasoline consumption estimates, made 
by NPN from state gasoline tax figures, 
showed that increases are continuing. 
Following are reports from seven scat- 
tered states: 


CONNECTICUT— 8.59% increase—36,069,- 
524 gals. in May, 1947, compared with 32,- 
18,062 gals. in same month of 1946. 

° oO ° 


DELAWARE 2.75°¢ 
in May, 1947, 
in May, 1946 
Q ° ° 
TENNESSEE 20% increase—$32,650,231 
lected for 1946-47 fiscal year compared with 
27,159,970 in previous fiscal year. 
°o ° ° 
OKLAHOMA 3.2% $28,441,000 
lected for 1946-47 fiscal year compared 
with $27,504,716 collected in previous year. 
° oO ° 
VIRGINIA—28.5% increase—$3,120,515 col- 
ected in May, 1947, compared with $2,239,- 
522 in May, 1946 
co] 


increase 6,512,580 
compared with 5,776,107 


§ 


increase 


a ° 
ARKANSAS 16.7% increase—$17,708,981 
lected in 1946-47 fiscal year compared with 
$14,753,587 during 1945-46. 
° ° Oo 


NEW YORK—7.84% increase—171,310,663 
gals. in May, 1947, compared with 158,860,- 
781 gals. in same month of 1946. 


° ° oO 
PENNSYLVANIA 8.672% increase—156,- 
720,398 gals. in May, 1947, compared with 
144,213,872 gals. in May, 1946. 


Only 40% Tanker Coverage Seen 
During August by USMC 


NPN News Bureau 


WASHINGTON — U. S. Maritime 
Commission will be able to meet only 


{2 of worldwide demands for gov- 
ernment-owned tanker tonnage during 
\ugust, it was estimated last week. 


o meet August requests—325 liftings, 
at home and abroad, requiring use 
f 203 ships—USMC will have avail- 
ble next month only enough bottoms to 
move 138 shiploads. Commission has cur- 
rent operating fleet of about 247 vessels, 
but about 75 are immobiilzed for repairs 
or will still be tied up on liftings sched- 
during July. 
mmission said it would meet mili- 
tary and Atlantic coastwise requirements 
“almost 100%,” but would be able to 
ut 30% of demands for Middle East 


os 
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Industry Gives Views on Supply as 
Congress Holds Three Investigations 


Boatwright Says Some of Tension in Midwest 
Will Be Relieved Late in ‘47 or Early in ‘48 


NPN News Bureau 
WASHINGTON—Given the tools to 
do the job, the oil industry can meet 
an expanding, record-breaking demand 
for petroleum products, the Senate Pub- 
lic Lands Subcommittee on Natural 
Resources was told this week as_ it 
launched an investigation into current 
oil supply situation. It is one of three 
Congressional investigations of oil supply 
in progress. 

B. Brewster Jennings, Socony-Vac- 
uum president, testified that jf industry 
can obtain supplies and equipment to 
build up drilling and production facili- 
ties, a “major portion” of U. S. demand 
can be successfully met. 

Speaking for the federal government, 
Oil and Gas Division Director Max 
Ball, said that barring major breakdown 
in production, transportation or refin- 
ing activities this winter's requirements 
will be largely filled. However, he said 
that without question there would be 
spot shortages during the cold months 
because of transportation facilities short- 





age. 
In this connection, John W. Boat- 
wright, chief economist for Indiana 


Standard, told the committee that “if 
the public will be economical in the use 
of petroleum products there will be no 
hardship.” 

As to when supplies and demand can 
be brought into balance in this area, Mr. 
Boatwright added that the industry is 
pressing for early completion of several 
pipeline projects and refinery expansion 
programs which “should relieve some of 
the tension by the latter part of 1947 or 
early in 1948.” 

To meet both civilian and military 
needs, Vice Adm. John H. Hoover, 
Chairman of Army-Navy Petroleum 
Board, recommended that Committee en- 
dorse “maximum importation of petro- 
leum consistent with maintenance of a 
healthy domestic petroleum industry” as 
one part of a national oil policy. 

Col. G. H. Vogel, A-NPB’s executive 
officer who accompanied Admiral 
Hoover, later explained that military 
definition of “maximum imports” js that 
quantity “gauged” not to interfere with 
development of healthy domestic indus- 
try. 

In answer to a committee question, Ad- 
miral Hoover said that in event of war 
with Russia he did not believe that im- 
ports from Middle East fields would be 
available to the U, S, 

At one point in hearing, Colonel Vogel 
urged subcommittee to continue work of 
Interior Department’s synthetic liquid 


fuels research program, stating that this 
work will be of great long-range value. 
However, he said that military now js 
not considering synthetic fuels in esti- 
mating fuel future because no 
fuels are being produced. 


ersatz 


Meanwhile, the House Interstate and 
Foreign Commerce Committee, which is 
conducting one of two oil shortage probes 
in lower house, was told that one of 
worst things that could happen would 
be for oil companies to “price themselves 
out of business.” 

The statement was made by Eugene 
Holman, Jersey Standard president, who 
said he believes price hike now would 
be unwise because consumer wouldn't 
get better products nor would there be 
greater quantities of products under 
higher prices. 

He intimated that development of 
alternate fuels will keep prices from 
going too high in future. According to 
Jersey Standard’s deductions, he said, 
synthetic fuel from gas could compete 
with gasoline distilled from crude priced 
at $1.75 per bbl., while synthetic fuel 
from coal could compete with crude 
costing $2.25 per bbl. Latter estimate 
was based on price of $3.50 per ton for 
coal. 

In jmmediate future, Holman declared, 
petroleum industry can meet present 
supply challenge barring unexpected 
“road blocks.” 

“Most of the supply difficulties,” he 
added, “will be confined within our 
industry. They will cause us many op- 
erating headaches. They will cause us 
to use many expensive and _ inefficient 
measures, but, with the exception of 
local and temporary situations, oil prod- 
ucts will be available to the consumers 
who want them, and very largely when 
they want them and in the quantities 
they want.” 

He was echoed by Walter S. Hallanan, 
chairman of National Petroleum Council. 

The other House group digging into 
the petroleum supply situation—House 
Merchant Marine and Fisheries Com- 
mittee—had wandered far afield, toying 
with idea of subpoenaing private oil 
company records in an attempt to find 
out if oil exports were bringing higher 
prices than domestic market, 

The committee chairman, Rep. Wei- 
chel (R., O.), threatened to subpoena 
the private records if the Department of 
Commerce couldn’t get the information 
he wanted, but later said he was doubt- 
ful if the books would show true selling 
price of oil going abroad. 
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NPC Reports to Government Stress 
Oil Industry's Need for More Steel 


Preferential Treatment of Foreign Requirements 


For Critical Materials Criticized by Hallanan 


NPN News Bureau 
WASHINGTON — The government 
was shown a broad picture of the oil 
industry battling against odds to meet 
ithe greatest demands upon it in history 
on July 10, and left to the inescapable 
conclusion that as fast as the steel prod- 
ucts the oil industry lacks come along, 
just so fast will the industry win out. 
Through the Interior Department Oil 
and Gas Division’s advisory National Pe- 
troleum Council, the government was 
given reports to date on virtually every 
phase of the operating economics of the 
industry—something that the govern- 
iment “couldn’t buy,” in the words of 
Walter S, Hallanan, council chairman. 


Admittedly, the government was told, 
the petroleum industry and all makers 
and suppliers of operating materials 
“face a tremendous job’—admittedly, 
too, coverage of military requirements “is 
seriously deficient,” and “urgently need- 
ed” are military aviation gasoline, motor 
gasoline and Navy Special fuel oil for 
the current quarter. 

But the government had been twice 
told earlier that it was itself remiss so 
long as it continued preferential handling 
of foreign government requirements of 
critical materials, weakening “our own 
position in world markets.” That ad- 
vice had come from NPC’s materials 
committee. 

Now—and sstill—steel is the bottle- 
neck, “one that can’t be overcome im- 
mediately, and all steps should be taken 
to see that this particular material is 
made available as rapidly as possible,” 
NPC was saying. 

Its several committees dealt with dif- 
ferent aspects of industry activity; but 
almost invariably they came around to 
this same point. 
maries of the reports: 


Following are sum- 


Petroleum Production and 
Crude Availability 


It is the considered opinion of this 
committee that the productive capacity 
of both crude petroleum and other liquid 
hydrocarbons can be increased immedi- 
ately by a substantial volume if the nec- 
essary supplies of steel products, par- 
ticularly tubular goods, can be made 
available to the industry so that addi- 
tional wells can be drilled in producing 
areas and other necessary facilities can 
be constructed. 

Availability and production of crude 
—limited to situation existing today— 
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as follows (by PAW districts and in 


Excess 

Total Actual Productive 

Available Production Capacity 
Dist 56,100 56,100 
Dist 960,200 960,200 
Dist. 3 3,108,750 2,980,000 
Dist. 226,370 190,085 
Dist. 920,000 920,000 


lotals 5.271,420 5,106,385 


With regard to production and avail- 


ability of other petroleum liquids such 


as natural gasoline and allied products, 
the figures on current production of these 
products represent the best measure ob- 
tainable by the committee of present 
availability. These production figures 
are as follows (in b/d): 

District 1—10,300; District 2—48,780: 
district 3—264,700; District 4—3,200; 
District 5—67,200; total—394,180. 

It has been estimated that approxi- 
mately 67,000 wells were not drilled dur- 
ing the past five years that should have 
been drilled to keep pace with rising 
demands exploration and develop- 
ment activity is still handicapped by a 
shortage of materials, particularly steel 
tubular goods. 

Present production of crude petroleum 
in U. S. averages about 5,100,000 b/d, 
almost 1,300,000 bbls. or 33% higher 
than in 1941. This large increase in out- 
put combined with the above-mentioned 
restrictions over the past five years are 
important factors that must be recog- 
nized in any survey of the current pro- 
duction and availability position. 


Tank Car Steel Requirements 


There is immediate need for 4,000 
high-pressure tank cars for liquefied pe- 
troleum gas service and 7,500 Class 103 
tank cars for movement of other grades 
of petroleum and products. 

Unless the production of tank cars is 
greatly accelerated, conditions will be 
much worse during the winter 1947-48 
than heretofore experienced, resulting in 
proper criticism of the government and 
the petroleum industry for not taking 
steps to do everything humanly possible 
to make available the needed tank cars. 


Transportation 


Pipeline—Crude and _ products lines 
are generally adequate except in PAW 
Districts 2 and 4, where projects to cor- 
rect the situation are delayed by slow 
delivery of pipe and equipment; also, 
pipe shortages are responsible for the 


failure to deliver upwards of — th 
quarters of a billion cu. ft. of nat 
gas daily to the country’s gas market 

Transport trucks—Tank trucks a 
balance at the present time to me: 
day's demands. This is due to fact 
the number of tank trucks has bee: 
creased about 22.5% since end of 
However, the program for replace: 
and new equipment has been and 
continue to be held up due to sh 
of steel. 

Barges—Present barge equipm« 
sufficient to meet current require 
with exception of movements on thx 
sissippi and Ohio rivers, which ar 
normally high, due in part to pi 
congestion. In this connection, it is 
portant that shippers and receive: 
petroleum products by barge, partic 
ly those located on the Ohio and M 
sippi rivers, analyze their loading 
charging and receiving facilities, so 
tows can be turned around exp 
cusly. This condition does not obtai: 
present time, and while it is felt by 
committee that some of the delay i: 
proving facilities is occasioned by s 
age of steel, it is also highly desirabl 
that the companies should _ study 
phases of their shore equipment so 
increase their efficiency. This will 
able the handling of greater quantity 
products with same number of units and 
help relieve such shortage as there is 

Tankers—There is no shortage of tank- 
ers. The U. S. fleet, both government 
and privately owned, is far in excess of 
today’s needs for ocean movement of 
petroleum. It is recognized that there 
will be changes in ownership of some of 
present U. S. flag tankers, based upon 
Congressional permission, but the world 
picture will not change due to change in 
ownership, and as increasing numbers of 
vessels come from new construction in 
foreign yards, the total supply of tank- 
ers is expected to increase. 

Military and Government Requirements 

A sharp increase of 533,000 bbls. pet 
month in motor gasoline requirements for 
overseas areas with first arrivals in Sep- 
tember. An increase of 324,000 bbls. 
per quarter in aviation gasoline require- 
ment estimates, principally in 115/140 
erades. 

With these changes, the total average 
military and governmental requirements 
may be resummarized as follows: 

Avg. Fiscal 1948 

All Products b/d 
Per subcommittee report of June 2: 

West Coast 1 

Gulf /East Coast l 

Inland 


31,900 
12,200 
19,200 


Total U.S. . 263,300 


,800 
,100 


Caribbean 
Persian Gulf 
Total 200 
Added VU. S. Requirements: 
Motor Gasoline (Gulf/East 
Coast) ~ 
Aviation Gasoline 


15,670 
8.566 


Revised Total ........ 349,430 
Requirements uncovered by one-s! 
for present quarter of fiscal 1945; 
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cue-third for second quarter, and by 
to-thirds for second half. Voulme un- 
covered in first quarter equivalent to 

ut 1% of total U. S. output of pe- 
troleum products. This uncovered vol- 
ume, however, represents largely avgas, 
motor gasoline and Navy Special fuel oil, 

of which are urgently needed to meet 
military requirements. 


Military Aircraft Fuels 


Committee found there was a close 
inter-relation between the ability of any 
specific refinery to produce high octane 
gasoline and jet fuels. Maximum pro- 
duction of high octane gasoline would 
cut down or otherwise influence the pro- 
ductive ability for jet fuels (as well as 
for other products) but since more selec- 
tive equipment is required for high oc- 
tane gasoline than for jet fuels and more 
refineries can produce jet fuels than can 
produce high octane gasoline it was con- 
sidered desirable to work out the nation- 
al potential production on the basis of 
first assuming maximum production of 
high octane components, then ascertain- 
ing the maximum potential production of 
jet fuels. 

The committee feels that the demands 
for both high octane gasoline and jet 
fuels are apt to be enormous in another 
national emergency. The committee 
heartily endorsed what it understood to 
be the military policy to design and de- 
velop jet engines capable of utilizing 
fuels of broad boiling range and liberal 
specifications. The committee feels it 
would be literally impossible to make an 
overnight conversion of petroleum refin- 
ing from civilian products to special mili- 
tary products and that the greatest sup- 
ply safety will lie in a program for di- 
verting (or blending) whatever part of 
normal civilian products may be neces- 


sary for the servicing of jet-propelled 
military aircraft. Such a program, in 


addition to permitting almost instant sup- 
ply availability (at the expense of civilian 
and other military products) would have 
the additional advantage that emergency 
supplies could be obtained from any 
area where there was a refinery or prod- 
ucts terminal. 

Because the aircraft fuel demands in 
an emergency will be so great and be- 
cause the jet fuel demand will have to 
be satisfied in large part by diverting 
other products . . . the committee should 
report not only maximum potential avail- 
ibility of high octane gasolines and jet 
fuels but the approximate avail- 
ability from refineries run to satisfy such 

demand of other products, military 

d civilian. 


also 


liternational Standards for Measurement 
Of Liquid Petroleum Fuels 


It is necessary to measure liquid pe- 

eum products by volume. | Measure- 

nt by weight is impracticable. 

There is no operating or mechanical 
d.ficulty in expressing volumes in terms 

liters, provided an adequate change- 

er period is allowed. 


July 16, 1947 


For commercial transactions, products 
shall be measured at or corrected to tem- 
perature of 60 deg. F (15.56 deg. C). 

Relative densities or specific gravities 
shall be expressed in terms of accurately 
defined scales involving comparison of 
the weights in vacuum of equal volumes 
of petroleum product and water, both at 
temperature of 60 deg. F (15.56 deg. C). 

In commercial transactions, weights of 
quantities delivered shall be on basis of 
weight in air rather than weight in vacu- 
um; this to apply whether metric or 
other units are employed. 


The responsibility for preparation of 
working directions, tables and factors for 
converting weight and volume in any one 
system to units of weight and volume in 
any other system be assigned to Sub- 
committee XV of Committee D-2 of 
ASTM. It is recommended that this 
sub-committee collaborate with other or- 
ganizations interested in international 
standardization, specifically the American 
Standards Assn., the Institute of Petrole- 
um and the U. S. Bureau of Standards. 


Study Military Oil Needs 
At Meeting of API Board 
WASHINGTON — Problem of match- 


ing products supply with unprecedented 
demand engaged API directors at length 
here July 11, with military-government 
requirements getting big share of atten- 
tion. 

Military group headed by Col. G. H. 
Vogel, executive officer of A-NPB, was 
heard, and OGD Director Max Ball was 
visitor. 

No action was taken on supply, but di- 
rectors authorized solicitation of mem- 
bers for $26,000 fund for three research 
projects: refinery training, cataloging of 
available films on that subject, and con- 
struction of a waste disposal separator. 

Also authorized was appointment of 
committee to study and make recom- 
mendations on A-NPB-fostered project 
for keeping former Army and Navy pe- 
troleum officers in touch with military 
oil matters. 


Shell Crude Lines Back in 


Service After Flood Break 
Special to NPN 

HOUSTON—Shell Pipe Line Corp.'s 
two loop lines in Illinois were operating 
normally after the second line was placed 
back in service July 13. 

One of the lines at the Mississippi 
River crossing near Wood River was 
washed out on July 4 and the other on 
July 5. Emergency repairs were effected 
on the first line July 9 and the other one 
on July 13. 

H. H. Anderson, Shell Pipe Line vice 
president in Houston, said much work 
will have to be done on permanent re- 
pair of the loop lines after the high 
water has subsided. He estimated that 
the washout lost Shell a throughput of 
some 45,000 barrels of crude oil, none 
of which Shell was able to move north 
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through any other pipeline. 

The company continued buying while 
the lines were down, and after filling its 
own storage at Cushing, Okla., it was 
able to lease enough storage space in 
Cushing from Stanolind to take care of 
the remainder. 


Old Great Lakes Pipeline 
To Be Torn Up for Salvage 
Special to NPN 

KANSAS CITY—Great Lakes Pipe 
Line Co. has sold the 120 miles of six 
inch products pipeline in its spur line 
between Osceola, Iowa, and Omaha, 
Neb., the company said July 14. Name 
of the purchaser and amount paid were 
not disclosed, but the pipe is to be re- 
moved and salvaged, it was explained. 

The pump station at Corning, Iowa, 
on the spur line, which has been main- 
tained but not operated for several years, 
officials of Great Lakes said, will also 
be sold or dismantled. 

The spur line, which operated off 
the trunk line between here and Minne- 
apolis, was made obsolete by construc- 
tion of the recently completed new eight 
inch line directly from Kansas City to 
Omaha on west the 
River. 


side of Missouri 


Courts Only Hope to Collect 
On Treasury Price Revision 
NPN News Bureau 

WASHINGTON—Courts appear to be 
only avenue open whereby some 150 
products suppliers might recover on post- 
OPA hardship amendments made to their 
contracts with Treasury Department last 
summer. 

Comptroller General’s Office has _re- 
fused to retreat from position it took last 
spring barring payment of difference 
between suppliers’ pre-OPA  commit- 
ments and market prices which Trea- 
sury’s Bureau of Federal Supply would 
have allcwed following lifting of price 
controls. 

BFS, which asked Comptroller Gen- 
eral’s Office to reconsider, has no choice 
now but to follow dictates of the deci- 
sion. And unless suppliers can get re- 
lief through courts, they stand to lose 
in aggregate well over $1,000,000, per- 
haps as much as $2,000,000. 

Some of their contracts still are in ef- 
fect, while others ran one to six months 
after OPA’s demise. 


The Texas Co. to Supply About 
30% of Navy Lubricating Oil 


NEW YORK—The Texas Co. has been 
awarded $6,320,000 contract to supply 
approximately 30% of Navy’s lubricating 
oil requirements during current fiscal 
year, R. L. Saunders, vice president in 
charge of domestic sales, said July 10. 

Contract which was reported to be one 
of largest of its type in peacetime calls 
for delivery of about 8 million gals., com- 
prising 22 grades of lubricating oils. 
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E. Texas Crude Advanced 
10c Bbl. by Premier 


Special to NPN 

LONGVIEW, TEX.—Citing the fact 
that premiums of 7 to 8c per bbl. are 
being paid, Premier Oil Refining Co. 
has announced 10c per bbl. increase to 
$2.05 per bbl. in price it will pay for 
East Texas crude. 

“We will not pay premiums for crude,” 
Sylvester Dayson, Premier president said, 
adding that increase in its posted price 
was to meet this competition and to treat 
all producers alike. 

Following is text of Premier letter to 
producers announcing the increase: 

“Certain producers are offering and 
paying premiums above the current 
posted price for crude oil in the East 
Texas oil field. 

“Consistent with our policy of meet- 
ing competition in the purchase of raw 
materials and to pay all producers who 
are connected to our line in the field 
equal prices, we have this date decided 
to increase our posted price for crude 
oil in the East Texas field 10c per 
barrel. 

“Therefore, effective at 7 a.m. July 
10, 1947, subject to change without no- 
tice, Premier Oil Refining Co. of Texas 
will pay $2.05 per barrel for East Texas 
crude oil purchased at leased tanks con- 
nected to our gathering system.” 

Premier, in addition to its 4000-bb!. 
plant at Longview in the heart of the 
East Texas field, has a 5000-bbl. refinery 
at Fort Worth, Tex. and 6000-bbl. re- 
finery at Cotton Valley, La. 

On Jan. 10 of this year, Premier took 
similar action, advancing jts posted price 
for East Texas oil to 10c a bbl. above 
the postings of larger purchasers in the 
field. General rise in East Texas crude 
prices did not follow until March 10. 


Standard of California Posts 
Crude Prices in 14 New Fields 
Special to NPN 

SAN FRANCISCO — Initial postings 
for crude oil by Standard Oil Co. of 
California in 14 California fields are in- 
cluded in company’s crude price sched- 
ule No. 116, effective July 1. On that 
date, Standard advanced its crude prices 
20c per bbl. as announced in schedule 
No. 115. Schedule No. 116, with 14 
new fields added, replaces No. 115 

New fields together with 
prices are: 


ranges ol 


Leffingwell—$1.89 for 27-27.9 
$2.10 for 34-34.9; 

Newport (Anaheim Sugar Area $1.48 for 
14-14.9 gravity to $1.54 for 17-17.9; 

Newport (other than Anaheim Sugar Area 
$1.76 for 20-20.9 gravity to $1.90 for 25-25.9; 

Canfield Ranch—$1.78 for 25-25.9 to $1.85 
for 28-28.9; 

Cymric—$1.54 for 12-12.9 to $2.16 for 40- 
40.9; 

Edison—$1.59 for 16-16.9 to $1.69 for 22- 


99.9: 


gravity to 


McClung 
31-31.9; 

Mt. Poso 
18-18.9; 
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$1.79 for 28-28.9 to $1.89 for 


$1.58 for 14-14.9 to $1.61 for 


Raisin City—$1.68 tor 21-21.9 to $1.83 for 
26-26.9; 

Aliso Canyon—$1.49 for 14-14.9 to $2.03 
for 30-30.9; 

West Cat Canyon-Los Flores—$1.36 for 12- 
12.9 to $1.42 for 15-15.9; 

Del Valle—$1.87 for 28-28.9 to $2.09 for 
34-34.9; 

Santa Maria Valley—$1.39 for 12-12.9 to 
$1.49 for 19-19.9; 

Montalvo West 
40.9. gravity. 


flat price of $2.35 for 40- 


Socony-Vacuum Boosts Prices 
On Gasoline and Distillates 


NPN News Bureau 

NEW YORK — Socony-Vacuum Oil 
Co., Inc. July 14 announced 0.1 to 0.8c 
increase in its prices for gasoline, kero- 
sine, ‘Diesel and heating oils throughout 
New York and New England, effective 
July 15. Increase averages 0.4c per gal. 
for kerosine, 0.5c per gal. for other 
products, company said. 

“The company has today reluctantly 
taken this action, the need for which 
was indicated more than three months 
ago,” B. B. Jennings, Socony president, 
said. “It has no relation to the increase 
in Gulf prices announced Friday, July 
11. We delayed this price increase in 
the hope that some of our basic costs 
over which we have no control would 
have become adjusted to lower levels, 
thus making an increase unnecessary. 
Unfortunately this has not happened.” 


Revised Sohio Q.D.A. Policy 
Ups Large Consumer Discounts 


NPN News Bureau 
CLEVELAND—Discounts to consum- 
ers in upper quantity brackets are in- 
creased 0.25c per gal. under 
statewide commercial quantity 
agreement adopted by Standard Oil Co. 
(Ohio) July 9 coincident with its gen- 
eral advance in gasoline prices on same 
date. 
Statement of Sohio’s new Q.D.A. pol- 
icy follows: 


revised 
discount 


Statewide Commercial Q.D.A. Policy 


“Contracts may be taken with tank 
wagon consumers for a period of one 
year or less, in which the price of gaso- 
line shall be fixed on the basis of a 
quantity discount below the posted Con- 


sumer Tank Wagon Price as follows: 
0 to 999 gallons Qc 
1,000 to 4,999 gallons Qc 


5,000 gallons or over 3c 
less, however any discount per gallon to 
the buyer on such delivery at time of 
delivery, in accordance with seller’s dis- 
count policy from time to time, such 
policy, effective July 9, 1947, being to 
allow a discount of 2c per gallon off the 
posted Consumer Tank Wagon Price at 
time of delivery. 

“The additional 34c applying to the 
1,000 to 4,999 gallon bracket and the 
additional 1%c applying to the 5.000 
gallon bracket will not be allowed at 
time of delivery but must be earned and 
is payable as an additional discount at 
the end of the month.” 


Prior to today, consumers taking 1,000 


to 4,999 gals. per month had been 
lowed 2.5c¢ discount; consumers taki 
5,000 gals or more per month, 3c d 
count. 

New prices, ex tax, for Sohio X 
(regular-grade gasoline) under Sohi 
statewide schedule following the advai 
effective July 9 are: 

Consumer tank wagon—l6c, up 
Resellers—12.75c, up 0.75c 
Service station—16.5c, up lc 

Sohio also advanced its naphtha pri 
le per gal., effective July 9. New sta 
wide tank wagon prices are 17.5c { 
S.R. solvent, 18c for D.C. naphtha, \ 
& P. naphtha, varnolene and Sohio 
vent. New statewide tank car refi) 
prices are 13c for rubber solvent, 13 
for D.C. and V.M. & P. naphthas, var: 
lene and Sohio solvent. 
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Standard Oil Co. (Ohio), which 
July 9 announced a statewide gasol 
price increase of 0.75c to dealers and 
0.5¢ to jobbers for a le service station 
price boost (see NPN July 9, p. 16), is- 
sued the following correction regarding 
the price change: 

“That part of the announcement of 
Standard Oil Co. (Ohio) on gasoline price 
change released July 9 which referred to 
jobber prices should be disregarded as 
Sohio has no gasoline jobbers.” 


Deaths 


E. G, 


American 





McKeever, president of Pan 
Petroleum & Transport Co., 
died July 9 at his home in New York 
City. He was 55. 

Mr. McKeever had been president of 
Pan-American since 1945. His entire 
business career was with Pan-American 
or its predecessors. He joined Mexican 
Petroleum Corp. in 1915, and a year 
later participated in organization cf Pan- 
American, becoming a director in 1922 
and Ist vice president in 1937. 

Mr. McKeever also was president of 
American Oil Co., Mexican Petroleum 
Corp. (Maine) and Lord Baltimore Fill- 
ing Stations. He was chairman of the 
board of Pan American Pipe Line Co., 
Pan American Gas Co., Mexican Petro- 
Jeum Corp. of Georgia and vice chair- 
man of the board of Pan American Re- 
fining Corp. and Pan American Produc- 
tion Co, He had been a director of 
Petroleum Heat & Power Co. since 1930 
and was a director of the Ameri 
Bureau of Shipping. 

2 o e 

Bodie, 32, 
Bodie-Hoover Petroleum Cor 
Chicago, died July 13 from pneumoni 
after a long illness. 

Mr. Bodie, who had been with + 
company for nine years, served for 1 
years in the Army, and as a first lie 
tenant in the Signal Corps saw ser\ 
in Europe and Africa. He was an 
torney and a member of [Illinois | 
Assn. and Notre Dame Club of Chica 
He is survived by his parents, his wi! 
and a brother. His father, George 
Bodie, is president of Bodie-Hoo\ 
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Texas to Probe Recent 
Gasoline Price Boosts 


Special to NPN 

\USTIN Attorney General Price 
Daniel has ordered a statewide investi- 
gation of possible anti-trust law violations 
in recent price increases of gasoline in 
Texas and has assigned half of his staff— 
%) assistants—to the case. Milk and 
bread were also included in the investi- 


gauon. 


The attorney general declared that 
“uniform” price increase of - gasoline 
which has resulted in a boost of tank 
wagon prices 2.5c per gallon ‘since OPA, 
appear more than accidental. He told a 
press conference that he is calling on all 
county and district attorneys to join the 
probe. Daniel’s. probe will be directed by 
Assistant Attorney General Charles D. 
Mathews. 

fexas antitrust law forbids a combina- 
tion of capital or acts by two or more 
persons, firms or corporations or associa- 
tions to “fix, maintain or reduce the price 
of merchandise, produce or other com- 
modities.” 

Attorney General Daniel said that 
Conoco, Cities Service, Gulf, Sinclair, 
Magnolia and The Texas Co. boosted 
gasoline prices last week and Humble 
followed suit Wednesday. He said the in- 
vestigation will include “The Petroleum 
Wholesalers Association, a new organiza- 
tion with headquarters in Fort Worth, 
whose purposes have been reported as in- 
cluding the maintenance of increased 
commissions to bulk agents of the oil 


companies. 


He said it will also include “complaints 
that certain major companies are requir- 
ing their filling stations to handle only 
tires, tubes, batteries and other mer- 
chandise sold under or produced by ar- 
rangements with the companies. Many of 
the complaints allege that independently 
operated filling stations have been re- 
quired to cease buying this type of mer- 
handise from Independent distributors in 
favor of exclusive handling of the mer- 
handise of the major companies or their 
iffiliates.” 

In Houston one major company official 

he believed the industry will wel- 
“as it will show 
that prices in oil have not increased as 


ome the investigation 


as have products in other lines.” 


West Coast Inquiry to Be 
Closed to Press and Public 


Special to NPN 
OS ANGELES—William C, Dixon, 
il assistant to U. S. Attorney Gen- 
nd head of the Los Angeles office 
partment of Justice’s Antitrust Di- 


1) 


said the forthcoming — special 

grand jury investigation cf oil prices on 

the West Coast would be closed to the 
I s and the public. 

formation as to whom is subpoenaed, 

S zg a matter of public record, would 


wailable for publication, but the 
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actual hearings would be closed. 

Mr, Dixon said no restrictions exist, 
however, which would prevent a witness 
from revealing the questions he had been 
asked and his responses after testifying 
before the special grand jury. 

The starting date of the investigation 
is still not definitely set, Dixon said, but 
will probably begin this week. 

Investigation will open with general 
testimony by oil executives, “probably 
on the sales manager level,” who will be 
asked to explain price moves within the 
last six months in western United States. 
Witnesses will be asked to discuss pro- 
duction of crude and its relation to the 
quantity of gasoline and refined petro- 
leum products on the retail market. 

Dixon emphasized that top manage- 
ment would not be called to testify in 
the opening days of the investigation 
since his office was anxious to start “with 
the men who put the prices into effect.” 

These witnesses will be asked “where 
their instructions to change prices come 
from.” 

2 ° ° 

Other activities of the Antitrust Di- 
vision in cases involving oil companies 
are moving slowly. 

Both sides are waiting for rulings on 
the motions argued June 15 in the Cali- 
fornia Standard exclusive dealing suit. 
The suit in which California Standard is 
co-defendant with National City Lines 
and others will have its first activities 
when motions filed by the defendants 
are argued on July 14. 

The Richfield exclusive dealing will 
open about Aug. 1 with a series of mo- 
tions by the defendant. 

None of these three suits has much 
chance of coming to trial before the be- 
ginning of 1948, said Dixon. 


O’Daniel Charges Oil Treaty 
Is Attempt to Nationalize Oil 
NPN News Bureau 

WAS HINGTON—Senator O’Daniel 
(D., Tex.) sees the Anglo-American Oil 
Agreement as an attempt by the federal 
government to “keep on cramming in- 
sults down the throat of Texas, by try- 
ing to turn us back to the royal crown 
via the treaty system.” 

While there is small chance that 
Senate will take up the committee- 
okayed treaty before current congression- 
il session ends, Senator O’Daniel took 
opportunity on Senate floor the other 
day to declare opponents of the measure 
“have not yet started to fight.” 

Asserting the Texas oil industry lost 
$1,000,000 per day in meeting wartime 
military petroleum requirements, he 
charged the pact was an attempt of the 
“new deal administration,” with the aid 
of England, to nationalize the U. S. oil 
industry. Senator O’Daniel further in- 
sisted Texas does not want either the 
federal government or Great Britain 
interfering with Texas’ rights as a state. 

Sen. Connally (D. Tex.) also is op- 
posed to the treaty, having cast the only 
vote against it in the Foreign Relations 
Committee. 


News of the Oil Industry 





Military Disturbed by 
Justice Dept. Slant 
On Continental Shelf 


NPN News Bureau 
WASHINGTON—AMilitary oil planners 
are fearful that whole continental shelf 
development program will be delayed 
for years if the Justice Department per- 
sists in position it has taken on question 
of defining outer limits of bays and har- 
bors in light of Supreme Court decision 
vesting in Federal government dominion 
over coastal lands seaward of low-water 
mark, 


Apprehension arises from DJ's refusal 
to recognize a limit long-accepted by 
Californians for San Pedro harbor, and 
D]’s insistence, instead, on a line cutting 
in two the submerged property historic- 
ally regarded as inside the harbor and 
leased by state to oil producers. 


Military, having been advised that Cal- 
ifornia interests will fight in the courts 
any such construction on Supreme Court 
decision, forsees years of litigation in- 
volving not only San Pedro harbor but 
also indentations elsewhere on nation’s 
coastline. For one thing, DJ line ig- 
nores Federal District Court decision 
recognizing currently accepted boundar- 
ies of San Pedro harbor. 


If litigation comes, it is almost cer- 
tain to cause oil producers to defer ex- 
ploration and development programs for 
continental shelf, military feels, pointing 
out that one major already has sus- 
pended operations off Louisiana coast. 


Other observers here saw DJ's stand 
as something of reversal of position it 
took in arguing “Tidelands” suit against 
California before Supreme Court. 


Atty. Gen. Clark told court, “the 
United States raises no question as to the 
ownership of ports, harbors, bays, rivers, 
lakes or any other inland waters.” 


Also, DJ’s Arnold Raum, by way of 
allaying apprehension over Justice's in- 
tentions with respect to harbors and 
bavs, earlier had pointed out that gov- 
ernment’s brief contained complete for 
mula for distinguishing such “inland” 
waters from marginal sea. Whether DJ 
has used this formula in drawing its own 
outer line for San Pedro harbor was not 
vet clear, however. 


Meanwhile, 
rent off-shore operations until Supreme 


stipulation covering cur 


Court hands down its final decree, sched- 
uled for next September, reportedly was 
being finalized this week as result of 
conferences which DJ and Interior at- 
torneys have been holding with Cali- 
fornia interests. 


At same time, prospects was that stip 
ulation and necessary enabling legisla- 
tion would not be announced until late 
this week. 


19 








O 
Di 


@ P-324 

Milvaco 4-Inch Combi- 
nation Stop-and-Check 
Valve (Also P-424 Mil- 
vaco 4-Inch Offset Cross 


E’ 
y 


al 


his 1 


Valve) —- 
folloy 
are | 

P-2654 » al 

Milvaco 4-Inch turn 
Gate Valve nt 
Th 
¢ P-2637 incre 

Milvaco 4-Inch work 

Angle Valve week 
pense 

P-2612 > Ey 
Milvaco 4-Inch and 
Cross Valve whos 
How 
prob: 
craft 
doub 
the f 
the « 
all p 
_< ee bring 
the « 
into 
price 


_, ¢ ee with a Complete 
YW Line of BIG 4-INCH VALVES! 


Tw 
man 
the 1 
oil in 





of pr 

was 

destrt 
| 


Indus 





When you want to “get rid of the load’— when the job calls arn 
for big, heavy-duty, extra-capacity valves — specify Milvaco — been 
the only manufacturer with a complete line of big 4-inch valves 
for the oil industry. Made of Milvaloy, the heat-treated, anodized 
alloy that weighs one-third the weight of bronze, Milvaco’s 
“BIG FOUR” valves weigh no more than ordinary, smaller valves. the fi 
Yet, because of their extra capacity and advanced engineering, 
they cut delivery costs by cutting unloading time. Write for 
complete facts and specifications on Milvaco’s new line of 


BIG 4-INCH valves! 
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VALVE 
COMPANY 

® 
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“VERY employer is undoubtedly viewing with great fear 

ind doubt the big wage increase given John Lewis and 
his miners last week. Even employes should view the in- 
crease in the same way though probably their thinking will 
follow that expressed by the professional union leaders who 
are hailing the large increases as a tremendous victory. They 
may be right in their way but it also may mark a decided 
turn against the unions and wage increases in general, if we 
are to avoid further inflation. 


The question in every thinking person’s mind is does this 
increase mean another round of wage increases, do the shorte1 
work hours mean a general further shortening of the work 
week, and will there be still less produced per dollar of ex- 
pense and of investment? 


Every oil employer is well entitled to ask that question 
and to have those doubts because oil is the next big industry 
whose labor union contracts come up for renewal this fall. 
How the oil industry decides on this fall’s union demands so, 
probably, will go the country. If the oil workers, with allied 
craft unions, duplicate the demands of Lewis, which un- 
doubtedly can be expected, then the oil industry will have 
the first opportunity of all industries to say “no” and stand 
the chance of a national strike that could easily shutdown 
all privately operated transportation, stop home heating and 
bring railroad Diesel locomotives to a standstill. Or if the oil 
industry should say “yes”, as have the coal operators, then 
the oil industry will undoubtedly have speeded the country 
into another cycle of wage increases, higher costs, higher 
prices and on to probably the most serious inflation. 





[wo years ago the oil industry took the brunt of the Tru- 
man administration’s decision to get for union labor all that 
the unioneers demanded, a flat wage increase of 30%. The 
oil industry courageously stood up against the. strongest kind 
of pressure from the Truman administration, pressure that 
was unfair, even illegal and that would have been highly 
lestructive of the best interests of this country. Had the oil 
ndustry surrendered to Truman and his bungling and vote- 
eeking associates, the country would most certainly have 

launched on an inflation that would have brought us 


only great economic trouble but serious social trouble. 








e oil industry, and all America, can well be proud that 

il industry stood up against this pressure and finally got 

first postwar wage increase that was followed by all in 
down to roughly 18%. 


é lent Fairless of the l S. Steel ¢ orporation, who 
t h Lewis on behalf of the corporation’s coal 
that he capitulated to Lewis to keep industry 


id t ive the U. S. and the world from great hard 
id even d ster The coal operators seem to have bee i 
that Lewis would have tied up the count: 


regardless of conse quences 


editor of the weekly magazine Steel takes issue 


' 


combats his surrender. In its current. is 


CEE 7, WIS f vs editorially under the heading “Right vs. Might” 


EDITORIALLY SPEAKING 





Oil Industry Should Seek Out Public Opinion Before 
Deciding on Whether to Grant Higher Wage Demands 


and after reviewing the coming to power of “Might” as rep- 
resented by Hitler, Mussolini and Hirohito: 


“The most recent spectacle of this kind (the ascendancy 

of Might over Right) was the settlement which John 
Lewis forced upon the coal operators. He knew that the 
operators—contemplating the domestic and international 
repercussions of a prolonged strike, as well as the possi- 
bility of another seizure of the mines by the govern- 
ment—would be forced to accede to his demands 
They did exactly what he knew they would do. 
“Thus today we are at the same stage in the conflict 
between might and right in domestic affairs as we were 
in the thirties when we were appeasing Hitler, Musso- 
lini and Hirohito. Again we have chosen to resort to ex- 
pediency. Again we have postponed the showdown 


“At home and abroad the fight must go on until peo- 
ple who are right can prevail over those who have only 
might on their side.” 


That the coal and steel industries saw fit to capitulate even 
at high cost, at higher prices for coal and steel and higher 
prices for all products into which these two industries enter, 
will certainly make the other unions all the more emphatic in 
their demands and all the more likely to pull strikes regardless 
of their cost to the nation. It also may be taken as quite cer- 
tain that since the great steel and coal industries granted 
such big increases that the Truman administration will do 
little or nothing to keep similar increases from being de- 
manded and expected from all other industries and employ- 
ers. Truman will probably scold industries and employers 
generally for not absorbing another increase but it is hardly 
to be expected, with next year a presidential election year 
and with Truman having sided so vigorously with the unions 
on his veto of the Taft-Hartley bill, that he will say even 
a whisper against another advance for the unions 


The oil industry, like all businesses, can keep going on 
granting wage increases up to the point that real inflation 
blows the roof off the country, and the industry can pass on 
these increases in higher prices as it should and undoubtedly 
will. But oil men do not want inflation, any more than any 
one else, and oil men know that mcreasing prices mean in 
time a reduction in the consumption and eventually in the 


possible market for petroleum products. Oil is essentially 


«i 
low priced, widespread, common man industry 
Phe oil industry may well study the present situation and 
the verv hot spot it will be in this fall, faced with probable 
demands for similar increases to coal nd ask itself 
Is it fair that we, the oil industry, should make this 
nost impo:tant decision to grant these demands which 
will put us several steps at least toward seriou nflation 
r. if we refuse the demands, which decision quite likely 
vill throw this countrv into the most ious strike per 


ips in its historv? 


Should not the oil industi wetor ( 
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Looking Around 


By THE OBSERVER — 





THE CALIFORNIAN “VVAS A VVOVY!” 


Maroon a group of Americans in a far-off 
corner of the world and immediately they 
begin improvising the gadgets of the civil- 
ization they left behind. Or reasonable fac- 


similes thereof. 





The West honors a classic instance of 
this national trait. On August 15, 1846, 
residents of Monterey, California — which 
had been Mexican territory five weeks 
earlier——proudly proclaimed that the Amer- 
icanization of the town was complete. It 


had a weekly newspaper! 


By modern standards 
The Californian was 


: | pretty crude but look 
er ly what its founders had to 
WAT, chee founder 
( . work with! Their press 
wt 


{\ 

Cee | 

s ~ was an ancient contrap- 
emer 


tion on which a few Mex- 
ican governmental documents had been 


printed years earlier. Its battered type had 


to be scrubbed before the letters became 


visible; moreover it was a Spanish font and 
so contained no w—a difficulty the Yankees 
overcame by using two v’s, thus: vv. Rules 
and leads were hacked from a sheet of tin, 
half a barrel of ink was found in a store- 
room, and for paper the owners comman- 
deered a supply the Mexicans had intended 


using to roll their cheroots. 


Thus equipped, Robert Semple and Wal- 
ter Colton set their type, limbered up the 
rusty press, labored mightily and lo! Mon- 


terey had its home-town weekly! 


Considering the handicaps under which 


it was produced, it was a major triumph. 





To the homesick men in Monterey this first 
newspaper in California was more than 
mere proof of American ingenuity——it was 
a shade of the American life they had left. 
At any rate, as the weekly newspaper's re- 
sourceful editors might themselves have put 


it, The Californian vvas a vvovv! 


STANDARD OF CALIFORNIA 





SS halts nate 
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rentous decision get the advice of all other industries 
nd business enterprises? Should it not get the advice of 
he general public? All these are as much at interest as 
s the oil industry so should not they share the burden 


f the great decision?” 


fhe oil industry need not expect much help from the new 
ft-Hartley labor law if the unioneers carry out their many 
ligerent and mutinous threats to disobey the law when- 


ever possible and to force a multitude of court cases on it. If 
unioneers carry out these threats no one will have much 
an idea this fall what the law will be. No one will be 
tified in feeling entirely satisfied, for that matter, that the 
ninistration is honestly and intelligently doing the best 
job it can to get the law promptly and fairly enforced be- 
cause the administration has been too far over on the union’s 


right along. 


Ss 


Short as is the time there still is enough of it for the oil 
lustry, that is special groups, or the American Petroleum 
Institute, or the Independent Petroleum Assn. of America or 
even the several refiners and marketers associations, to pre- 
sent the situation plainly to similar organizations represent- 

ll other industries and business groups. Also the story 


l 


Editorially Speaking 





could be presented to the general public through national ad- 
vertising. 

Whatever the response, it would have to be taken with 
judgment because of the short time available in which to 
study and canvass any returns. But at least the impact of the 
appeal on the public and other business men, should be a 
good warning of the trouble before the country whichever 
way the decision is made. And such appeal should materially 
help the oil industry to show that it should not be the “goat”. 

Furthermore such an appeal should make union leaders 
hesitate in any drastic action. They might even comply with 
both the letter and the spirit of the new law until the coun- 
try has been sufficiently heard from. 

Despite all difficulties of such an appeal to the country 
it plainly is not the sole responsibility of the oil industry to 
decide this fall whether to launch the country on a great 
and speedy inflation or to shut down the country in the 
biggest strike ever by making a decision that would keep 
the country on a sounder economic basis. 

Isn’t it about time for a true showdown and a showdown 
with all of the country standing on one side and against 
these professional unioneers who seek to emulate Hitler, Mus- 
solini and Hirohito? 


H. F. Sinclair Explains Need for Higher Oil Prices 


“HE need for the oil industry having an aggressive and posi- 
tive policy for higher prices and greater earnings with 
vhich to meet the great demands for expansion of the in- 
dustry, is the subject of a letter to the Editor by Harry F. 
Sinclair, president Sinclair Oil Corp. of New York. 

Mr. Sinclair speaks from hard experience in raising capital. 
He has gotten it from earnings, especially in the early days 
of Cushing before income tax took so much of profit. He 
raised it in Wall Street when he assembled a bunch of Inde- 
pendent refineries into what is now his present company. 
He has fought the battle for sound earnings as well as sold 
more stock and made loans, to build his company in 30 years 


| 


trom nothing to one of the largest in the country. 


Right now the industry is faced with the most serious sit- 
lation that calls for immediate expansion on a scale it has 
er faced before in peace times. The more of this expand- 
that can be done out of earnings the better for the in- 
dustry, for the stockholder, the stock market and for the 
intry. One big reason for the great strength of the old 
Standard Oil Companies was that they grew out of earnings 
er than bank loans or stock sales. 


oday every company should study its present day costs, 
estimate its replacement costs even 5 to 10 years hence, 
ind set its prices for profits that will permit it to achieve 
he goal of new equipment, more equipment and the most 
ient equipment and the greatest reserves of crude oil 
ible Before people throw bricks at that objective they 
ild be told the program of the individual companies. Such 
ig is a part of any intelligent public relations program. 


1 
} 


he industry needs the money for expansion and the public 
ds the oil and its still better products. The best way, the 
that will maintain the maximum of competitors big and 
in the industry, to get such funds, is through sufficiently 
i prices to bring in the necessary profits from which these 
e\'ensions and improvements can be made. WCP. 
[r. Sinclair’s letter follows: 


r editorial, ‘Oil Industry’s Expansion Requirements Call 


J 16, 1947 


for Pricing Methods That Bring About Good Profits’, (NPN 
June 4, p. 27) is a timely comment on a vital subject. We 
have recently seen some curious attitudes in connection with 
pricing, reflected in statements by oil company management, 
which would indicate that current pricing policies of some 
companies are dictated by other than business reasons. On May 
2nd, Mr. R. G. Follis, president of the Standard Oil Company 
of California, in explaining a reduction in wholesale and re- 
tail gasoline. prices, effective on May Ist, emphasized that 
the action ‘is not warranted from strictly a business standpoint 
when the costs of crude oil and its manufacture into refined 
products are taken into consideration.’ The reduction, he said, 
was being made in the interests of ‘improved national econ- 
omy. 


“In contrast with the point of view expressed by Mr. Follis, 
Dr. R. E. Wilson’s statement on “Growing Capital Require- 
ments of the Petroleum Industry’, prepared for presentation 
at the Annual Meeting of Stockholders of Standard Oil Com- 
pany (Indiana) on May 22, 1947, is refreshing and stimulat- 
ing. In his statement Dr. Wilson points out that in the 
decade 1936-1946 that costs have increased as follows: 


“Wildcatting per barrel of reserves found Sixfold 
“Increased Costs of Refineries appropriate to the 
times Threefold 


“Service Stations of size and design appropriate 
to the times Threefold 


“Dr. Wilson reaches the climax of his statement when he 
says that for the industry to replace each year, at present 
costs, 7 percent of proven crude reserve, rebuild 10 percent 
of its refining facilities and 5 per cent of its distributing facil- 
ities will require annual capital expenditures of around three 
billion dollars. 


“He then asks the pertinent question,—where will the 
money come from?—and answers it by saying that a large 
proportion of these heavy capital requirements must come 
from earnings. He also stresses the importance of current 
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Editorially Speaking 





price and dividend policies on the ability of the industry to 
serve the nation in future years. 


“Petroleum product prices, in my opinion, are not ‘too high.’ 
Petroleum prices are ‘too low’, and the justification for this 
statement is that supply is lagging behind demand, and we 
are confronted with predictions of product shortages. Prices 
should and must be such that the economic function of price 
accomplishes the production of the crude and products re- 
quired, 


“Obviously, while the oil industry is dissipating its re- 
sources in low cost investment, at today’s relatively higher 
price level, it is showing profits which seem high in com- 





parison with the record of former years. It is fairly we 
established, however, that with today’s high wage and n 
terial costs that the general level of costs may be sustain | 
over a long period. In the light of this fact, it behooves + 
oil industry to justify its prices and profits to the pul 
rather than to apologize for them.” 


ee ae 








READERS’ comments and opinions will be much 
appreciated by Warren C. Platt, NPN’s Editor and 
Publisher, 1213 W. 3rd St., Cleveland 13, Ohio. 











A-NPB Sees Oil Committee as Giving 
Effective Planning at High Level 


NPN News Bureau 

WASHINGTON—The work which the 
new 16-man Military Petroleum Advisory 
Committee will perform for the armed 
forces will be heavily cloaked in secrecy, 
but the Army-Navy Petroleum Board 
made no secret of its satisfaction at 
sitting down with those men at their 
first meeting here on July 9. 

A-NPB greeted the gathering as hav- 
ing “rewarded a year’s work” on its part 
to establish “a lasting and substantial 
contact between the military services and 
the petroleum industry on a high level, 
equivalent to the Petroleum Industry 
War Council of World War IL.” 

“MPAC,” the board pointed out, “is 
composed of leaders of the petroleum 
industry, presidents and vice-presidents 
of oil companies, carefully selected from 
authoritative leadership in the major 
fields of the oil industry, to advise the 
military services and the Oil and Gas 
Division, Department of the Interior, on 
oil and gas matters of primary import- 
ance to military planning for national 
security.” 

The group will provide essential indus- 
try planning for the top-policy Army and 
Navy Munitions Board, which looks to 
A-NPB for guidance in petroleum mat- 
ters relating to military specifications and 
industrial mobilization, A-NPB said also 
remarking on the close inter-relation be- 
tween planning for the military and plan- 
ning for essential civilian needs. 

The intention is that MPAC will be 
concemed primarily with security plans 
although A-NPB indicated that the com 
mitteemen might give some attention t 
current supply problems under certain 
circumstances. The industry: men ar¢ 

Charles L. Harding, Socony-Vacuum 
Oil Co., Inc., New York. 

Paul G. Benedum, Hiawatha Oil & 
Gas Co., Pittsburgh. 

r. E. Buchanan, The Texas Co., New 
Y ork 

Stewart P. Coleman, Standard Oi] Ci 
New Jersey) New York. 

E. L. DeGolyer, DeGolver & Ma 
Naughton, Dallas 
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J. Terry Duce, Arabian-American Oil 
Co., Washington. 

R. G. Follis, Standard Oil Co. of 
California, San Francisco. 

B. I. Graves, Tide Water Associated 
Oil Co., New York. 

George A. Wilson, Interstate Natural 
Gas Co., Baton Rouge. 

D. B. Hodges, Shell Oil Co., Inc., 
New York. 

B. L. Majewski, Deep Rock Oil Co., 
Chicago. 

R. L. Minckler, General Petroleum 
Corp. of California, Los Angeles. 

J. Howard Marshall, Ashland Oil & 
Refining Co., Ashland, Ky. 

J. R. Parten, Woodley Petroleum Co., 
Houston. 

E. E. Pyles, Los Angeles. 

Bruce K. Brown, Standard Oil Co. 
(Indiana), Chicago. 


Seek to Exempt Tidelands 
Lands from Leasing Bill 


NPN News Bureau 
WASHINGTON—Amendments will be 
offered from House floor to exempt “tide- 
lands or submerged” lands from _provi- 
sions of legislation placing all acquired 
public lands under Interior Department’s 
oil and gas leasing regulations when the 
bill (H. R. 3022) is brought up for vote 
Measure will be called up July 21 if 
unanimous consent of all members is ob 
tained. Vote on bill was prevented last 
week when one member objected 
Amendment to exempt submerged 
lands, recently “awarded” to U. S. gov 


ernment in Supreme Court, has support 
of House Public Lands Committee which 
ilready had reported out the bill whe 


high court decision was handed dow: 


Effect of measure would be to transter 


nineral leasing activities on som 0 
nillion acres of acquired lands from Agri 
ulture to Interior Department. Much of 


land Was acquired under Bankhead-Tones 
Act 
In addition to submerged lands, exemp 


tions also would be applied to lands | 


cated within incorporated cities, natio 
parks, monuments and naval reser 
Companion bill (S. 1081) is pending 
Senate. 


Committee of 100 Drafts 
2-State Speaking Program 
NPN News Bureau 

NEW YORK—Story of petroleum pr: 
gress will be told in the New York-New 
Jersey area by a committee of 100, in- 
cluding speakers of national prominence, 
according to Wiley Butler, Coastal Oil 
Co., Newark N. J., and head of the 
Speaker’s Committee for the two-state 
district. Most of the speakers will come 
from oil companies. 

Committee will include, in addition to 
speakers, industry specialists who will 
gather material for speakers and advise 
on technical aspects of the business. 

L. T. White, sales promotion manager, 
Petroleum Advisers, Inc., has been ap- 
pointed vice chairman of Speakers’ Com- 
mittee. L. E. Ulrope, Colonial Beacon 
Oil Co. president, is New York-New 
Jersey district committee chairman, and 
Quentin W. Regestein, Socony-Vacuum 
Oil Co., heads the New York State 
committee. 


Signs Tax Exemption Bill 
Special to NPN 
SACRAMENTO—Gov. Earl Warren 
has signed Senate Bill 15 which modifies 
the tax exempt status of gasoline sold to 
the federal government within the Stat i 
of California. 
The full 4.5¢ per gallon tax must now be 
paid hy the federal government 
gasoline purchases in California. The bill 
is expected to produce approxim 
$500,000 annually in additional 


revenut 


Phillips Boosts Dividend 





Spectal t 
BARTLESVILLE, Okla.—Board 
tors of Philips Pletroleum Co 


14 voted to increase the regular di 
rate from $2 to $3 per share pet 
The third quarter dividend will bé 


payable Aug. 30. to : 
he Iders ot record Aug 5 Frank oe 
lips, chairman of the board, and k. 5 

Adams, president, said that the 

dividend rate was justified in vie 


+] 


the company’s increased earnings 


pel share 
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IMMEDIATE DELIVERY 














Modern design, efficient, dependable, precision en- 
gineered operating mechanism, uniform accuracy. Only 
four mechanical units, independently installed for ready 


accessibility. 


LOW MAINTENANCE, LONG TROUBLE-FREE LIFE. 
GUARANTEED SATISFACTION. 


A Complete Engineering Service—Our Specialized 
staff of Engineers is here to help you. Your problem or 


inquiry will receive prompt attention. 


AMERICAN PUMPS, iN C. 
1206 FINDLAY STREET CINCINNATI 14, OHIO 
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LPG—Offers Broader MarketindHo) 


Similarity in Marketing Methods Gives 
Oil Jobber an Advantage in LPG Field; 


Requirements to Be Met Are Presented 


Designed as a guide to oil marketers who may be 


liquefied petroleum gas field, NPN is publishing 


interested in entering the 


series ot three articles on LPL. 


The first (NPN July 2, p. 26) told of LPG's growth, expanding demands and public ac- 


ceptance, 


This week’s article delves into marketing opportunities in LPG, pointing also 


to some of the pitfalls to be watched for by the person entering the field anew. 


Last in the series of three articles 


W ill de S¢ ribe 


the ever-expanding uses of 


LPG for domestic, public utility and industrial purposes. It also will present an 


over-all picture of how the marketer fits 


these uses. 


By EARL LAMM 
NPN Staff Writer 


There is a definite trend in the oil 
industry for established gasoline and fuel 
oil marketers to get into the liquefied 
petroleum gas distribution business. 


This is shown by the number of Inde- 
pendent marketers who already have 
taken on distribution of LPG, and_ the 
hundreds of inquiries received by sup- 





into the 


scheme of supplying LPG for 


pliers from other marketers who are con- 
sidering it. Many new entries into the 
business have been delayed during the 
past year because of shortage of sup- 
plies of both products and equipment. 
Because of the off-heating season, sup- 
plies of LPG are now ample, and manu- 
facturers of most equipment are filling 
their channels of trade. It is antici- 


pated that supplies of LPG will be tight 
again next fall, as will fuel oil. 
supplies are tight now. 


Gasoline 
Therefore, In- 





Handy-to-carry “packages” mean that the LPG distributor does not always have to 


make deliveries. 


Many customers pick up the product during the course of 


regular shopping trips 
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dependent marketers of gasoline and 
oil who contemplate taking on the 
tribution of LPG should start now 
determine whether they can mak 
rangements to be ready at the begin 
of the 1947-48 heating season w 

is expected that sales will reach a 


peak 


[The same reasoning holds g 
any LPG distributors who are figuring 
on expanding into the fuel oil business 


Od 


Product suppliers suggest that 
first step should be the obtaining 
definite commitment for supplies, w! 
probably will be more difficult than th: 
securing of distribution and consumer 
equipment for either LPG or fuel 
Manufacturers of both types of 
ment report the ready availability of most 
items, with a continuing loosening up 
prospect for the coming months. 


The trend in the oil industry for mar- 
keters to handle all major types of prod- 
ucts is significant. Oil marketing is at 
taining unity, yet it is retaining its high 
ly competitive status. This is possibl 
only because the action is based upon 
broad principles. All major products 
and the methods of handling them ar 
now so well established that they ar 
no longer “specialties” requiring handling 
by entirely separate individuals, or spe- 
cialists in each line. 


It is a logical step for capable Ind 
pendent marketers to take on distribution 
of LPG, for it merely adds a third im 
portant department, or branch, to thei 
established petroleum businesses. 


Each major product does retain its | 
dividuality, however, and requires som 
separate consideration. For instanc 


LPG suppliers suggest that when gaso- 


line and fuel oil marketers take on dis 


tribution of LPG, that they set it up as 


a distinctly separate LPG department 


or organize a subsidiary company to han- 


dle it. 


Similarity in Handling Products Cited 


However, in doing so, the unity ot 


operations can be maintained, for guso- 
line, fuel oil and LPG marketers have 


4 s e + 
many things in common, a stud y 
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iddorizon for Ouil Jobbers 
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rketing methods and procedure 
ils 

LPG is becoming more and more 

bulk handling business, the type 
operation which the gasoline and 
fuel oil jobber knows well. (The 
smaller, Independent suppliers and 
new distributors are largely pioneer- 
ng development of bulk handling 

LPG which is rapidly increasing 
nnual sales. Bulk handling is ef- 
fecting substantial savings in cost to 





ie consumer in the Midwest, and 
ie pioneering small companies have 
little or no investment in bottles and 
ittling equipment.) 
All personnel is familiar with the 
indling of inflammable petroleum 
juids 


Purchase and sale cf products and 
nsumers equipment, purchase and 
eration of distribution equipment, 
1 the rendering of service fcllow 
familiar pattern 

Accounting, record keeping and 
ice routine in all three branches 
similar 


Marketers of gasoline and fuel cil 
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re- 


have transports, tank wagons and 

other trucks, and are familiar with 

maintenance, rouling, managing, 
etc., of rolling equipment. 

Salesmen and tankwagen drivers 
have a well established acquaintance 
with customers and prospects; LPG 
would enter a known market with a 
known marketer's reputation behind 
it. 

The above are reasons why the gaso- 
line and fuel oil jobber can enter the 
LPG business with a head start. Fol- 
ling are some additional reasons why 
he should consider getting into LPG: 

LPG has many farm, agricultural and 
other uses for which neither of the other 
two products is readily adaptable; fuel 
oil sales might be reduced some by LPG, 
but overall gallonage normally would ke 
increased. 

More new uses are being developed 
for LPG than for either gasoline or fuel 
oil. 

In a period of scarcity of products, 
such as the 1946-47 heating season, both 
fuel cil and LPG are needed to supple- 
ment the supply of the other in meet- 







Typical distributor bulk plant layout ' 
showing faciliiies for LPG. Some equip- 
ment manufacturers make completely 
prefabricated bulk pant setups and 
ship them ready for installation. Bulk 
tanks vary in size up to 30,000 gals. 
maximum. Diagram shows facilities for 
both tank truck deliveries and 2-bottle 
manifold for bottling “bottled gas” 


Ing over-all consumer demands for pe- 
troleum heat. 


Handling of all three major products, 
plus tractor fuel, lubricants, greases and 
items such as livestock sprays, enhances 
community standing of the Independent 
marketer. He becomes a_ petroleum 
merchant. 


Preduct suppliers have greater respect 
for him, for his purchasing power is in- 
creased; greater volume buying of three 
products may mean lower buying prices 
for him. 


Marketer's prospects, who have not 
been persuaded to purchase either gaso- 
line or fuel oil, may be induced by buy 
LPG, and thereby gradually develop in- 
to 100% customers for all products. 


The “bottled gas” business, as well as 
LPG in bulk, is increasing, and some 
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CHECK ’EM before your customers 
wreck ’em. Batteries must last long- 
er. Replacement batteries are scarce, 
so the need for careful, complete 
service is vital. Your customers will 


thank you for preventing total break- 
down of their batteries. Better bat- 
tery care is a MUST! 


GLOBE-UNION INC © Milwaukee 1, Wis. 


distri 
consi 
Gaso 
lines 
prodi 
Hc 
line ; 
and 
profit 
those 
line ; 


—_—_— 








LPG Marketing 





country routes have been so built up 
that it pays oil marketers to carry bottles, “3 > 
or cylinders, on gasoline and fuel oil 
tank trucks for delivery to rural LPG 
customers. 


BUTANE - PROPANE } 


COLORADO NATURAL GAS & FUEL CO. 
DENVER. COLO. . INFLAMMABLE 
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Comparatively Few Independents 
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In order to present a clear concep- 
tion of the whole situation, however, it 
should be pointed out that up to the 
present time, only a comparatively few 
of the approximately 12,000 Independent 
gasoline and oil marketers in the country 
have actually taken on distribution of 
LPG. 

About 20 or 25 years ago when the 
LPG industry was in its infancy some 
gasoline jobbers attempted to market 
LPG. Most of them failed, according to 
the oil companies that supplied them, be- 
cause: 

1. They tried to handle LPG as 
a sideline. 

2. They did not allow adequate 
capital for the new venture. 

3. Since this came before the 
days of TBA and oil burner mer- 
chandising by jobbers, the jobbers 
lacked merchandising experience and 
thus did not market LPG properly. 
Some successfully continued in the 

LPG business and, during the interven- 
ing years, other jobbers here and there 
decided to take on LPG, but generally, 
distribution of LPG and equipment was 
considered a separate, specialty business. 
Gasoline and fuel oil also were specialty 
lines to some extent, for handlers of each 
product went their own individual ways. 

However, during World War II, gaso- 
line and fuel oil were rationed by OPA, 
and individual jobber and distributor 
profits were temporarily reduced. But 
those difficult experiences taught gaso- 
line and fuel oil men a valuable lesson, 





DENVER. COLO RUC. C6663 








Shown here is a 1,545-gal. propane capacity 200-lb. working pressure twin barrel 
truck tank built for Colorado Natural Gas & Fuel Co., Denver, Colo. 


for as an aid to the war effort, because 
of the manpower shortage, and in order 
to serve essential civilian needs, thou- 
sands of gasoline jobbers took on the 
distribution of fuel oil, and thousands 
of fuel oil distributors began jobbing 
gasoline. 

Then in November of 1944, three 
speakers were invited to discuss the dis- 
tribution of LPG at the annual conven- 
tion of South Dakota Independent Oil 
Men’s Assn., held in the Corn Palace 
at Mitchell, S. D. A number of oil men 
from other states were there, and all in 
attendance showed a keen interest in 
LPG as a possible third addition to their 
gasoline and fuel oil business. Many 
of them remained after adjournment of 
the meeting for further discussions with 
the speakers. 

With the LPG proposition freshly ad- 
vanced again, the marketers sensed extra 
profits, and it is not surprising that the 
idea caught fire there and from other 
sources so that marketers everywhere 
became aware of the opportunities LPG 
offered. 


They began to inquire how they could 
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Here are the names and ad- 
dresses of a few Independent mar- 
keters of gasoline and fuel oil, who 
are already handling LPG, or who 
are planning to do so. The list is 
by no means complete as one large 
company said it now has 38 gaso- 
line marketers handling LPG, 
while two years ago they had only 
four. 

Andrews Oil Co., Green Bay, 
Wis. 

A. Browne & Co., Chicago, IIl., 
3250 S. Archer Ave. 

A. R. Blossman, Covington, La. 

Charleston Oil Co., Charleston, 
>. C. 

Consumers Service 
Burns), Virginia, Ill. 

Elkins Butane Co., Wheaton, III. 

Farmers Union Central Ex- 
change, St. Paul, Minn. 

Fram Heating Co., 
Falls, O. 

Giddins & Wiltz, Valdosta, Ga. 


(Will E. 


Chagrin 





List of Marketers Handling LPG 


Hudson Oil Co., Kansas City, 
Kans. 

Harms Oil Co., (Leland Harms), 
Allison, Ia. 

Hereford Butane Co., Hereford, 
Texas. 

Lein Oil Co., Janesville, Wis. 

Launius Bros., Monroe, Ga. 

Myers Frontier Oil Service, 
Wilson, N. Y. 

Massie Oil Co. (Massie Butane 
Co.) Stuttgart, Ark. 

Pickett Oil Co., Shellman, Ga. 

Puritan Oil Co. (Puritan Gas 
Co.) Rapid City, S. D. 

Pyramid Oil Co., Benton Harbor, 
Mich. 

Paddy Prostrollo Oil Co., How- 
ard, S. D. 

H. L. Rupp, Winfield, Kan. 

Reeves Oil Co., Greeley, Colo. 

Superior Oil Co. (Harold Car- 
penter) Des Moines, Ia. 

Westland Oil Co., (R. J. Cough- 
lin) Minot, N. D. 
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get into the LPG business, but scarcities 
and war restrictions held them off until 
the conflict ended and restrictions were 
removed. After that, the number of in- 
quiries received by suppliers rapidly in- 
creased. Some additional Independent 
marketers did succeed in getting into the 
LPG business, but the scarcity of prod- 
ucts auring the 1946-47 heating season 
delayed most of the new undertakings, 
and partial realization of the problem 
probably slowed down the number of 
inquiries. 


Requirements to Consider 


LPG suppliers say, as we think rightly, 
that any gasoline-fuel oil jobber planning 
to enter LPG should: 


1. Provide adequate finances so 
proper handling equipment can be 
installed and adequate consumer 
merchandise stocked. 

2. Have experience not only in 
the handling of petroleum products 
but in the merchandising of consum- 
er equipment. 

3. Consider LPG as a major prod- 
uct, to be handled by a separate cor- 
porate entity or at least a separate 
department headed by someone ex- 
perienced in LPG. 

4. Be certain his community is a 
good market for LPG. 

5. Be prepared to stick with LPG 
as a long-pull proposition. 


Regarding finances, it should be 
made absolutely clear that it is not 
only unwise but virtually impossible to 
go into LPG on a _ shoestring. 

Suppliers give various answers to the 
question of how much money is required 
to set up an LPG distribution organiza- 
tion. How much does a good gasoline 
bulk plant, or fuel oil bulk plant, cost, 
they ask—$25,000?—$50,000?—$100,- 
000? 

It depends upon the size of the bulk 
plant, choice and design of equipment, 
its location—which determines freight 
rates—and size’ of sales territory it is 
desired to cover. Here again there is a 
similarity between LPG, fuel oil and 
gasoline marketing. 


Most common answer to the question 
of how much money for an LPG bulk 
plant, however, was about $50,000. A 
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A PRODUCT OF 


‘““to give you 
more air per dollar’ 





.. that is the constant aim of Kellogg-American engineer- 
ing, research, and high precision manufacture. 

Heat, friction, and wear are reduced to a minimum in 
Kellogg-American compressors. All moving parts are pre- 
cision-machined to close tolerances. Hardened and ground 
roller wrist pin bearings and Timken tapered roller main 
bearings carry the drive load in all but single-cylinder 
models. Multiple valves are of light wafer-type design. 

“Built better by Kellogg-American” means more cubic 
feet of air per kilowatt hour. Both overall and volumetric 
efficiency are high. Operating costs are low. Compressor 
life is long and trouble-free. 

For more air per dollar. ..it's Kellogg-American. American 
Brake Shoe Company, Kellogg Division, Rochester 9, N.Y. 
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breakdown of the major items of cost 
in one LPG bulk plant and operating 
equipment as given in round figures by 
one equipment distributor, follows: 


Bottle filling manifold assembly for 2- 
ot, % or 1% HP unit $ 84 
t-bottle manifold instead of 2-bottles 
$115 


Tank car unloading riser assembly, size 


inch suction 215 
Truck loading riser assembly 132 
Pump compressor area: 

ranster pump piping area assembly, 
size 2% inch suction 280 
ranster pumping unit, 3 HP, 83 
phase, 60 GPM @ 24 Ibs.-55 Ib. 
maximum differential 306 
With manual starter 33 
With magnetic starter—$63) 
With 2%-inch suction line strainer 12 


Tank Assembly: 
Piping assembly—single tank parallel 
side outlet 112 
ige 18,000 gal. capacity, 200 Ib. 
W.P. propane storage tank; construc- 


to loading zone 
Stay 


tion ASME U-69 4,450 
30,000 gal. tank as above—$6,950) 
Propane tank, 200 lbs. working pressure, 
for tank truck, 1210 gal. water ca- 
pacity 2,570 
ther sizes, 1350 gal. water capacity 
$2,680) 
ther sizes, 1625 gal. water capacity 
$2,835 
other sizes, 3690 gal. water capacity 
$6,120 
rOTAI $8,094 


All prices are F.O.B. the factory and 
are subject to change without notice as 
steel, labor and other costs vary, and 
those given above are merely shown as 
example of approximate cost, 

It will be noted that the equipment 
prices figured into the total of $8,094 are 
for the smallest size needed for minimum 
operation and do not include piping for 
inter-connecting the different assemblies; 
truck for mounting of truck tanks; stake 
body truck for handling _ bottles; 
dock for bottling manifold; pump house 
for compressor and motor, and ware- 
house, or the land upon which bulk 
plant is to be located. Also, bottles cost 
from $9 to $12 each, and sufficient num- 
ber should be included so that each 
customer may have two bottles—one 
hooked up and one in reserve to avoid 
necessity of bottle trucks making special 
trips to serve only one or two customers. 
With two bottles each, customers can 


phone orders in when one is empty, 
and when sufficient orders have accumu- 
lated, the truck driver can route himself 
to save time and truck mileage. How- 
ever, during the war and even yet, some 
customers have only one bottle. 

Manager of the LPG department of a 
large oil company that owns and operates 
many LPG bulk plants and also sells 
through Independent marketers, gave the 
following quick summary of costs, in- 
cluding installation, which may be com- 
pared with the foregoing prices for 
eauipment only by an equipment dis- 
tributor: 


1—30,000-gal. 200 Ib. w.p 
tank installed complete 
Pump, compressor, relief valves, fit- 
tings, metal fence enclosing the 
entire bulk plant setup, truck load- 
ing equipment, explosion proof 


propane 


$ 9,000 


switches, motors and lights 6,000 
Bottling plant and equipment for its 
operation loading dock 30 x 
50 ft. (cost estimated at $2 to $2.50 
per sq. ft.), scales for weighing 
bottles, bottle filling equipment or 
manifolds; warehouse and office; 2 
or 2% ton tank truck with capacity 
of 1250 gal. propane costing about 
$5,000 , = 10,000 
1000 bottles, painted and_stenciled 
(enough to handle 400 customers) 14,000 
1—1-ton stake body truck for handling 
bottle distribution 1,500 
Total $40,000 
30,000-gal. of propane at 4c gal. 
(add freight from Group 3) 1,200 
Grand Total $41,200 


These figures allow for a 30,000-gal. 
bulk storage tank instead of an 18,000- 
gal. tank, but do not include the land 
upon which the plant is located, as prices 
vary greatly, or the land may be leased. 

Neither of the estimates includes bulk 
storage tanks for sale to customers, which 
is a necessary adjunct to any LPG mar- 
keter setup; that is, the marketer must 
either handle the tanks or have some 
sort of an arrangement with an equip- 
ment distributor to supply them to pros- 
pects along with cook stoves, heaters, 
furnaces, etc., in order to develop new 
business. 

Prices of the tanks vary somewhat ac- 
cording to design and location of the 





Bottled gas being loaded on a truck for delivery to the home 
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LPG Distributorship 


LP-gas is customarily sold on 
an outright distributorship _ basis; 
that is, there are no commission 
deals, according to large suppliers. 

However, years ago when 
“bottled gas” was just getting 
started, big suppliers set up deal- 
ers by renting or loaning them 
bottles and other equipment, but 
LP-gas is so well established now 
that this practice no longer is nec- 
essary. Distributors are expected 
to buy outright their own bulk 
plants, tank trucks and _ other 
equipment, including bottles, if 
any are desired. 

LP-gas is then purchased on a 
tank car or transport load gallon- 
age basis and, if distributed in 
bulk, it is resold the same way. 
But if it is bottled, it is bought 
on a gallonage basis and resold on 
a pound basis. Bottle capacities 
vary from about 23.5 gals. to 100 
gals., or from 100 Ibs. to 470 Ibs. 
The railroad tank car shipping 
weight of LP-gas is now being con- 
tested in an effort to get the 
weight fixed at 4.7 lbs. per gal- 
lon, instead of 6.6 lbs. per gallon. 
A favorable ruling setting the ICC 
weight at 4.7 lbs. has been ob- 
tained in Southeastern states. 

Suppliers’ dealer contracts cover- 
ing branded products are usually 
for “bottled gas”, and are exclusive 
for a given trade territory. But 
sales in bulk tank car lots are not 
exclusive, for LP-gas is sold in 
that manner as an unbranded com- 
modity. However, distributors who 
wish to use their supplier's name 
to signify quality in connection 
with re-sales, ordinarily have no 
difficulty in obtaining the sup- 
plier’s permission to do so. 











manufacturer. The LPG division man- 
ager of a large oil company in Chicago 
gave the following as an example: 


Price to Marketer 
1—500 gal. 200 lb. w.p. propane tank, 
weight approximately 2,000 Ibs., com- 
plete with fittings ready for installa- 

tion $262 
1—1000 gal. 200 lb. w.p. propane tank, 
weight approximately 4,000 Ibs., com- 
plete with fittings ready for installa- 


Pe -sisen $385 


Sale price of the 500-gal. tank com- 
plete and installed at home of customer 
was given as $350, and the 1000-gal. 
tank as $475. 

Only propane handling equipment is 
shown in these cost figures, as both sup- 
pliers and marketers recommend in pref- 
erence to butane handling equipment. 
Difference is the 200 working pressure of 
ali tanks and equipment required for 
propane. Working pressure for butane 
tanks is about half that of propane. For 
this reason, propane equipment will also 
handle butane, but butane equipment 
will not handle propan Also, there is 
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W'No. 449 — Quick-Opening, 
"Flush Fill Box {Lock-Type) 


Ne. 464 — Double Poppet 5 
S Angle Check Valve 








Thousands of service 
station and bulk plant 

operators all over Ameri 
choose dependable Bucke 
fuel handling equipment 









— Streamlined 
Flow Tank Truck Faue 





H ere’s what Buckeye dependability means: Thoroughly — 
sound engineering, construction and choice of materials in 
a'l Buckeye equipment. These assure long life, time saved 
and minimum waste through fast and efficient handling 
of fuel. Let this Buckeye dependability help you. Mail the 





coupon today for full facts on the complete Buckeye line. 
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Quality Valves and Fittings 
for the Oil Industry 








Buckeye Iron & Brass Works 
356 East Third Street 
Dayton 2, Ohio 


Please send ful! facts on Buckeye Valves and Fittings for 
Service Stations, Bulk Plants, Airports, and Tank Trucks. 


Name 





Address 





City. 
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Shown here is a typical liquefied petroleum gas cylinder filling plant 


a strong trend to use of propane and 
away from use of butane. 

The growing practice of the industry 
to distribute LPG in bulk has been em- 
phasized here as it appears to have the 
greatest possibilities. However, the cost 
of bottling equipment also has been 
shown, principally for the information of 
prospective marketers in northern areas 
where “bottled gas” has had a large sale 
for many years for kitchen uses—cook- 
ing, water heating and_ refrigeration— 
and where space heating with LPG in 
bulk is new and conversion of domestic 
consumer equipment is just beginning. 

One large Independent LPG distrib- 
utor in Chicago, for instance, who has 
been handling “bottled gas” for many 
years is just now getting into bulk dis- 
tribution. He has installed a few 500 
and 1000-gal. propane tanks for small in- 
dustrial and commercial firms, has a 
number of additional tanks ordered, and 
plans to begin home heating installations 
as rapidly as supplies and circumstances 
permit. The customers and prospects, of 
course, are located beyond the city gas 


mains, principally in rural areas outside 
of Chicago. 


Encourage Purchase of Larger Tanks 


LPG distributors, like those in fuel oil, 
are encouraging consumers to purchase 
larger domestic storage tanks. In the 
past, tank sizes have ranged from 100 
to 300-gal., and the LPG industry now 
has on a program for installation of 500 
and 1000-gal. tanks for summer fill, 
which provides the consumer with about 
50% of his annual supply. 

LPG distributors, incidentally, are also 
endeavoring to work out annual equip- 
ment service agreements in order that 
furnaces, stoves and other equipment 
may be cleaned, adjusted and made 
ready for service in advance of the be- 
ginning of the heating season. 

As for merchandising experience, the 
situation has changed considerably since 
two decades ago when the suppliers felt 
that they got their fingers burned in 
turning LPG distribution over to some 
gasoline jobbers. 

The automobile, counterpart of gaso- 


line and oil marketing, also then was 
its comparative infancy with LPG.  T) 
mechanical ability of the filling stati 
helper was near nil. The real servi 
station mechanic came later. So d 
tire, battery and accessory merchand 
ing. Radios, refrigerators, washing m 
chines, electric fans and other houselhy 
appliances have been added _ sinc. 
some service station merchandising. |} 
troleum products also have been great 
improved and _ require some __ sp¢ 
knowledge to handle. 

Distributors of fuel oil have taken 
distribution of burners, furnaces 
other consumer equipment serving 
similar to that in the LPG 
dustry which has given the marketer 
his employes in the fuel oil department 
valuable merchandising and _ service 
perience. 

All of these things, which represent 
progress in all branches of petroleum 
and equipment marketing and _ servic: 
have enabled—or compelled, as the cas: 
may be—Independent marketers and 
others in the industry to keep abreast 
of the times, which has resulted in a 
substantial improvement in their mer- 
chandising ability. Without it, they 
would not have been able to 
fully continue in so highly a competitiv: 
field. 

There is no intention to infer, how- 
ever, that there is not room for fur- 
ther improvement. The point is, there 
has been improvement in merchandising 
ability during the past 20 or 25 years 
for it is reflected in substantial increases 
in sales volume of products, TBA and 
other merchandise, which created nation- 
al interest and discussion. For more 
than two years, oil companies generally 
either took on, or considered taking on, 


poses 


success- 





Kit Offers LPG Marketer Sales, 
Merchandising, Advertising Tips 


Offered free to its marketers, Warren Petroleum’s kit comes 
in a 7% by 10-inch folder and contains copy for newspaper 
ads, newspaper stories, radio announcements and consumer 
Newspaper mats for ads (similar to the one repro- 
duced at right) are furnished free on request when designated 
Newspaper story and radio announcements are 


folders. 


by number. 


A kit of sales, merchandising and advertising aids for its 
LPG marketers has been prepared by Warren Petroleum Corp. 


complete, the marketer filling in his name where indicated 


Consumer folders are furnished at cost 
name and address imprinted. 

Theme of ads, newspaper and radio 
idea of summer fill-up by customers. 


stresses the same thought and on the back has a “Winter Must” 


with the 


Copy 


marketers 


Thy Ready fr Wn 






People who burn coal don’t wait ” ‘til the snow flies” — they store 


their complete winter's supply when coal and delivery are avail 


able. If you burn LP-Gas you should do the same. Increase ihe 


promotes the 
Consumer folder 


available. 


check list spotlighting the importance of adequate fuel for 


the rural consumer. 


(Distributor’s Name) 


storage capacity of your systems and fill your tanks during the 
summer months when the supply and delivery of LP-Gas are 


See us today. 
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UNION 





RICH NATURAL RESOURCES | 


CENTER OF NATIONWIDE MARKET 
PROGRESSIVE INDUSTRY 

FIRST IN WHEAT PRODUCTION 
PRODUCTIVE AGRICULTURE 
ABUNDANT WATER 

DEPENDABLE RAIL TRANSPORTATION 
NATIVE BORN WORKERS 
MODERATE LIVING COSTS 


ANSAS—almost in the exact geographical 
center of the United States; an important 
factor to industries serving nationwide markets. 


Agriculture is king. Kansas normally ranks first 
in wheat production. In addition to grains, vege- 
tables and fruits, a large part of farm income is 
derived from livestock and poultry. 


Kansas industry keeps step with agriculture. 
There are approximately 2,500 manufacturing 
and processing establishments, Over four million 









UNION 
PACIFIC 














*k One of a series of ad- 
vertisements based on 
industrial opportuni- 
ties in the states 
served by the Union 
Pacific Railroad. 


tons of coal are mined annually. Here is the 
largest natural gas field in the world. Eighteen 
principal rivers with two great watersheds pro- 
vide an abundance of water. The population is 
97 per cent native born. 


* * * 


Kansas . . . the hub of a rich market; a treasure 
chest of natural resources with dependable labor; 
outstanding public health record; moderate living 
costs; and excellent transportation over Union 
Pacific rails. 


be Specific - Say 


"Union Pacific’ 


* Address Industrial Department, Union 
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Pacific Railroad, Omaha 2, Nebraska, for 
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UNION PACIFIC RAILROAD 
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information regarding industrial sites. 
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OIL BURNERS 


are now ready for 
IMMEDIATE DELIVERY 
Or >. 


with 
controls. 
y 


approved. 


Model 
No. 300-A 


It's the new improved OIL 
BURNER that gets ALL the 
heat out of oil, by progressive 
rotation. 


JOBBERS - DISTRIBUTORS. 
DEALERS write, wire or 
phone for quotations. 


AMERICAN 


HEATING & ENGINEERING CO. 
601 E. Sth St. New Albany, Ind, 





Complete 

















Just A Few Carloads Left. 
—WHILE SUPPLY LASTS— 
—ANY QUANTITY— 

At This Low Close-Out Price! 


GUN 
GREASE 


Wc 








Per Pound 


This grease was manufactured by one 
of the leading grease manufacturers in 
this country to rigid U.S. Army Air 
Force’s specifications. 

Stock consists of graphited gun grease 
in 1# cans, Aluminum Stearate Grease 
in 5% and 10# cans, and controllable 
propeller grease in 5# cans. 


LE-PAUL WHOLESALERS 
1132 South Ninth St. 
Springfield, Illinois 





LPG Marketing 





greatly expanded lines of auxiliary mer- 
chandise for sale through their regular 
outlets, including Independent marketers. 


The best way to assure that LPG will 
not be considered a sideline is to organ- 
ize a separate subsidiary or at least a 
wholly distinct department. Most of 
the gasoline-fuel oil jobbers who have 
gone into LPG lately have done that. 


An Example Cited 


Separate companies were decided up- 
on by Puritan Oil Co. at Rapid City, 
S. D., when Puritan Gas Co. was set 
up to handle LPG (See NPN 3/5/47, p. 
34), and by Massie Oil Co., Stuttgart, 
Ark., in organizing Massie Butane Co. 
(See NPN 4/23/47, p. 36). However, 
they followed slightly different proce- 
dures. Puritan Gas Co. was organized 
in the beginning, that is, before con- 
tracts or supplies and equipment were 
made. Mr. Massie of the Independent 
Oil Co. at Stuttgart set up a separate 
department in his oil jobbing company 
to handle LPG about a year ago, and 
after gaining some experience in distri- 
bution, this year organized the Massie 
Butane Co. and changed name of Inde- 
pendent Oil Co. to Massie Oil Co. 

Independent marketers who may de- 
cide to take on distribution of LPG, 
should go about investigation of their 
potential markets very much in the same 
manner as for gasoline and fuel oil. 

A few marketers go by rule of thumb, 
and long intimate personal knowledge of 
prospects. Others are somewhat more 
scientific, and this group is increasing in 
number. They obtain Federal Farm Bu- 
reau statistics on the number and size 
of farms in the particular territory they 
wish to cover: check the number of farm 
families and the type of fuel they use; 
number of farm tractors and other pow- 
er equipment, such as water well or ir- 
rigation pumps; and study the rural 
roads. LPG tank wagons are heavier 
than gasoline tank wagons, because of 
greater working pressure of tanks re- 
quired for propane, and the trucks may 
require heavy, mud-grip tires if the roads 
are unpaved. 

Generally speaking, LPG cannot com- 
pete with natural gas, and the keenest 
competition in other cities and towns 
are those in which electrical utilities are 
well-established and give uninterrupted 
power service for cooking, water heating 
and refrigeration, and where electrical 
appliance salesmen are well trained and 
seasoned in the business, LPG “bottled 
gas” merchandising is not easy. Genu- 
ine merchandising ability is required to 
buck the competition. 

The more favorable areas for LPG are 
the thousands of farm and ranch homes, 
rural communities and small towns with- 
out electrical service or where electric 
lines have been over-extended and are 
poorly maintained so that frequent power 
interruptions discourage public utility 
patrons. 

The success of LPG in those areas and 
even in small towns with better electrical 


service has been so striking that poy 
utility executives are alarmed about 
future in those markets. They ad 
that LPG has removed—or captur 
one-seventh of those markets—a 
unusual and remarkable statement { 
competition. The rapid developmen: 
bulk handling and bulk consumer st 

of LPG, which drastically cuts th 

of LPG fuel supplies, make space | 
ing in the floor and basement furn 
economically possible, especially i 
southern states. In bulk LPG space 
heating territory—now mostly in the 
South—annual sales of Independent dis- 
tributors of 5,000,000 to 6,000,000 gals, 
are not unusual, and are similar in vol- 
ume to sales of gasoline and fuel oil 
jobbers. 

There is an increasing number of 
agricultural uses—flame cultivation, for 
example—on which electricity 
compete at all. 


cannot 


The main point is that there are areas 
and uses for LPG where competition is 
not effective, where it is medium dif- 
ficult and where it is very strong and 
that careful study is necessary to ascer- 
tain the extent of the market. The next 
article in this series will develop this 
matter more fully, with a list of many 
of the possible uses of LPG. 


Southeastern Oil Leases 
70,000-Bbl. Tank Storage 


Special to NPN 
JACKSONVILLE, Fla.—Southeastern 
Oil and affiliates has taken a 10-year 
lease on tank storage facilities at muni- 
cipal docks and terminals here. Nine 
tariks originally built for turpentine 
storage, and adjacent property were 
included in the lease. Tanks have a 
capacity of 70,000 bbls, 


Exact terms of the Jease were not re- 
vealed, although the lease alone was in 
excess of $6,000 annually, Revenue from 
wharfage and docking services at the 
terminal will complete the $25,000 esti- 
mated revenue for the city of Jackson 
ville. 

H. B. White, vice president in charge 
of operations for the company here, said 
in an interview that Southeastern and af- 
filiates would spend about $25,000 lay- 
ing two eight-inch pipelines from a 
pier to the tanks, connecting the tanks 
with new piping, and erecting loading 
platforms and new roads. Work is e- 
pected to be completed by Aug. 1, and 
the first tanker to use the facilities 
should arrive during the last half of the 
month, Mr. White said. 


Mr. White also revealed that the 
company plans to build new storage 
tanks on 34 acres of land across from 
the municipal docks and terminals 4s 
soon as construction materials are avail- 
able. 

At present the firm, of which Gordon 
Duke is president, operates a 110,000- 
bbl. capacity terminal for heavy oils # 
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Mm NEWS 


\rlington and a 40,000-bbl. terminal 
for gasoline on Talleyrand Avenue. It 
has total storage capacity of 220,000 
bbls. Tankers and barges have been 
employed by the company in the past 

ry on its terminal operations. 

he firm’s business in North Florida 
nd South Georgia has increased about 
18% during the past year, necessitating 
mprovement of facilities here,” Mr. 
White explained, 


Jo change js contemplated at this 
ne in Southeastern’s Army and Navy 
etroleum service, The corporation 
undles most Army and Navy distrib- 
through its 600,000-bbl. terminal 
t Port Eve rglades. The fuels are distrib- 
from the two terminals by rail- 
ink car, truck and barge.” 


lowa Secretary Warns 
Price Cutters They May 
Become Price Setters 


If too many gasoline outlets sell be- 
w the market, they will in time set the 
iarket price, and thereby lose _ their 
price advantage, warns J. A. Dennis, 


secretary of the Iowa Independent Oil 


Men’s Assn., in an article in the May 
ssue of the Iowa Oilspout, published by 
the association. 

In comparing the two methods of sell- 
g, Mr. Dennis says of the unbranded 
it price sellers: “I have respect for the 
ien in the price side who post a price 
nd then sell at that price. But I sure 
lon’t have much respect for the operator 
vho posts 2 or 3c under and then puts 
ip another sign stating that that isn’t all 
-we give away premiums or more dis- 
mints.” 

Advertised brands have wider public 
ceptance, Mr. Dennis points out, and 
arketers of such brands, which he re- 
lers to as the “A group” get a higher 
tice because they have bigger and bet- 
er service stations, give more service, 
in merchandising schools, give road 
laps, and furnish other assistance to 
ell deal rs 

To those who sell private, or un- 
randed gasoline, below the market, Mr. 
ennis asks: “Did you boys on the B 
de ever feel that you might become 


the price maker?—because when any 


ne group gets enough in number and 
lso in gallons, then they might domin- 
te [It seems to me we are getting 
ose to that very thing in Des Moines.” 
According to Mr. Dennis numerous 
arketers in Des Moines “are choosing 


the price side” because they have seen 


‘ome unbranded operators making good 
honey. He maintains that such a course 
nevitably defeats itself, because too 
any will be competing for the cut 


Price customers, thereby forcing some- 


ne to make still further concessions to 
eet more gallonage. 

And Mr. Dennis adds: “One big im- 
ortant factor, and don’t overlook this 
ne, is the branded companies all have 
tetineries and production, and the price 
llers have to find a source of supply 
iny place they can get it.” 
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INLAND STEEL 
CONTAINERS... 


because they are designed for 
petroleum products—have practical 
tight sealed closures yet are easy and 
convenient to use. The uniform, 
strong construction gives dependable 
safety in shipping. No leakage. 


® Six popular containers for oils 
and grease are—1l. No. 5538 
drum. 2. No. 584R swivel spout 
pour pail. 3. No. 1480W grease 
drum. 4. No. 31/286 grease pail. 
5. No. 551B8 lever locking ring 
drum, 6. No. 584 lug cover pail. 


INLAND STEEL CONTAINER C0. 


7 


Rocetndniny: rerinnet 
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Mr. Taylor Buys a Car... 


But Nobody Seems to Give a Whoop... That Is 
Nobody in a Service Station Appears Interested 


By HERBERT TAYLOR 
NPN Staff Writer 


Two months ago, after a two-year wait, 
I accepted delivery on a brand new cat 
To me this new car is one of the big 
events of my life. ’'m proud of it. I'm as 
pleased as a boy with his first long pants. 
I'm not planning on trading it in—as | 
did before the war—in a couple of years. 
I know a lot of folks who feel the same 
way. 

I have personal friends in every oil com- 
pany in the Cleveland area. They all have 
good products. So I decided that the first 
company soliciting my business, either by 
mail or personally, would get my busi- 
ness—for a time anyhow. I assumed that 
companies followed their prewar practice 
of checking new car registrations and mail- 
ing literature, or perhaps sending a neigh- 
borhood operator around to ask for busi- 
ness, 

But this must have gone out of style in 
the oil business. For, while I received 
literature from the Automobile Club, in- 
surance companies, gadget people, and 
even “blackateers” who wanted to buy the 
car, there was nothing but stony silence 
from the oil companies. But not from the 
car dealer service department. 

Being disillusioned by the solicitation 
idea, I decided to select my own dealer 
for future lubrication work by buying a 
little “gas” here and a little there. 

I started out on a Sunday morning, 
stopped at a large fine station on the 
boulevard and bought three gallons, 
which didn’t particularly seem to please 
the pump boy. I asked him to check the 
oil. I released the inside latch, but this 
particular car also has another catch on 
the hood which the attendant must push 
back with his finger. He didn’t seem to 


know about that catch, and practically 
yanked the top of the hood off before I 
could explain how the device worked. (1 
believe the hood is still out of alignment 
due to this stupidity ). 


At my next stop, I had better luck, but 
I checked that station off my list when 
the operatcr left his autograph in the 
form of a handprint on a hood that I had 
spent a lot of energy polishing earlier in 
the morning. 

The next station was checked off when 
the operator must have mistaken me for 
his physician. 

“What'll it be, Doc?” he said. 

“My name is not Dec,” I asserted. 

“Smart guy, eh?”’, said this apparent 
pride of a major company. 


The next adventure in trying to find a 
good place to trade came when I took my 
wife to church. While she was inside tak- 
ing care of religious matters, I again 
polished up the new sedan. Naturally my 
hands got dirty. So I drove down to a fine 
station—many attendants around, white 
enamel, neon signs and everything to ap- 
peal to a motorist. I went to the restroom. 
No soap. No towels. No new customer, 
either. 


Seeks to Find Right Station 


During the following days, I honestly 
made an effort to find just one station that 
I liked. One had a very friendly operator, 
and I had just about decided to bring the 
car in later for a lubrication job. But I 
decided that an operator who would tol- 
erate a bunch of loafers would be care- 
less in other matters. 


Not a station made any attempt to se- 
cure my name or address. Some attend- 
ants almost wore a hole in the windshield 
to give a good impression. But not one 
wiped the headlights. One used a greasy 
rag for the windshield service. None at- 
tempted to sell me anything other than 
the gasoline ordered, though I was in the 








market for a polish job and perhaps 
of metal white sidewalls. 

But finally I found one station tha 
pressed me very much. It had every! 
in the way of lubricating guns, te 
apparatus and what not. One Su 
morning I took the car in. “Give it 
works,” I told the operator, “wash 
lubrication, everything it needs.” T] 
was something about the station that 
spired confidence. The attendant did 
ask my name, filled in no form. But 
thought this would come later. 


Lube Charts Not Followed 


I returned in a couple of hours, and 
the wash boy was just putting the finish- 
ing touches on the wash job. I strolled in 
the lubritorium, found that no chart was 
followed in the lubrication. When I paid 
my bill, all I received was a receipt writ- 
ten on a yellow sheet of paper, total $6.60, 
which included seven gallons of gaso- 
line. No tag was attached to the car show- 
ing when I should come back, no cover 
had been placed on the upholstery and 
there were cheek marks on the driver’s 
seat. The receipt read: service to 1946— 
which made me a bit mad, since it was 
a "47 model. 

Probably I received a good job. But the 
more I thought about it, the more dis- 
turbed I became that perhaps something 
had been missed. 


Turns to Dealer for Service 


A few days later the car was driven to 
the dealer’s service department. 

There two attendants, dressed in snow 
white jackets were at the door. One jotted 
down the license number and took it in 
the office, evidently to check against 
registration list. In a couple of minutes 
he returned and asked if it was the Tay- 
lor car. This made me feel pretty big. | 
noticed that the firm employed a Pinker- 
ton man to keep an eye on waiting and 
finished cars. When the work was com- 
pleted, there was a check list showing 
exactly what had been checked, and what 
work had been done. There was a little 
notation that the tires had been over- 
inflated. The bill was a little higher than 
it would have been at a station. But the 
sense of security was worth the difference 


After all, this service garage buys its 
lubricants from my friends in the oil bus!- 
ness. So I am not being disloyal to my 
friends. Maybe I’m a little too croc/iety. 
I wish I knew a good service station man 
I'd give him my business, and tell him 
where he can find a lot more. 
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IS THE “EYE” AWARE OF THIS? 


The “eye” is the customer at the point 


of sale 


When your brand of oil at the service 
station can be seen by him—and read- 


1 


ily identified as yours—then the 


money you spend on research in your 
boratory is very worth while. How- 


he can’t see and identify your 
nd, your expenditures for research 
1 be questioned. 
the same reasoning, the money 
spend for improved refining tech- 


July 16. 1947 


niques, advertising to the consumer, 
and distribution to the service sta- 
tion cannot possibly return dollar for 
dollar! 


To get the greatest benefit from these 
expenditures, it is mandatory to pack- 
age your oil so that the consumer knows 
it’s your brand—and buys it! 


When you put your oil in cans, you 
get the best brand-identification by 
the consumer that money can buy— 
and he knows that your quality is 
sealed in the can! 


= 


American Can Co. 


New York « Chicago * San Francisco 


For oil — 
no other container 
protects like the can 
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Here’s the double-barrelled way to stop profit- The 
eating distribution practices. Install Pittsburgh line spe 


Rotocycle meters on both loading racks and tank ig a 
on AVla 


trucks. Let these smooth-operating, dependable ship of 
meters accurately measure every drop you handle. — * 
They'll quickly uncover leaks, catch errors re- ® tions to 
sulting from inaccurate stick gauging or mis- its form 


counted buckets; stop losses through spillage and ne 


overmeasure. And you'll find that free-running z 
Rotocycles will speed operations. You can fill ses 
) Pp Pp providec 
trucks faster at the plant and your drivers will % 100-130 
make more drops per day. Then too, metered content 
records make possible the maintenance of an former ¢ 
. . . Tec > 
accurate, business-like inventory system. ns Table 
< e 


All these advantages are yours when you meter ied 4 Pan 
the Rotocycle way plus an exclusive meter design —eersen arch | 
principle that combines hairline accuracy with : 
the economy of a wear-resisting construction. 
= the nearest Pittsburgh representative for a . Tabl 
emonstration. 
. Ge 
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PITTSBURGH EQUITABLE METER DIVISION 


ROCKWELL MANUFACTURING COMPANY - PITTSBURGH 8, PA. 
Atlanta Boston Chicago Houston Konsos City 
los Angeles New York Pittsburgh San Francisco Seattle Tulso 
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REFINING NEWS AND TECHNOLOGY 





] American Society for Testing Materials 


New aviation gasoline specifications 
and the Research Method of testing mo- 
tor fuel knock qualities are now being 
isidered for adoption by the American 
iety for Testing Materials. 


N) 


‘ Both the specifications and the test 
™ method have been proposed by ASTM’s 
% Committee D-2 on Petroleum Products 
und Lubricants. They were presented to 
™ the society at its recent annual meeting 
@ in Atlantic City but must be submitted 
to letter ballot of committee and then 
approved by the ASTM Executive Com- 
mittee before being adopted. 


FR eal chndectns eae a. 


The proposed tentative aviation gaso- 
line specifications were prepared by D-2’s 
newly-organized Technical Committee J 
m Aviation Fuels, under the chairman- 
ship of G. K. Brower, American Airlines, 
Inc. They are the first such specifica- 
tions to be considered by ASTM since 
its former aviation gasoline specification, 
D 615-41 T, was withdrawn in 1944 
because of wartime conditions. 





Two grades of aviation gasoline are 
provided for—Grade 91-98, and Grade 
100-130, with a maximum tetraethyl lead 
content of 2 ml. per gallon for the 
former and 3 ml. for the latter. Detailed 
requirements for both grades are given 
in Table 1. 

The tentative method of test for knock 
characteristics of motor fuels by the Re- 
search Method was proposed by D-2’s 








Table 1—Proposed Aviation 
Gasoline Specifications* 


Net heat of combustion, min., Btu. 


per lb 18,700 
istillation temperature, ° F 
10 evaporated, max. 158 
50% evaporated, max. 221 
90% evaporated, min 212 
90 evaporated, max 257 
Final boiling point, max 338 
Sum of 10 and 50% evaporated tem- 
peratures, F., min 307 
jistillation recovery, min., % 97 
Vistillation residue, max., % | 
lation loss, max., ‘ 1.5 
Acidity of distillation residue not acid 
Ay pressure, max., Ibs 7.0 


on (Copper strip no more than 


extremely 





slight dis 
coloration 
pper dish ix., mg./100 
I ing un 
L100 6 
ix n 
O.05 
I 76 
um ange not 
t x« +2 ml 
I max 
00 l 4.2 
ipply te both pro- 
100-130 The com 
ith references to test 
requirements are 
— 
4, 


Weighs Adoption of New Avgas Specifications 


Technical Committee A on Gasoline in 
recognition of the fact that that method 
has “become an important standard in 
commerce.” It follows the Coordinat- 
ing Research Council test procedure F-1- 
545. 

The Research Method uses the same 
engine as the ASTM Motor Method of 
knock testing but under different test 
conditions. It is said to more accurately 
reflect the actual performance charac- 
teristics of motor fuels in modem en- 
gines and under actual road conditions. 


Hallanan and Brown to Speak 
At Interstate Compact Meet 


Special to NPN 

OKLAHOMA CITY—wWalter S. Halla- 
nan, chairman of Natidnal Petroleum 
Council, will be the featured speaker at 
the summer quarterly meeting of Inter- 
state Oil Compact Commission in Great 
Falls, Mont., Aug, 11-18. 

Russell B. Brown, general counsel, In- 
dependent Petroleum Assn. of America, 
also has accepted invitation to appear on 
the program and will discuss national oil 
affairs, particularly the current situation 
with respect to imports. 

Other program features include: 

Warwick M. Downing, Denver, paper 
on recommendatory powers of Compact 
Commission. 

Discussion of experiments in making 
oil from shale coal in Colorado. 

Report on factors and standards which 
may be used by states in establishing 
maximum efficient production rates. 

Report on well spacing practices. 

Report on legal aspects of secondary 
recovery. 

Analysis of productive and consump- 
tive trends and forecast for the last part 
of 1947 and the first part of 1948. 


Oil Compact Extended 


NPN News Bureau 

WASHING TON—President Truman 

has signed Joint Congressional Resolu- 

tion (S.J. Res. 211) which extends life 

of Interstate Oil Compact for another 

four vears, from Sept. 1, 1947 to Sept 
1, 195] 


Illinois Oil Meeting Set 


Special to NPN 


MI VERNON II] Illinois Oil & 
Gas Assn. and Illinois Basin Chapter of 
API will hold their annual mid-summer 
meeting at Crawtord County Country 
Club, Robinson, IIll., July 26 

Several technical papers will be pre 
sented and one-day meeting will be 


address by Jake ¥ 


vice president of API 


climaxed by an 


Hamon 





ATTENTION 
JOBBERS-DISTRIBUTORS 


Now Available 
For Immediate Delivery 


PIONEER MOTOR OIL 
IN QUART CANS 








Also available for immediate 
delivery — Pioneer Household 
Spray Contains 5% D.D.T. 
in quart and pint cans. 
Pioneer Insecticide Powder 
with 10% D. D. T. in 4 oz. and 
8 oz. containers. 











Write for Details and Prices 


PIONEER OIL COMPANY 


1630 South Sist St, Philadelphia 43, Pa. 

















Keep ’em clean... and 
You'll Get More Business 


Use the NPN Housekeeping Inspec- 
tion Booklet for Service Stations as a 
constant check on the cleanliness of 


your stations 


PRICES 

Single copies $ 0.25 each 
25 copies 5.50 
50 copies 10.00 
100 copies 18.00 
200 copie: 32.00 
500 copies 70.00 
1000 copies 130.00 

€ I arger quanititle on request 

Juantitie ther than those shown will 

be billed at the per copy rate for the 

| ty wn 
p As¢ id 3% Sales Tax) 
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| it’s a smart truck tank 
that wears eDonald accessories 


. 


The wise operator keeps his delivery 
equipment in top condition—from 
a standpoint of both appearance 
and performance. The good looks 
of McDonald caps and faucets are 
an outward symbol of sound design 
and time-tested performance. Write 
for folder. 


A. Y. MCDONALD MFG. CO. 
“The Home of the Swing Joint’’ 
DUBUQUE, IOWA 


There’s a McDonald Branch or Distributor 
Near You 


FUL-FLO TRUCK TANK FAUCET <= ee 
(Pinte $52) ye TRUCK TANK FAUCET | 

the Plate 842 These } 

a 33,000 

T 


Streamlined appearance, fast ea The value of 


delivery and chatter-proof de- faucet is written in the record 


sign add up to perfection in —a record of constantly mount- 


this ultra-modern faucet. For 2” ca ing demand. A practical faucet 


or 212” lines \ with an impressive array of ex- CUI 
s 
clusive features. Sizes: 112 a an 

{[ SWIVEL ELBOW COUPLING ship for 
(Plate 997) propane 

Warren 


A convenient method for at- ‘ _— War 
. _ irren 





taching truck tank suction hose _ rs mont, T 
vards, It 
: the inst: 
swivel end attaches to faucet; E > i in the } 

nr ‘ ' Cc iT 


to truck tank faucets. Female 


plain female end is permanently ~ ind capa 
. _ , pressure 
attached to truck tank suction peessure 
. Photog 

hose. Sizes: 142’ and 2” | wee 
DeTore in 


| 
their size 


HINGED TRUCK TANK CAP — / 
(Standard—Plate 951) HINGED TRUCK TANK CAP he instal 
(Streamlined—Plate 951-W) protrudin 


Replaces conventional screw-type cover on any 6” or 8” 
ing nn 


threoded dome opening. Adds swank and safety te - y A fully streamlined model of Plate 951. New du shi 
tonnage. 

M nifo 
Various ti 


the truck tank. Iron or aluminum, Patented. Sizes: : i protection against fire, splashing and rest cted 
6” and 8” _ 4 celivery. Sizes: 6” and 8” 


add hiona 


tutomatic 
vices wil 
spection 

ditic ing 
hold te my] 
explosive 
dey ps 
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OIL TRANSPORTATION NEWS 





Dry Cargo Vessel to Become 33,000 Bbl. 





Tankship for Transporting LPG for Warren 








SAE 140 
GEAR LUBRICANT 





These huge “gas bottles” will be installed in dry cargo vessel to convert it into 
a 33,000-bbl. LPG tankship. Tanks visible are 40 ft. overall and 10 ft. in diameter. 
The 68 tanks will range from 8 to 13 ft. in diameter, 25 to 48 ft. in length 











NPN News Bureau The ship, to be christened the “S.S. 
















ULSA Conversion of a ‘Type Natalie Warren” is 416 ft. long, has a 60 
CIA dry cargo ship into a special tank- ft. beam, draws 23.5 ft. when loaded 
for transport of 33,000 bbls. of and is powered with 4,000 h. p. of steam 
ropane or butane now js under way for driven, oil fired turbines capable of driv- 
Warren Maritime Corp., subsidiary of ing the ship at 14 knots, Radar equip- 
Warren Petroleum Corp., at the Beau- ment for navigation is scheduled for in- 
mont, Tex., yards of Pennsylvania Ship- stallation, which, with other devices, 

Inc. The $1,500,000 job calls for will make the vessel one of the safest 





nstallation of 68 pressure vessels 

hold of the ship, suitably braced 
capable of withstanding the internal 
re generated from liquid propane. 





afloat. The ship was purchased as sur- 
plus property from the U. S. Maritime 
Commission early in 1947. 









ytograph shows some of the tanks 


installation, and gives an idea of Controversy-Ridden LPG Cars 
7 They range in diameter from Oijfered for Sale by WAA 


13 ft. and from 25 to 48 ft. in 
Necks are 4.5 ft. long. They will 


























talled vertically, the long necks NPN News Bureau 
1ding ibc ve de ( k Necessary brac- WASHINGT( YN Wai Assets Admin- 
| weicht of the vessel will re- istration has offered for sale 422 propane 
New hip’s original 7500 gross cargo tank cars—over use of which a deal of 
a controversy has raged for months—and 
ee a oe will require certificate from purchasers to 
+ tanks above decks, supolvies te effect cars will remain in liquefied pe- 
ol telels Gates: of Otte: troleum gas service at least one year 
; in eaheen samme wel eile ihe: after sale is consummated. 
will be readily available for in- Setting price of $6,484.40 each, WAA 
sp nd testing. Special air con- is making use of cars subject also to 
dit ng will be installed to keep the other restrictions of ODT special alloca- 
hold temperature down and supply ven- tion order R-2. Offer is made concur- 
til preventing accumulation of an rently to priority claimants, including 
X] e mixture of gas in case a leak certified veterans of World War II, and 
ns below deck. non-priority buyers. 
aia July 16, 1947 
























Extreme Pressure Type 
{packed in 400-lb. drums) 


1800 Drums. 


MANUFACTURED BY 


SINCLAIR REFINING 
COMPANY 


IMMEDIATE DELIVERY 
IN CARLOAD LOTS 


SPECIFICATIONS 


Flash 


Point 





Fire Point 
Vis @ 210 178 
Vis @ 100 3123 


Vis Index 


Pour Point 


Color Dark Olive Green 
Water None 
Corrosion Heavy Tarnish 


Stability Tests: 


Evaporation Loss 1.93% 


Insoluble 05% 
Viscosity 910 
after heating 990 


Viscosity Increase 23.6% 
Foaming 540 ml. Increase 


ml — millimeters 


Call or write 


BEN D. WELLER 
2108 PAYNE AVE. CHerry 1¢77 
CLEVELAND, OHIO 
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DRUM CRADLE 


For the portable 
storing and 
draining of 
drums and bar- 
rels. Light in 
weight, yet 
strong enough 
for the heaviest 
loads. Pressed 
steel, especially de- 
signed for tilting 
drums and barrels 
easily, 





















INDUSTRIAL EQUIPMENT. 


1126 SPRING GARDEN ST. ST.4-5050 




















ONE-MAN BARREL & DRUM 


Tops for safe, easy, quick drum 
handling. Sliding hook catches on 
top bead of drum—enables one 
man to load heaviest drums un- 
aided. 1,500 Ib. drums handled 
with ease. Length 59 in.; Rubber 
tired wheels; Weight, 89 Ibs. 
Dealer Inquiries Invited 


IMMEDIATE DELIVERY! 


PHILA.23 PA. 
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FACTS—For Busy Executives... 


You—who are sitting at an executive’s desk— need 


FACTS in order to operate your business or de- 


partment successfully. 


Warren Petroleum Offers 
100,000 Shares of Stock 


NPN News Bureai 

TULSA—Warren Petroleum Corp 
offering 100,000 shares of 334% cumu 
lative convertible preferred stock, wit 
par value of $100, at $102 per shar. 
through a group of eight brokers 
lengthy prospectus dated July 9. ¢ 
$10,200,000 offered, company expects { 
collect $9,962,500 (less expenses est 
mated at $80,000) after paying und 
writers’ discounts and commissions tot: 
ing $237,500—2.33% 

Money will be used to reduce existii 
term bank loans by $7,625,000, balan 
being added to company’s general fun: 
prospectus states. June 5, 1947, compar 
obtained term loans from a group 
banks amounting to $16,625,000 a: 
$3,000,000 from an insurance company 
$19,625,000. These loans, plus ot! 
funds, were used to refund $17,500,000 
in short-term loans Oct. 2, 1946, to ac- 
quire the Hanlon Companies for approxi- 
mately $11,446,000 on May 16, 1946; 
to retire June 1, 1947 its $3,000,000 of 
38%% debentures due in 1955, and for 
capital expenditures, 

On completion of this financing, com- 
pany’s long-term debt will total $12.- 
195,000 and its consolidated net work- 
ing capital will approximate $7,915,000. 

Prospectus shows that in nine months 
ended March 31, 1947 company spent 
about $7,000,000 for property additions. 
Budget for period ending June 30, 1948, 
calls for approximately $12,320,000 of 
property additions allocated roughly as 
follows: 

$3,657,000 will be spent for tank cars; 

$1,500,000 for conversion of a cargo 
vessel to a special tank vessel; 

$3,986,000 for plant additions; 

$1,800,000 for acquisition and de- 
velopment of oil properties, and 

$1,377,000 for other estimated capital 
expenditures. 


Council to Make Decision 





One of the quickest and easiest ways to get the 


facts about what is going on in the oil industry is 


through OILGRAM NEWS 


accurate and unbiased 


. . . brief, condensed, 


the significant 


oil news each day give you facts to help you make 


the right decisions 


Why not try this helpful 


service for executives now? 


FREE One month trial subscription, upon request 





Please use your company letterhead. 


OILGRAM NEWS 


1213 West Third Street 


Cleveland 13. Ohio 


On LPG Standby Storage 


CLEVELAND—Cleveland city cour 
cilmen will be called from their vacations 
July 30 to decide whether industry will 





be permitted to store propane and butane 
gas for standby fuel against an expe 
gas shortage this winter. 

Viewpoint of city officials conflict 
safety of storing LPG. Fire Chief G1 


| said he would not approve stora 
| LPG in industrial plants, while Buil 
Commissioner Guion points out thi 


nance is patterned after similar mea 


ther cities 








Photo Credits 
Phillips Pet 
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IT TAKES an outstanding finish to fight 
grease, oil, and alcohol effectively. Service 
stations provide a severe testing ground... 
and it’s here that Du Pont DULUX proves 
its worth. 

DULUX won’t stain or yellow. It wipes 
clean and fresh . . . quickly. It retains its 
gloss and color far longer than ordinary 
enamels. Its flexible toughness takes hard 
knocks and rough handling—resists chip- 
ping or cracking. 

As a result, DULUX is widely favored in 
the oil industry for maintenance of service 
stations .. . inside and out. Manufacturers 





How to help a gas pump 


look its best—longer! 





of oil trucks, pumps, and other equipment 
find that DULUX gives a long-life protec- 
tion that pays off in appreciable mainte- 
nance savings. 

E. I. du Pont de. Nemours & Co. (Inc.), 
Finishes Division, Wilmington 98, Del. 


WEN puULUX 


REG Us. Pat OFF 


REG. U. S&S. PAT. OFF. 


EN AM EL 


BETTER THINGS FOR BETTER LIVING 
-.- THROUGH CHEMISTRY 
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Serving America 
and Americans with 
quality petroleum 


products 


GULF OIL CORPORATION 
GULF REFINING COMPANY 
General Offices: Pittsburgh, Pa. 


Division Sales Offices 
Boston «+ New York « Philadelphia 
Pittsburgh « Atlanta + New Orleans 


Houston « Louisville « Toledo 


Refineries 
New York « Philadelphia + Pittsburgh 
Toledo « Cincinnati « Port Arthur 


Fort Worth « Sweetwater 
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Under heavy pressure from spot buyers, suppliers’ 
quotations for gasoline and distillate fuels ranged higher 
the past week in several refining areas. Gasoline demand 
continued to increase, while open market offerings were 
increasingly scarce. Light fuel also remained in heavy 


SAP Ma a GO ii mma ceed. 


demand, and refiners continued to report low inventories. 
Residuals remained tight, and although slight seasonal de- 
cline in shipments was reported along East Coast, indus- 
trial buyers continued to stockpile heavy fuels in order to 
insure uninterrupted production. 

Higher prices for gasoline, kerosine and light fuels were 
reported by Midcontinent, Inland Texas and 
along Gulf Coast. At the Gulf, quotations for Ethyl] and 


refiners in 


hee 





§ regular-grade gasoline ranged 0.25 to 0.5¢ higher than 

{ previous week, and similar increases were reported by 

@ individual refiners in West and North Texas and in Okla- 

M homa. Several refiners in Western Penna. reported ad- 
vances ranging from 0.125 to 1.25c¢ in their prices for 
light products, following recent rise in prices for Penna. 
grade crude. 

m in all refining and terminal areas East of the Rockies 

@ suppliers who were ordinarily sellers were reported in 
nurket as buyers. In spite of advances in quotations and 

m posted prices, buyers in Midwest, at the Gulf and along 

e 

: . 


m@ GULF COAST 
a Five Cargoes Bunker ‘C’ Sold 


Five cargoes of bunker “C” fuel were reported sold at the 
Gulf the past week although paradoxically, according to re- 
ports, over-all supply of residuals remained tighter than light 


4, i Preducts. No sales of gasoline or distillates on a flat price 


ha 


s were confirmed, but quotations for light products ranged 
ligher than previous week following advance in prices by 
supplier and withdrawal of quotations by two others. 

ite in week on 


ices been at the 


supplier, whose quotations had in most 
lows of reported price ranges, advanced 
for all gasoline, 0.25c for 


2 fuel, and 0.125 to 0.25c for gas oils. 


0.25 to 0.5 

sine and No. Two 
suppliers who had been quoting comparable prices for 
products withdrew their quotations. 


prices grades of 


\t end of week reported cargo prices for “no jump” and “5- 


t jump” Ethyl gasoline were 9.25c and 9.5c, respectively, 
One supplier quoted 9.75c 
Four suppliers were quoting prices 


regular-grade; 


only two suppliers quoting. 
tor “10-point jump” Ethyl. 
} @ tor “no jump” 


one quoting 8.5c; one 8.75c; 


1947 


; T 

f 

i 

4 J. P. Mosher, Jr., Market Editor, NPN and Platt’s OILGRAM Price Service, 50 West 50th St., New York (20), COLumbus 5-1695 
; Other OILGRAM News Bureaus: Cleveland (13), 1213 West 3rd St., CHerry 7672 e Chicago (5), 59 East Van Buren St 

4 5901 e Tulsa (3), 904 World Building, 3-7132 e Washington (4), 


1034 National Press Building, NAtional 3477 







» HARrison 


Gasoline, Distillate Fuels Prices Increase 


Under Heavy Pressure from Spot Buyers 


Atlantic Seaboard said asking prices for spot material con- 
tinued to range far above suppliers’ posted prices. At 
the Gulf, for instance, four cargoes of bunker “C” fuel 
were reported sold at $2.65 per bbl. and seller asked 
$2.75 for additional cargo, while another supplier con- 
tinued to post $1.68, limiting sales to regular customers. 


Scarcity of spot offerings and increased proportion of 
production committed under contract was highlighted by 
fact that out of 21 cargo suppliers contacted at the Gulf, 
no more than four and as little as one offered to quote 
on various products. Tank car marketers in Midwest, cit- 
ing few offerings available to them, said high spot prices 
had killed market for resale agents. Midwestern jobbers 
predicted “pinch” in gasoline by end of July. Sharp rise 
in farm demand due to delayed corn planting was ex- 
pected to coincide with peak motoring activity at time 
when gasoline for open market sale was becoming in- 
creasingly difficult to find. 


Reflection of higher refinery prices in terminal areas 
was spotty, but rumblings were heard along Atlantic 
Coast, and as week ended Socony-Vacuum Oil Co. was 
reported preparing to advance its gasoline prices through- 
out New York and New England. 





9.875c; 


available for 


10c. 


jump” 


Only 


regular-grade: 


one and one three quotations were 


8.75c: 
material 
was neither offering nor quoting the higher sensitivity product. 


“5-point two at 


and one at 9c. Supplier asking 10c for “no jump” 
Prices for kerosine and distillates also ranged 0.125 to 0.25¢ 
In fact, out of 21 
suppliers contacted no more than four, and in some instances 


higher with relatively few suppliers quoting. 


only one, were offering to sell any product open spot or quot- 
ing prices to their regular customers. 

This condition was generally reflected in reports from buyers, 
who said for most part that they could find no spot offerings 
whatever of light products. A few they had 
fered bunker “C” fuel and offering of gas oil at 7.5« 
reported. 


said been of- 
also Was 
Some “no jump” Ethyl gasoline and No. 2 fuel was 


said to be in market. 


Foreign buyers were reported faring no better than domesti: 
While reports that British 
preparing to withdraw from U. S. and deal in 


purchasers, were current were 
market Ster- 
ling Bloc areas only to conserve dollars, two suppliers said 
they had received cabled offers of premium 


line. The French, although still seeking supplies of 


prices fo 


vaso- 


Zaso- 
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OIL MARKETS 


Summary of Daily Gasoline Prices (July 8 through July 14) 








U. S. Motor (ASTM octane) Monday Friday Thursday Wednesday Tuesday 
78-78.5 octane Ethyl: duly 14 July 11 July 10 duly 9 duly 8 
Oklahoma ... : ‘ . (2)8.75-9.7501) (2)8.75-9.75(1) (2)8.75-9.5(1) on. 9.5(1) (3)8.75-9.5(1 
Mid-Western (Group 3 basis) -. (2)8.75-9.501) (2)8.75-9.5(1) (2)8.75-9.5(1) 2)8. 75-9.5(1) (2)8.75-9.5(1 
N. Tex. (For shpt. to Tex. & N.M. dest’ns) (1)9-10.75(1) (1)9-10.75(1) (1)9-10.25(2) (D9 10.2 5(2) (1)9-10. 25% 
W. Tex. (For shpt. to Tex. & N.M. dest’ns) (1)9.25-9.75(1) (2)9.25-9.75(1) (2)9.25-9.75(1) (2)9.25-9.75(1) (2)9.25-9.5(2 
E. Tex. (Truck Tnsp.) ‘ : (1)9-9.5(3) (1)9-9.5(3) (1)9-9.5(3) (1)9-9.5(3) (1)9-9.5(3) 
Cent. W. Tex. (Truck Tnsp.) ... ‘ (1)9-9.5(1) (1)9-9.25(1) (1)9-9.25(1) (1)9-9 25(1) (1)9-9.25(1) 
73-75 octane: "7 a 
Oklahoma ... : : ; (5)8-8.75(1) (5)8-8.75(1) (5)8-8.501) (6)8-8.5(1) (6 
Mid-Western (Group 3 basis) - (5)8-8.25(3) (5)8-8.25(3) (5)8-8.25(3) (5)8-8.25(3) (5 
N. Tex. (For shpt. to Tex. & N.M. dest’ns) (2)8-8.75(1) (2)8-8.75(1) (2)8-8.5(1) (2)8-8.5(1) (2 
W. Tex. (For shpt. to Tex. & N.M. dest’ns) (1)8.25-8.75(1) (2)8.25-8.75(1) (2)8.25-8.75(1) (2)8.25-8.75(1) (2 9 
E. Tex. (Truck Tnsp.) . (1)8-8.5(3) (1)8-8.5(3) (1)8-8.5(3) (1)8-8.5(3) a 
Cent. W. Tex. (Truck Tnsp. ) ; ~-e. ©(1)8-8.501) (1)8-8.25(1) (1)8-8.25(1) (1)8-8.25(1) el 
63-66 octane: 
Oklahoma : ‘ oe anes ees 
Mid-Western (Group 3 basis) 7.625(1) 7.625(1) 7.625(1) 7.625(1) 7.625(1) 


N. Tex. (For shpt. to Tex. & N.M. dest’ns) x ose oii ce ‘ae 
W. Tex. (For shpt. to Tex. & NM. dest’ns) (1)7.875-8.25(1) (1)7.875-8.25(1) (1)7.875-8.25(1) (1)7.875-8.25(1) (1)7.875-8(2 
FE. Tex. (Truck Tnsp.) : ; es : Sara nate? 
Cent. W. Tex. (Truck Tnsp.) 


60 octane & below: 








Oklahoma ; ‘ is (2)7.25-7.625(1) (2)7.25-7.625(1) (2)7.25-—7.625(1 (3)7. 
Mid-Western (Group 3 basis) ; (3)7.25-7.75(2) (2)7.25-7.75(2) (2)7.25-7.75(2) (2)7. 
N. Tex. (For shpt. to Tex. & N.M. dest’ns) (3)7.5-7.75(2) (3)7.5-7.75(3) (3)7.5-7.75(3) (3)7. 
W. Tex. (For shpt. to Tex. & N.M. dest’ns) (1)7.5-801) (2)7.5-8(01) (2)7.5-8(1) (2)7. 
E. Tex. (Truck Tnsp.) (4)7.5-7.7501) (4)7.5-7.75(1) (4)7.5-7.75(1) (4)7. 
Cent. W. Tex. (Truck Tnsp.) (1)7.5-7.75(1) (1)7.5-7.75(1) (1)7.5-7.75(1) (1)7. 
Motor Gasoline, 78-78.5 oct. (Ethyl) (a) 
New York harbor ... ‘ : (2)10.3-12.1(1) (2)10.3-12.1(1) (2)10.3—-12.1(1) (2)10.3-12.1(1) (2)10.3-12.1(1 
New York harbor, barges . (1)10.2-10.4(1) (1)10,.2-10.4(1) (1)10.2-10.4(1) (1)10.2-10.4(1) (1)10.2-10.4( 
Philadelphia ........ (1)10.3-11.801) (1)10.3-11.801) (1)10.3-11.8(1) (1)10.3-11.801) (1)10.3-11.801 
Philadelphia, barges (1)10.2-10.4(1) (1)10.2-10.4(1) (1)10.2-10.4(1) (1)19.2—10.4(1) (1)10.2-10.4(1 
Baltimore ......... (1)9.875-11.5(2) (1)9.875-11.5(2) (1)9.875-11.5(2) (1)9. 875-11.5(2) (1)9.875-11.5 
Baltimore, barges . . (1)9.775-10.4(1) (1)9.775-10.4(1) (1)9.775-10.4(1) (1)9.775-10.4(1) (1)9.775-10.411 
Motor Gasoline 74-76 oct. 
+ sad York harbor ... (2)9.3-10.6(1) (2)9.3-10.6(1) (2)9.3-10.6(1) (2)9.3-10.6(1) (2)9.3-10.61 
New York harbor, Gores ei (1)9.2-10(1) (1)9.2-10(1) (1)9.2-10(1) (1)9.2-10(1) (1)9.2-10(1) 
Philadelphia a ; , (3)9.3-10.3(3) (3)9.3-10.303) (3)9.3-10.3(3) (3)9.3-10.3(3) (3)9.3-10.3¢ 
Philadelphia, barges ......... (3)9.2-9.4(1) (3)9.2-9.4(1) (3)9.2 (3)9.2-9.4(1) (3)9.2-9.4(1) 
Baltimore .. : (1)8.875-10(4) (1)8.875-10(4) (1)8.87! (1)8.875-10(4) (1)8. 875-1014 
Baltimore, barges .... (1)8.773-9.4(1) (1)8.775-9.401) (198. (1)8.775-9.401) (1)8.775-9.401 
Motor Gasoline: 
Western Penna., Bradford-Warren: 
74-76 Oct. . (2)9.25-9.5(1) (2)9,25-9.541) (2)9.25-9.5(1) (2)9.25-9.5(1) (1)9.2-9.25(2 
Western Penna., Other Districts: . 
74-76 Oct. .. ; (2)8.75-9.75(1) (2)8.75-9.75(01) (2)8.75-9.75¢1) (2)8.75-9.75(1) (2)8.75-9.751 


NOTE: Gasoline prices are reported in each day’s Platt’s OILGRAM Daily Price Service. Figures shown in parentheses indicate number of com 
panies quoting the lows & highs of the ranges. 


(a) Postings of one supplier quoting lows at Philadelphia & Baltimore are for Min. 80 Oct. (A.S.T.M.) Ethyl. 








line and gas oil at the Gulf, according to reports, also were 
reported turning to Eastern Hemisphere sources for these 
products. 

Cargo sales of bunker “C” fuel reported during week 
were all “based on crude” and included four cargoes at $2.65, 
one for immediate, three for August lifting. Fifth cargo was 
reported sold at $2.50 to East Coast buyer for August lifting. 


ATLANTIC COAST 
Harbor Prices for No. 2 Fuel Rise 


Prices for No. 2 fuel ranged higher at New York Harbor 
during the past week of slow trading. Although most suppliers 
reported they had no material to offer beyond needs of 
regular customers, talk of higher prices for gasoline, light 
and heavy fuels was reducing spot transactions to minimum, 
according to some sources. Prices reported by East Coast 
suppliers were unchanged for most products. 

Spot sale of 10,000 bbls. of No. 2 2 fuel to jobber was re- 
ported by supplier at NewYork at 7.5c, 0.8c higher than 6.7c 
generally posted for barge-lots. phen most suppliers said 
they were continuing to post 6.7c for No. 2 oil at New York, 
almost all said they were receiving higher offers they could 
not quote on. One supplier at harbor said at weekend he 
was holding off on barge sale of No. 2 at “premium” to “await 
price developments.” 

Gasoline demand remained heavy, it was said, at most 
points along Seaboard, and several suppliers reported receiv- 
ing inquiries for regular grade from new buyers. At Boston, 
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supplier reported his jobbers’ takes of regular-grade vs. Ethyl! 
had changed from about 40% regular-grade several months 
ago to 60% at present. “Motorists,” he said, “must be getting 
more price conscious.” 

Shipments of kerosine were somewhat slackened at New 
York and Philadelphia, according to several suppliers. At 
Norfolk, on other hand, supplier said he looked for increased 
kerosine demand in near future with northward movement 
of tobacco harvest. 

Residual fuels remained closely held, according to reports. 
Several suppliers said that, although heavy fuel demand had 
tapered off with warmer weather, they were still refusing new 
effort to build sufficient stocks of both light and 
residual fuels for their regular customers this winter. 


business 


MIDCONTINENT 
‘Gas’, Kerosine, No. 2 Prices Higher 


Prices were reported higher for gasoline, kerosine and No 
2 fuel oil in some Midcontinent areas during the past week. 
Tight supply status for all products remained unchanged, 
according to refiners’ reports. 

Gasoline prices ranged higher in Oklahoma when refiner 
reported 0.5c advance in his posted prices to 9.75c for Ethyl 
and 8.75c for regular-grade. Resulting new price ranges in 
Oklahoma for gasoline are as follows: Ethyl, 8.75-9.75c and 73- 
75 octane, 8-8.75c. In North Texas, the gasoline highs re 
up when a refiner reported advance from 10.25¢ to 1( 75¢ 
for Ethyl and from 8.25c to 8.75c for 73-75 octane. Adva:ces 
of 0.25c were reported by West Texas refiner in his p gs 
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The shape of things to come 


The human capacity to create progress out of prob- 
lems is the one common denominator in every 
forward step ever made in industrial science. And 
no one man has ever held all the answers. 

Successful and productive creative engineering 
has always been the product of many minds and 
many talents, honed to razor sharpness by constant, 
challenging experience. 

It isa unique pooling of brain-power, more than 
any other factor, that accounts for the important 


contributions to petroleum refining credited to 
Kellogg over the past 35 years. 


Because of those facts, we place the greatest 
emphasis on our company’s pool of “know how”, 
for the better processes and better machines of to- 
morrow will logically come from the same source 
that created them in the past—specialized talents 
and high caliber minds coordinated and concen- 
trated on the same problem. 


K extoce Company 


ENGINEERS TO THE PETROLEUM INDUSTRY 


LEU 
Se MW 
ENaNy stON THE ° ° 
Vv YORK JERSEY CITY LOS ANGELES TULSA 


1947 


HOUSTON TORONTO LONDON 





PARIS feeioea) 


49 











OIL MARKETS 


for gasoline. Refiner’s new prices were 9.75c for Ethyl, 8.75c 
for regular-grade, 8.25c for 63-66 octane and 8c for 60 octane 
and below. East Texas refiner reported increasing his postings 
from 6.875c to 7c for 41-43 kerosine and from 7c to 7.125c 
for 42-44 kerosine. Refiner in Kansas reported 0.125c in- 
crease in his price for No. 2 fuel oil, to 6.625c. No open spot 
sales were disclosed during the week ended July 11. 

Kansas refiner said gasoline demand was “greater than 
I've ever seen it” and added he was allocating gasoline to his 
regular customers on same percentage basis as last year. 
Another Kansas refiner reported receiving several inquiries for 





all products from sources he had not previously supplied 

Numerous inquiries for both light and heavy fuel were re- 
ported by most refiners, but they said their production was 
already committed. 

Two cars of Grade 26-70 natural gasoline were reported 
sold open spot during the week at 5.875c, F.O.B. Group 3. No 
open market sales were reported F.O.B. Breckenridge; quota- 
tions were reported at 5.375c. 


CENTRAL MICHIGAN 
Products Tight But Demand Being Met 


No changes in refiners’ postings were reported the second 
week in July, and while supplies of all products remained 
tight, apparently consumptive demand in the state was being 
met. 

Of nine Independent refiners in Central Michigan, only 
one reported a service station running out of gasoline over 
the July 4th weekend. The operator of this station, according 
to the report was a major company lessee. He was in the mar- 
ket the past week seeking a one-day supply of gasoline be- 
cause, he said, he had figured on only 20% increase in con- 
sumption instead of 35% since he had not taken into account 
the three-day weekend this year. 

Although refiners’ postings for regular-grade gasoline were 
reported unchanged at 9.875 to 11.25c, one refiner reported 
selling 100,000 gals. at 11.5c for shipment over the balance of 
this month under what he termed a “special contract.” 

Most refiners reported little or no invenory of any product. 
Those who were restricting shipments of domestic burning oils 
said stocks of these products were building up slowly. One said 
his tanks were about one-third full and he hoped to have them 
completely filled by Sept. 1. 

Several refiners reported industrial fuel oil users were 
erecting larger storage tanks in order to carry them over longer 
periods. In one locality, manufacturers having been notified 
that their supply of natural gas would be shut off Dec. 31, 
were putting up storage tanks to accommodate 1000 to 2000 
bbls. of fuel oil. Another, a long-time oil user, has erected 20,- 
000 bbls. of storage, sufficient, he said, to meet capacity re- 
quirements for a four-month period. 


WESTERN PENNA. 
Light Products’ Prices Advance 


Advancing trend in prices for light products continued in 
Western Penna. during week ended July 12 as refiners at- 
tempted to pass along to jobbers and consumers the higher 
prices they are now paying for Penna.-grade crudes. Prices for 
lubes and petrolatums remained unchanged, according to re- 
ports, but very firm. 

Range of gasoline prices in Bradford-Warren district was 
higher following increases in postings by three refiners. Regu- 
lar-grade was up on the low when one refiner reported ad- 


vance in his price from 9c to 9.25c, a second from 9.2c to 


9.25c, and a third from 9.25¢ to 9.5c. At week end quota- 


tions reported by upper field refiners for gasoline ranged 
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from 9.25c to 9.5c. Demand continued strong, refiners said. 

Kerosine and light fuel prices also ranged higher in low 
field when refiner reported increases from Ic to 1.25c in h 
postings from 47 w. w. and all fuels. His new price for ker 
sine was up Ic from 8.5c to 9.5c, and his new posting for 
fuels was 9c, up 1c from 8c for No. 1 fuel, and up 1.25¢ fro 
7.75c for 2, 3, and 36-40. Refiner said he was in market 
buyer to supplement his own production, and new postin 
reflected prices he must pay for material. 

Although three other lower field refiners during past we: 
reported increases from 0.125c to 0.575c in some of th 
prices for light products, low range for most products w 
unchanged. Gasoline prices were still reported ranging 1 
ward from 8.75c, 45 w. w. kerosine and No. 1 fuel from § 
and from 7.75c for 2, 3, and 36-40. 

Lubes remained tight, it was said, and refiners general 
looked for firmer prices for heavy oils as result of rec 
crude rise. Two refiners said they had refused 44c offers for 
few tank cars” of 25 pour bright stock for export because 
their production was committed. 
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MIDWESTERN (Chicago-East St. Louis Area) 
Refiners Continue to Be Buyers 


Spread between unchanged posted prices reported } 
refiners and prices for scanty offerings of open market ma- 
terial was increasing in the Midwest, according to 
ports of buyers the past week. Many refiners, as well as tank 
car marketers and jobbers, continued to be on the buying sic 
of the market. 

One refiner posting 8c, Group 3, for his 75-77 oct. regular- 
grade gasoline said he had paid 8.5c, North Texas, for 15 
cars of the same grade and 6.5c, North Texas, for 10 cars of 
No. 2 fuel oil, furnishing cars in both instances. He said 
he was “stunned” when another Texas refiner asked 9.5c for 
70 oct. gasoline late in the week. 

A large jobber, however, reported purchase of 15 cars 
of regular-grade gasoline at 8.25c, Group 3 basis. The gaso- 
line “came from all over, but was in sellers’ cars,” he said 
Many tank car marketers said “high prices for open spot ma- 
terial have killed the market for resale agents.” 

Tank car marketers, early in the week, reported selling two 
cars of No. 2 fuel at 6.375c, three cars of Ethyl at 8.75c, and 
four cars of regular-grade_ gasoline at 8 to 8.125c, all F.O.B. 
Group 3 basis. Other tank car marketers regarded their quota- 
tions of 8.125 to 8.5c for regular-grade gasoline, 8.875 to 
9.25c for Ethyl, as “nominal.” 

Several large jobbers said that the “real pinch” in gasoline 
would come around July 25th due to combination of factors,— 
current “terrific upsurge” in farm demand, their (jobbers 
present inability to buy additional material in open market, 


plus the fact that many service station operators would be de- 


manding additional material after they have used their Jul 
allotments. 

Light fuel oils were regarded by some sources as “tightet 
than gasoline,” and only meager quantities were said to bi 
available at times at prices ranging from 7 to 7.375c, Group 3 
for both Nos. 1 and 2 grades. Posted prices reported by 
finers ranged from 6.375 to 6.625c for No. 1, and 6.125 
6.375c for No. 2 
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Crude Prices 


Standard of California posts prices in new fields. Se 
story on page 18, 
For complete crude price schedules, see pages 56 and 


57 of June 25 NPN. 














NATIONAL PETROLEUM N 





A as el ag le Tog 























with STAN-ADD 44 
or STAN-ADD 45 


...and economical, too 


MOTOR OILS treated with Stan-Add 44, or Stan-Add 45, attain great oxidation 
stability, have excellent detergent-dispersant properties, and are non-corrosive to 
hard alloy engine bearings. The Stan-Adds afford an easy, economical means 

of producing Heavy Duty Type and Premium Type motor oils. We use them in our 
own oils and supply them to numerous other refiners. 

The additives are similar. Of the two, Stan-Add 45 gives the greater 
oxidation and bearing corrosion inhibiting action, accompanied by slightly reduced 
detergency. The use of each has resulted in improved motor oil performance, not 
only under the high temperature operating conditions which 
characterize heavy duty service, but also under medium and low temperature 


conditions. This has been proved in both the laboratory and in actual service. 


From the standpoint of treating cost, both additives are attractive 


for use in making improved service station motor oils. 


Address inquiries and requests for samples to: 


Sales Technical Service Department 


STANDARD OIL COMPANY (INDIANA) 
910 South Michigan Avenue, Chicago 80, Illinois 
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OIL PRICE SECTION 





At Refineries and 
Terminals and by 
Tank Wagon 


Prices herewith are reproduced from Platt’s 
OILGRAM Daily Oil Price Service, associated 
with National Petroleum News, whose represen- 
tatives in all NPN-OILGRAM offices devote 
their time exclusively to reporting oil industry 
prices everywhere. 

Prices shown in tables are sales prices or 
quotations or general offers or posted prices by 
refiners, by pipeline terminal operators, and by 
tanker terminal operators; for current sales and 
shipments; for the business day or period 
stated; except Tank Wagon prices, prices aré 
for bulk lots such as tank car, truck transport 
barge; prices applying to barges or cargoes o1 
truck transport lots only, so designated; FOB 
refineries or terminals; in cents per gal., except 
per bbl. where $ sign is shown; wax and pe 
trolatums in cents per pound; ex all fees and 
taxes; for crude oil and its products lawfully 
produced and transported; reported as received 
by OILGRAM and National Petroleum News 
but not guaranteed; for subscribers’ private us« 
only and not for resale or distribution or pub 
lication. Octane ratings are ASTM unless other 
wise noted. Parenthetical figures before and 
after prices indicate number of companies quot 
ing the lows and highs of the ranges. For fur- 
ther details of price conditions apply to any 
NPN—OILGRAM office or see back of any 
OILGRAM Price Service invoice. 

For complete price service delivered daily 
from nearest OILGRAM publishing office, New 
York, Cleveland and Tulsa, address Platt’s Price 
Service, Inc., 1213 West 3rd St., Cleveland 
(13), Ohio. Annual subscription rate in S 
$125 per year, payable in advance, 





Prices in Effect 
OKLAHOMA (Group 3) 
July 14 duly 7 


Ethyl . (2)8.75-9.75(1) (3)8.75-9.501) 
73-75 O« (5)8-8.75¢1) (6)8-8.5(1 
Ox 


60 Oct. & 





below (2)7.25-7.625(1) (3)7.25-7.625(1 
MID-WESTERN (Group 3 basis) 

78-78.5 Oct. 

Ethyl (2)8.75-9.5(1) 
73-75 Oct. : (S)8 8.25(3) 
63-66 Oct. = 625(1) 7.625(1) 

60 Oct. & 
below (3)7.25-7.75(2) (2)7.25-7.75(2 


CHILCAGO—(FOB Chicago district refineries & 
p.l. terminals) 
* Oct. 


thyl ; 10.875(1) 10.875(1) 
74-76 Oct. 10.125(1) 10.125(1) 
N. TEX. (For shpt. to Tex. & N.M. dest’ns.) 
78-78.5 Oct. 

Ethyl .(1)9-10.75(1) (1)9-10.25(1 
73-75 Oct . (2)8-8.75(1) (2)8-8.5(1) 


63-66 Oct 

60 Oct.& below (3)7.5-7.75(2) (3 

W. TEX. (For shpt. to Tex. & N.M. dest’ns.) 
78-78.5 Oct. 

Ethyl 
73-75 Oct 
63-66 Oct t 
60 Oct.& below(1)7.5 8 4) ) 
E. TEX. (Truck Tnspt.) 
78-78.5 Oct. .(1)9-9.5(3) (1)9-9.5(3) 
73-75 Oct. -(D8 8.513) (1)8-8.5(3) 
60 Oct.& below(4)7.5-7.75(1) (4)7.3-7.75(01) 
CENT. W. TEX. (Truck Taspt. ) 

78-78.5 Oct. .(1)9-9.501) (1)9-9.25(1 
73-75 Oct. (1)8-8.5(1) (1)8-8.251 
60 Oct.& below(1)7.5-7.75(1) (1)7.5-7.75(1) 
KANSAS (For Kansas destinations only) 
78-78.5 Oct. 


of. 702 


- (1)9.25-9.7 





Ethyl .(4)9.5-1001) (4)9.5-10(1) 
73-75 Oct. ...(5)8.5-9(1) (5)8.5-9(1) 
63-66 Oct. 

60 Oct.& below (1)7.7-8.25(1) (1)7.7-8.25(1 


ARK. (For shipments to Ark. & La.) 
78-78.5 Oct. 


Ethyl : 9.25(1) 9.251 
73-75 Oct. . 8.25(1) 8.25(1 
60 Oct & below 7.5(1) 7.5(1) 
WESTERN PENNA. 
Bradford-Warren: 
74-76 Oct (2)9.25-9.5(1) (1)9-9.2501 
Other districts: 
74-76 Oct (2)8.75-9.75(1) (2)8.73-—9.75(1 


CENTRAL MICHIGAN (FOB Central Mich 
refinery group basis; for shpt. within Mich 
shpts. may originate outside Central group.) 
U. S. Motor: 

78-78.5 

Oct (1) 10.875-12(1) (1)10. 875-1261 

73-75 Oct. (1)9.875-11.25(1) (1)9.875-11.25(1) 
Str. run gaso- 

line, excl. De- 

troit shpt..(1)8.625-9.75(1) (1)8.625-9.75(1) 
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SPECIAL NOTICE 
Owing to present short supply of many products, some sellers are withholding 
public quotations or the posting of firm prices on some products but are giving 
OILGRAM the prices they otherwise would quote to trade in general and which toda, 
they confine mostly to their regular customers only ‘ 
Prices in Effect July 14 July 7 | Prices in Effect July 14 July 





































OHIO (S. O. Ohio quotations for statewide de- | CENTRAL MICHIGAN 
livery and subject to exceptions for local price 16-49 w.w. 
disturbances. ) kero (1)8.75-9.75(1) (1) 8.75-9 

73-75 oct 12.233 11.5 P.W. distillate(2)8.5-8.75(3) (2)8.5-8. 75% 
' ae No 2 light 
CALIFORNIA stl iw .(1)8.25-8.75(1) (1)8.25-8 5 
Los Angeles dist. : N } straw. .(1)8-8.75(1) (2)8-8.5¢ 

U2 Oct. " i ad eae U.G.I. gas oi1(1)7.25-8.25(1) (1)7.25-8 

wath (2)10.5-13.25(2) (2)10.5-13.25(2) No. 5 fuel. ..(1)6.875-8(1) (1)6.875-8 
San Frar TN ae ateiies (1)9-11.25(2) | No. 6 fuel (1)6.5-7.5(3) (1)6.5~7 

80-82 oct eee Saal ses ans OHIO (S. O. Ohio quotations for state, 

Ethyl (1)13.5-13.75(1) (1)13.5-13.75(1) delivery) 

74-76 Oct (1)10—11.75(1) (1)10—11.75(1) Kerosine 9.9 94 

° ° CALIFORNIA 
Kerosine, Gas & Fuel Oils San Joaquin Valley 
Heavy fuel 
bow AHOMA (PS 400) 81.7001) $1.70 
13 W.W mine ——_ Light fuel 

er (1)6.875-7.125(1) (1)6.8 . (PS 300)... 1.9041 1.9041 
12-44 W.W.(2)6.875-7.375(1) (3)6.875- Diesel fuel 
Range oil (1)6.625-6.75(4) (1)6.5 (PS 200).. 7.45(1 7.4501 
58 & above Stove dist. 

D.I ee So 7.25(2) (1)6.7 (PS 100) 8.95(1) 8.95(1 
N W (4)6.625-7 (1) (4)6 Los Angeles: 

No raw. 6 325 (1) ) 10-43 w.w (1)7.75-10.05(3) (1)7.75-1( 
N 2 straw. (3)6.375-—7. 25 Heavy fuel 
Ne ] (1)6.125—6. 25 (PS 400). .(1)81.65-1.85(2) (1)81.65 
Ni 6 (2)$1.90-2.50(1) (2)81.90-2.5 2) Light fuel 
14-16 grav. fuel $2.03(1) $2.03(1) (PS 300). .(1)81.90-2.05(2) (1)81.90-" 
iesel Fuel 
MIDWESTERN (Group 3 basis) I — —— (2)6.95-7.45(2)  (2)6.95-7 
11-43 w.w (1)6.75-7.125(1) (1)6.75-7.125(1) ein alas a ene | See 
42-44 W.W ‘(1)6.875-7.375()) (1)6.875-7.375(1) "(PS 100) (1)6.75-8.95(2) (1)6.75-8 
Range Oil ‘ 6.625(3) 6.625(3) San Brancine sy —_—— “— 
58 « abv af 12 : . ten 55 ( ) 55 
1 p.v (1)6.375-6.8 (PS 100) (1)81.75-—1.90(1) (1)8$1.75-1 
Ni 2 straw(1)6.125-6.625(1) Light fuel 
N (1)6-6.25(1) (1)6-6.: 25(1) (PS 300) (1)$1.95-2.10(1) (1)$1.95 
No 6 (1)$1.90—-2.50(1) (1)$1.90-2.: 50(1) Diesel fuel ‘ 
CHICAGO—(FOB Chicago district refineries & ., (PS 200) 7.95(1) 7.950] 
p.l. terminals; all fuel oil prices in cnt. per Stove dist -_ ™ 
gal.) iPS 100) 9.45(1) 9.4501 
No. 1 fuel... 8.375(1) 8.375(1) 
No. 2 fuel... 8(1) 8(1) s ‘ . 
No. 3 fuel..." 8(1) 8(1) Lubricating Oils 
53-57 D 
oy 8(1) 81 WESTERN PENNA. 
ce . >» om . or Prices are for sales made, or offers reliab 
__D. I. Diesel 8.25 (1) 8.25(1) ported, to jobbers & compounders only 
No. 5 fuel 6.5(2) 6.5(2 
No. 6 fuel 5.8(3) 5.8(3) VISCOUS NEUTRALS—No. 3 col. Vis 
N. TEX. (For shpt. to Tex. & N.M. dest’ns) oie Vis. (180 at 100°) 420-425 fl 
11-43 w.w (2)6.7-6.75(2) (1)6.7-6.75(2) "0 at ‘ . 43(1) dos is 43(1) 
12-44 w.w (1)6.75-7(2) (1)6.75-7.125(1) 10 p.-t. coal 42(1) 42(1) 
58 D.I. .....(1)6.5-7.25(1) (1) 6.5-7.25(1) . ot 41(1) 41(1 
No. 6 fuel. . .(1)$1.90-2.08(2) (1)$1.90-2.03(2) 25 p.t. (2)39-41(1) (2)39-41(1 
W. TEX. (For shpt. to Tex. & N.M. dest’ns) 150 Vis. (143 at 100°) 400-500 fl. 
42-44 w.w 8(1) 8(1) QO p.t. 41(1) 41(1) 
No. 1 Straw. _ 6.75 6.75(1) ae P - 2 Sora 

lyn 9 Straw . om 2)6.375-6.75 oD p.t. : 39(1) oF ) 

5 oar. cae —— Se | ae (1)37-39(1) (1)37-39(1 
No. 6 fuel... (1) $2.00 2.20(1) (1)$2.00 2.20(1) CYLINDER STOCKS: 

. B rt. stk., 145-155 vis. at.210°, 540-550 fi 
E. TEX. (Truck trnspt.) S oa ea citlbiaess " 
11-43 w.w A Gams ae (1)6.5-701) lu p.t 43(1) 
42-44 w.w (1)6.625-7.125(1) (1)6.625-7.125(1) 15 p.t. 42(1) 
45 cetane 25 p.t. (2)40-42.5 
_ diesel . 600 S.R. 
08 & abv — filter’ bl (2)31-33(1 

D.I. Diesel. (1)6-6.5(1) (1)6-6.511) 650 S.R (2)32-34(1 
U.G.I. gas oil 5.75(1) 5.75(1) 600 fil. (1)33-35(1 
No. 2 fuel... 630 fi (2)36-37(1 
No. 6 fuel (1)$1.78-2.15(2) (1)$1.78-2.15(2) e 
ad : MID-CONTINENT 
CENT. W. TEX. 7 35 trnspt.) Neutral Oils (Vis. at 100° F. 0 to 10 P.} 
41-43 w.w (1) 7-7 1) 7 7 -a0tt) Pale Ouls 
U.G.I. gas... 5.5 (1) 3.9(1) Vis. Color 
52 & bel. D.I ; 60-85—No. 2.(3)10.25-10.5(1) (3)10.25-1( 
__ Diesel 6(1) 6(1) 86-110—No. “3(3)10.75-411) (2)10.75-11 
58 & abv. D.I en aes 150—No. 3 ..(1)17-18(2) (1)17-18(2 

Diesel 6.75(1) 6.75(1) 180—No. 3..(1)18-19(1) (1)18-19(1 
No. 2 fuel... (6(1) 6(1) 200—No. 3. .(1)18-19(3) (1)18-19(3 
No. 6 fuel... $1.965(2) $1.95(2) 50—No. 3. .(1)19.5-20(3) (1)19.5~-20 
KANSAS (For Kansas destinations only) 280—No. 3 . .(1)20.5-21(3) (1)20.5-21' 
12-44 w.w....(2)7.25-7.875(1) (2)7.25-7.875(1) 300—No. 3 . .(1)21-22(2) (1)21-22(2 
58 & abv . fi Red Oils - 

D.I. Diesel. (1)6.75-7.125(1) (1)6.75-7 125(1) ca + : as _ 1) (1) oe 290 
nn 2 me esaeed? es sright Stock—Vis. at 210° (FOB Tulsa basis) 
é 10.9 15(2 200 Vis. D 33(1) 33(1) 
No. 6 fuel (1)8$2.10-2.15(3) (1)$2.10—-2.15(3) 150-169 Vis. D: 

ARK. (For shipment to Ark, and La.) 0 to 10 p.p 29(4) 29(4) 
12-44 w.w 6 875(1) 6.875(1) 10-25 p.p. 28 o(1) 28.5(1 
rractor fuet. 375(1) 7.375(1) 29-40 p.p . 28.501) 28.51 
Diesel fuel 52 150-160 Vis. E 28(1) R(1) 

& below 6.375(1) 6.375(1) 120 Vis. D: : 
Diesel fuel 58 0 to 10 p.p 28(4) 28(4) 

& above 6.625(1) 6.625(1) 600 S.R. 
No. 2 fuel... 6.25(1) 6.125(1) (Olive green) 19(2) 19(2) 
No. 3 fuel... 6(1) 6(1) SOUTH TEXAS (Neutral Oils) 
WESTERN PENNA. Pale Oils (Vis. at 100° F. FOB refineries 
Bradtoré- Ww arre n: domestic shpt.) 

WoW 9)8.25-8.5(1) (1)8-8.25(2) Vis. Color 

N 1 fuel 8.25(1) 8.125(1) - (3)8.5-10(1) (3)8.5-100] 
No. 2 fuel (1)8-8.125(1) g(2 : SQ) (3)11-12.51 
N s fuel 8(1) 811) : 5(1) (3)11.75-13.: 
6-40 gravity 8(1) 7.75(1) 500 No : 
Other districts: 750 No. 3: : 
Db wow (1)8-9(1) 1)8-8.5(2) 1200 No. 
17 W.W (1)8.75-9.5(1)  (208.5-8.75(1 2000 No. 
Ni 1 fuel (1)8-9(2) (3)8 8.5(2) Red Oils 
No. 2 fuel. ..(2)7.75-9(2) (3)7.75-8.5(2) 100 No. 2)8.5-10(1) (2)8.5-10(1 
No. 3 fuel. ..(1)7.75-9(1) on dot?) 200 No. 3)11-12.5(1) (3) 11-12..5 

6-40 gravity. (1)7.75-9(2) (2)7.79-8.5(1) 300 No 3)11.75-13.25(1) (3)11.75-13 
CENTRAL MICHIGAN (FOB Central Mich 500 No. 1)12.5-14.5(1) (1)12.5-14 
refinery group basis for shpt. within Mich 750 No 1)13-15.25(1) (1)13-15.25 
shpts. may originate at plants outside Central 1200 No )13.75-15 75(1) (1)13 byw f 
group 2000 No. 5-6.(1)14.5-16.75(1) (1)14.5-6 
14-46 kero 1)9-9.25(2) (1)9-9.25(1) (Continued on next page) 
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Refinery Pri 
rices— ° 
Prices in Effec continued 
iffeet 
CHICAGO ( July 14 
rom Mi - - d ~ te 
| oils vis. at lid-Continent oe : * Tank tank ommercial or ¢ 
Pale Oils: 100°F. 0 to 10 p crude) a car, tank wa ee 
Vis . .p anc < agon, deale 
Color . Wa gasol tg vn station pri ealer CHEV I 7 
6 J , 1 ; gon e oline do not includ ces for henuine RON 
> se A c C2 
. . - 2.25(1 11.75(1) . s - y do, however, in i le’ 5; R i Ay. Gaso- Kero- 
- 19°5(1) 12'25(1) Pri spec tion fees as st clude im- S T.T. ¢t “4 80 line i 
: 2 aay 19'5(1) of = ee ta shown below. Zon — ¢ ee tail TT. Taxes sine 
"Te > at ixes, shown tn os Angeles... 11 O 16 ° . eae 
y l @OC1) eral, and ste rate column incl d sepa- F geles _ t 0 15 
- “ stat : iclud ; resno 11. D> 6 © 
Red Oils: 21(1 20(1) as indicated oe > s: also city aw pd bc fed- paces 13 4 15.5 15.0 6 1.55 
. J 5 ; 21(1) prices ata _ ootnotes. Kerosine ; unty taxes Reno ba Aria 11°5 af 0 16.5 6 + 05 
201 20(1 where levie a a. ‘di lude taxe k — cages Portland, O 14.0 18 4 7 0 6.5 16 om 
aU aU4 1) discoun are mdtcat 1 erosme tax Se i” re 12.5 7.5 — >. UD 
“pF > ‘ , ts a ited in fot . es eattie, 12.5 16.5 ~ ‘ 16.55 
o 99 1 oe 44 in effect July — : in footnote . eile s. Dealer ol ‘kane Wash 12.5 16 = 16 0 6.5 16 SS 
4 : 4 <= marketing t _ 947. « ese prices acoma 15.0 19 . > 0 6.5 1¢ ~— 
Notes: V 22.9(1) 22(1) ing comp: , as poste d bt B 7 0 18 >. dD 
Viscous a 59 = fices, l panies at tl 4 principal soise, Idah i2.5 16.5 2 0.0 x) OF 
. vel oils, 15 t , 22.5(1) » but st heir hea % S 1anho “a 5 16.1 2» 20.00 
s S te 60-85 and 86-110 No. p. are quoted th ag - ct to later corre ; - — vs oF Mon Lake, | +4 5 19.5 19 0 6.5 16.55 
site p.p. 0.25¢ | No. 2 non-visco gasoline ees per ¢g m fonolulu, T ».6 O 7.5 19.30 
_ ered Steam Refine sOwer iii eel and kerosine Les , included in both Fairbanks H. 13.0 17.5 13 39 5.5 15.70 
1 1 ned (Viscosity ; ied, are as f ices, unless Alask 6.5 7.5 15.56 
18.50 sity at 210°) Ala. 1/40 ollows otherwise Juneau ' 4.0 adiaiatel 
\) 19.5(1 18.5(1) 1 /S« c on. gasolin T at - 28.0 7 o se 
é A rod 4 2 aso axes: l ~(.0 Rf > on 
Bright Stock °20.5(1 19.5(1) La. 1 yl gies - Ind % y= -_— 1/20c; Fl Bois = 1.0 18.0 17.5 3 = . 55 
ks, 1 50°5 . 1/32c; 1 ~ 2/25c; Kans they vise 7.5¢ t 3. OF 
)to 10 p.t ) vis. at 210 gy Mo NC ae; MDa = foe, oo avgas taxes are 1 applies to m "i 
to 25 pl JU No. 8 color S. C: . C, 1/4c; N. D “+ ig c; Nev Tce tax ane 1c Seieral, 2he 8 fuel onl 
i) on a 29,5(1 3001) . Car. 1/8c . a. 1/20c; O “oth . includes 1.5 ederal, 2.5 ‘ only; 
0 p.D 591 1) 59 5(1) Wise. 3 100c. S. Da. 1/40c; Tenn kla, 2 25c: tax applies ta aan county tax a Reno 
S Ly 2901) 1 Kerosine insp t ue ae ct TH federal ne te fuel only — lulu 7.5c 
Note: 7 20.5 Sc: I 2 pection fees sude lawali ‘ a territorial: re avgas taxes 
, Lt btain a : 20.501) owa 3/50c; Mich _ ; Ala ; 2c: Fla heey do oe in Bross in¢ nals ' a prices in 
Se per gal rices delivered in C : ver gal. . Notes: ' ax, gasoline TT 
” ered in Chicago Atlantic Whit e Resale & C met 
Natural Gasoli ATLA (neguier Genaed for Chevron Commercial Gasoline: ‘T.C 
& Br asoline NTIC Commer- ) are 0.25¢ per gal ar) and Chevror C. prices 
a eckenridge price REFINING ve Gaso- Ker pt ices: Pearl Oil below posted n . Aviation 80 
Basis shown. belo\ s are to blender cial Dealer line a gal. below poste (kerosine) T.C let tank truck 
S ny Mid-C a ' Shipments m + Philadelphia > rw. T.W. Taxe ome Prices for mee net tank tru _ ices, 3c per 
FOB GROUP 3 inen manufacturing Pittsburgh - ... 11.3 _— T.W. above Chevror 1evron Supreme ‘ Eth, ices 
<t ) = ” — n ie 12.2 12 > Se 12.7 Ct Boise hes — y, OXCE nt - hy 1) are 2c 
FOB BREC ». 875( Sales 2. erie 11.9 11 : 2.9 13.6 Anevron Av . spread is Lt al Salt Lake 
BRECKENRIDGE 5.875( Sales) Scranton 12.2 12 » 9.9 13.3 Aviation 80 “—~ 91 are 2% “al Prices for 
CALIFORNIA ). 875( Quote) ee: Altoona 12.2 12°95 5.5 13.6 above Chevron - Chevron AVA, “ ve Chevron 
basin) (FOB plants in = 375 (Quote) perm 7 | 12.9 > 4 3 6 a sane price Jens 8) ation 100, 5e 
) pounds \ os Angele ndiana ‘ » 12.2 12.9 =< 3.6 orrectly in NP or July 7 
niin — ipor pressure s Uniontown > 3 12 . 2.9 13.6 PN of July 9 7 also; shown 
at ; Parriseurs 2.2 12.2 5.5 13.6 
illiamspor 11.9 1a d.o9 13.6 
Spor 11: Dos 3.¢ 
Of refi LPG Prices = er Bel. 12.2 12 , 35 1S 3 
refiners, FOB refinert Vilmington 11.9 + ee 13.6 Blue ¢ , 
ta refine Bost n 11.9 rown (3 . 
ank cars ,» in ce ston, Mass > 4 2.2 ed ¢ . " e) 
nk or ries, i nts — las 11 11 yee 1 Red Crow rd Grad 
transport per gal springfie ass o 5.5 12.6 Red n (Reg. Gr 
Com- lr trucks) i Wore leld 11.4 1.5 <.6 cr’ Red Blue irade) 
District mercial 4d wl Com- I i: rcester 12.1 » r’n. Cr’n. Cr’ ; 
[ Propane ——— mercial ndus- all River 11.9 } ° | Cons. Dir Dir Gaso- Kero- 
DO! 6 5(2 ropane B trial Hartford . - 1.5 | Chicag rw 2 - evir. line sine 
) r utane B N Conn 11.4 & izo, Ill WwW. T.W. T ne 
6.5(2) _ 6.5141) 6.2512) 6 utane oon Haven 12.1 4.5 Decatur 14.8 12.8 .W. Taxes T.W. 
ek 6.5(1) (1)6.25-6 51 1 % 25(1) Rite RI 11.8 = o ‘ — 14.5 1: 0 is 3 15 13.5 
O . 75(1 m Atlantic City, N 14 §& "4 eoria 14.8 13.3 12 5 4.5 13.2 
; 5 1 5(1) Camden ne 2 111 645 Evansville, Ir 14.6 13.1 12:8 4.5 13.5 
l 5 254 dy 11.1 ; “4 10.6 Indianavolis a 14.3 12 8 12.6 4 5 13 3 
6 s 75(1) Baltimore, Mad 111 : 5 10.6 South Bend 145 13/0 12.3 5.5 12 3 
s only Ae {agerstown . 22 oe Detroit, Mict 14.9 13.4 5.5 13.0 
tichmond, V 120 >. 2 10.6 Grand Ra 1. 14.0 12.5 5.5 13 
Naphth Wilmington N . 11 0 2 11.1 ago ne aaa 14.0 12 4 15 42 4 
phthas and S$ Brunswick, G : 1 fo 24.3 Green Bi 14.0 125 5B 425 
: pD olvent Jack ck. Ga 12 7.5 Fs N 1 Bay, Wisc. 15 12.5 5 12.5 
S Ksonville, Fla 12.4 7 = 11.7 Milwaukee me 15.1 13.6 13 4.5 12.5 
ee 11.9 MG 11.6 La Crosse 15.0 13.5 8.1 5.5 13.8 
_ 8. , Mineral Spirit 8.5. 11.2 Duluth “a 14°83 13 5 13.0 5.5 1 3.8 
(5) (1)8.375-8.625(5 a Pa T ‘ 8 V.M.&P Mpls -St : Paul 15.1 13 G 2.8 3.3 13 
8.8 ; 200) See Pa 12.5 Py Mankato 9 14.8 13.3 12.8 5.5 13.8 
(1)8.875-9.125(: ittsbural Pp 13.5 1.0 Des M . 14.8 == - 5.5 + 
125(3 5 ‘ > X oine . > oo 13 
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clude 1c ciates — . kerosine price Stanavo Aviation N ] 0 
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Tank Wagon Prices—Continued 


Mobilgas (Regular Grade) 





Gaso- Mobilgas Aircraft tom. Undiv. Mobilfuel MOBILHEA’ 
line Grade 80 Grade 91 Grade 100 Cons, Dkr. Mobil Kerosine Diesel (No. 2 Fuel 

Ss : “eee TE. UTUW.6CUT h/h)hCUlC CW. COT —as ‘Bik ass Betts THD Yard T.W. a soe TH Yard I 
New York City: 

Manh, . . SS 15.7 11.2 ri :7 ee 9 6 

sronx 5.5 15.7 11.2 iS Re a2 .4 9 6 

Kings 5.5 15.7 11.2 RE .t 7.9 S.i 33.3 9 6 69 7.2 

Queens ate 5.5 15.7 11.2 11.7 ch ae | 9.6 

Richmond 5.5 15 3 16.8 10 8 11.3 7.8 8.1 109 6.8 73 
Albany, N. Y. 5.5 14.6 15 6 <.2 BOS Ot. 11.6 8.1 83 106 7.4 9.7 7.2 7.4 5 
Binghamton §.5 11 6 12.3 12 8 9.8 10.0 13.7 a .7 9.0 9 2 
Buffalo 5.5 15.4 16 4 nme tee B28 38.4 9.1 9.5 13.2 $8.5 11.2 8 3 8.7 0 
Jamestown 5.5 15.6 11.6 13.1 12.6 9.0 92 11.9 11 3 8 6 8.9 ) 
Mt. Vernon ; oe 11.3 11.8 8.4 11.2 9.9 7.4 5 
Plattsburg 5.5 11.8 12 23.5 9.8 9.8 11.8 81 81 D 
Rochester 5.5 15.8 16.8 11.5 12.8 12.8 92 9.6 12.8 tt. as 6 
Syracuse ve 5.5 15.5 16.5 11.83 12 12.5 9.1 9.5 12.2 8 4 109 8 2 8 4 4 
Bridgeport, Conn. 5.5 11.3 11.8 7.8 8.0 99 69 7.1 9 
Danbury 5.5 118 128 8.9 10.5 a < 2 
Hartford 5.5 108 116 121 8: 8.3 73. .0i Te Fa 6 
New Haven §.5 14.8 10.7 11.3 11.8 7.8 7.8 7.4 . ee a 69 69 ] 
Bangor, Me, 7. 15 3 10 8 11 8 12 3 9.0 12.2 83 106 8.1 0 
Portland tua, wos 145 14 i5 5 10 1 11 Ii 8 8.0 11.3 7.3 9 6 ae! 13 
Boston, Méss. 45 18.4 14.4 14 154 15.9 169 10.4 109 11.4 7.9 11.3 7.2 95 7.0 4 
Concord, N. H. a 3.8 is o:F 7 10 8 8 5 8 
Lancaster 5.5 13.1 13.6 10.38 138.2 ot We i 94 15 
Manchester 5.5 12 12.5 9.3 12.8 10 5 8 3 02 
Providence, R. I. $5 14 4 15 4 10 8 10 9 il 4 79 s.6 3.1 73 95 7.0 74 98 
Burlington, Vt. 6.0 15.4 113 119 124 89 91 85 108 88 85 104 
Rutland beiaienayar ts 6.0 ; 1283 12.8 9 6 11 0 $7 10.7 
Tank Wagon Prices: Buffalo N.Y. City Rochester Syracuse Boston Hartford Prov sider ce 
Mineral Spirits ......:.. 14 12.5 15 6 13.5 15 14 
V.M.&P. Naphtha 15.5 13.5 16 20 14.5 16 15 5 


Taxes: N.Y.C. prices do not include 2% 
Discounts: Diesel—on t.w. deliveries, 0.5c 


Esso (Regular Grade) 





Consumer Gaso- Kero- 
Tank Dealer line’ sine 
Wagon T.W. Taxes T.W. 
Atlantic City, N, J. 11.1 11.6 4.5 10.6 
Newark + +, ee 11.6 4.5 10.6 
Bal‘imore, Md. 11.0 11.5 6.5 10.6 
Cumberland 12.5 13.0 6.5 2.1 
Washington, D. C. . 11.3 11.8 4.5 11.1 
Danville, Va. 11.6 a 7.5 11.7 
Petersburg +s ae i .o 460 11.3 
Norfolk » 20.7 11.2 ten 11.0 
Richmond ere > Fe 11.5 7.3 11.8 
Roanoke ‘. a 13.0 7.5 11.9 
Charleston, W. Va. . 12.2 12.7 6.5 12.8 
Fairmont ~» daoe 12.8 6.5 13.4 
Parkersburg 12.1 12.6 6.5 12.5 
Wheeling 32.1 13.6 6.5 13.3 
Charlotte, N. C. « aaeee 12.4 to 12.1 
Hickory . 12.2 12.7 7.5 12.6 
Mt. Airy 12.4 12.9 7.5 11.6 
Raleigh 12.2 fy a 11.8 
Salisbury , « ae 12.3 7.5 12.8 
Charleston, S. C. 11.3 11.8 7.5 
Columbia re 22.9 7.5 
Spartanburg =b'nae, oe 12.2 7.0 
New Orleans, La. .. 10.4 10.9 8.5 9.6 
Baton Rouge 10.3 10.8 8.5 10.1 
Alexandria 10.8 71.0 8.5 10.1 
T.ake Charles 10.3 10.8 8.5 11.6 
Shreveport 10.3 10.8 8.5 9.2 
New Iberia ee | 2.6 $8.3 9.6 
Knoxville, Tenn. 12.0 3.5 8.5 wi.2 
Memphis 11.3 11.8 8.5 10.8 
Chattanooga ere °F ee eS 8.5 11.3 
Nashville , 12.4 12.9 8.5 11.3 
Bristol 13.5 .12.0 8.5 12.3 
Little Rock, Ark. 11.9 12.4 8.0 10.3 


Mineral Spirits V.M.&P. 
T.W. T.W. 


Newark, N. J. .. 12.5 14.0 
Baltimore, Md. 15.0 
Washington, D. C.... 15.0 
Fuel Oils—T.W. No. 1 No, 2 
Atlantic City, N. J.. 10.6 9.2 
Newark ; ‘ 10.6 9.2 
Baltimore, Md. R 10.6 9.7 
Washington, D. C. .. wha 10.1 
eS ee 11.0 9.3 
Petersburg... ee 13.3 9.5 
Richmond 13.3 9.5 
Charlotte, N. C. 12.1 10.3 
Hickory .... ; 10.5 
Raleigh ‘ 11.8 10.6 
Charleston, eS ¢ .... 9.5 
Columbia . 10.5 
Spartanburg , ; 11.3 


Taxes: Louisiana kerosine : prices do not include 
Je state tax. 
Discounts: 
Esso gasoline—to undivided dealers, 
dealer t.w. 

Kerosine—In South Carolina 1c per gal. off 
posted t.w. price for 25 gals. or more. 

Naphtha—Newark t.w. prices are for deliver- 
jes of 200 gals. or more; less than 200 gals., 
0.5¢c over posted t.w. prices; steel barrel de- 
liveries, 2c over posted t.w. prices. Baltimore & 
Washington prices are for t.w. deliveries of 
25-99 gals., no discounts. 
Notes: 

Effective Mar. 21, minimum retail resale 
price of 15.1c for Esso Gasoline posted through- 
out New Jersey. 


54 


0.5¢ off 


Jamestown t.c. 








city sales tax applicable to price of gasoline (ex tax). 
for at least 
Notes: Syracuse V.M.&P. price is in steel barrels. 


400 gals. 
delivered prices; 


prices are 


Sohio X-70 Gasoline 
(Regular Grade) 


Con- ~Re- Gaso- Kero- 

sumer sell- line sine 

Zee ers S.S. Taxes T.W. 
Ohio, Statewide 16.0 12.75 16.5 $.5 11.5 
Akron 16.0 12.75 16.5 Da 2 BR 
Canton 16.0 iio 16.5 28s) 1. 
Cincinnati 16.0 i2.fo i163 5.5 11.5 
Cleveland 16.0 iZ.i0 iGO ao aa 
Columbus 16.0 12.75 165 5.5 11.5 
Dayton 16.0 12.75 16.5 5.5 11.5 
Lima 16.0 12.75 165 5.5 ta.0 
Mansfield 16.0 la.so 16.5 5.5 11.5 
Marion 16.0 12.75 165 5.5 11.5 
Portsmouth 16.0 12.75 16.5 5.5 11.5 
Toledo 16.0 12.75 165 5.5 11d 
Youngstown 16.0 iZ.to 136.5 5.35 11.5 
Zanesville 16.0 12.75 16.5 5.5 11.5 


Aviation Gasoline—Statewide 
Consumer Gasoline 
T.W. Taxes 
Sohio Aviation Gasoline 


62 Octane (Clear) 17.5 > Fe 
Esso (Clear) Avia. Grade 80 19.5 5.5 
Esso Aviation Grade 91/98 20.5 5.5 
Esso Aviation Grade 100/130 23.5 5.5 

Naphtha—T.W. 

Statewide 
S.R. Solvent 17.5 
D.C. Naphtha 18.0 
V.M.&P. Naphtha 18.0 
Varnolene 18.0 
Sohio Solvent 18.0 
Fuel Oils—T.W. No. 1 No. 2 No. 3 
Ohio, Statewide 11.5 11.5 10.5 


Discounts: 

Esso aviation—on contract to hangar opera- 
tors and resellers, 2c off consumer t.w 

Fuel oils—Statewide prices are for t.w. & 
drum deliveries of 50 gals. or more: prices for 
deliveries of less than 50 gals. are 0.5¢c higher. 

Naphthas—to contract consumers off t.w 


prices—Statewide: 300 to 999 gals., 0.5c; 1000 
to 2499 gals., 0.75c; 2500 to 4999 gals., 1c; 5000 
or more gals., 1.5c. Lucas County: Less than 


50 gals., tank wagon price, 50 to 249 gals., 
0.5¢; 250 to 499 gals., 1c; 500 gals. or over 
1.5¢ 


Notes: 

Renown (third-grade) gasoline prices are 
same as X-70 unless otherwise noted. SS. 
prices are at company-operated stations. State- 


wide prices are subject to exceptions other 
than those shown. 
Effective July 9 
Gasoline— Dealer T.W. 
Fire-Chief Indian Gasoline 
(Regular) (3rd Grade) Taxes 
Dallas, Tex. °11.0 10.0 5.5 
Ft. Worth 11.0 °10.0 3.0. 
Wichita Falls 11.0 10.0 5.5 
Amarillo 11.0 °10.0 5.5 
Tyler 11.0 10.0 5.5 
Fl Paso 12.5 22.0 3.0 
San Angelo “73 .© 10.0 3.9 
Waco 11.0 10.0 oe 
Austin 11.0 10.0 5.5 
Houston 11.0 10.0 5.5 
San Antonio 11.0 °10.0 5.5 
Port Arthur 11.0 10.0 5.5 
° Effective 7 


all other t.c. 





FOB bulk terminals. 


(N. B. Prices are Contine s 
‘‘normal’’ prices. Current selling 
prices may be lower thar r 

a of local compe- 


prices are 








mal because py 
tition). 
Conoco Demand 
N-tane (3rd Gaso- Kero- 
(regular) Grade) line sine 
Tank Wagon Taxes T.W. 
Denver, Col. 12.6 11.6 Pe 13.3 
Grand Junc. 14.5 13.5 7.5 14.5 
Pueblo . 23.8 12.3 7.5 13.0 
Casper, Wyo 13.5 i? > 5.5 13.1 
Cheyenne 13.3 12.3 6.5 
Billings, Mont. 14.5 13.5 6.5 14.1 
Butte . aoe 14.6 6.5 15.8 
Great Falls 14.5 13.5 6.5 15.8 
Helena ; - 15.2 14.2 6.5 15.8 
Salt Lake, U . 5.6 14.6 5.5 15.7 
Twin Falls, Ida.. 17.8 16.8 7.9 17.9 
Albuquer., N.M.. 12.9 11.9 7.0 11.9 
Roswell 12.4 11.4 7.0 
Santa Fe 13.2 hace 1.0 2 
Muskogee, Okla.. 11.5 10.5 7? © 10.5 
Oklahoma City 11 .> 10.5 7.0 5 
Tulsa 11.5 10.5 7.0 5 
— 


Gasoline tax column includes these city taxes 
Albuquerque & Roswell, 0.5c; Santa Fe, 1 
Chevenne, Ic. 


Notes: 
T.W. prices are to consumers & dealers 
: Thriftane 
Rte tina Humble (3rd Grade) 
OIL (Regular) Gaso- 
Tank °Re- °Tank Re- line 
Wagon tail Wagon tail Taxes 
Dallas, Tex 11.0 15.5 10.0 13.0 
Ft. Worth 11.0 15.5 10.0 13.0 5 5 
Hous‘on 11.0 15.5 10.0 3.0 5.5 
San Antonio 11.0 15.5 10.0 13.0 5.5 
Kerosine 
Tank Wagon = Retail 
Dallas, Tex. ; 10.0 14.0 
Ft. Worth 10.0 14.0 
Houston 10.0 14.0 
San Antonio 10.0 14.0 
Notes: 


T.W. prices are to all classes of dealers and 
consumers. 


Effective July 10 


Esso Gasoline 


IMPERIAL (Regular Grade) 
orm Kero- 
Gasoline Gasoline sine 
T.W. Taxes T.W 
Hamilton, Ont. 18.0 11.0 19.0 
Toronto ; 18.0 11.0 19.0 
Brandon, Man. -o OO 9.0 25.0 
Winnipeg as . a5 9.0 23.5 
Regina, Sask. . 23.0 10.0 25.0 
Saskatoon ; . 2.8 10.0 27.8 
Edmonton, Alta. . 29 9.0 24.9 
Calgary . . 20.0 9.0 22.0 
Vancouver, B. C 15.0 10.0 24.0 
Montreal, Que. ee 11.0 18.5 
St. John, N. B. .... 16.0 13.0 19.0 
Halifax, = ee. 16.0 13.0 19.0 
ames 


"Gasoline taxes are provincial taxes. 

Votes: P 
Prices are per Imperial gal. which is 1.2 U.S 

gals. T.W. prices are to divided & undivided 

dealers. 
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SPECIAL NUTICE Oil ° ° 
Owing to present short supply of many products, some sellers are withholding public quotations I Price Section 








































































r or the posting of firm prices on some products but are giving OLLGRAM the prices they otherwise 
~ would quote to trade in general and which today they confine mostly to their regular customers only 
4 . 
Atlantic & Eastern Gulf Coasts 
(Prices are of refiners, FOB their refineries and tanker terminals, and of tanker terminal 
operators FOB their terminals)—Prices in Effect July 14 
MOTOR GASOLINE KEROSLINE & FUEL OILS 
Kerosine 
78-78.5 Oct. &/or No. 5 fuel No. 5 fuel 
District 74-76 Oct. Ethyl (a) No. 1 fuel No. 2 fuel (0-10 p.t.) (15-60 p.t.) No. 6 fuel 
n Harb (2)9.3-10.6(1) (2)10.3-12.1¢1) 7.8017) (15)6.8-7.6(1) (6)2.57-2.85(1) $2.39(1) (6)$2 .22-2.52(1) 
Har)., 
ir. ue . (1)9.2-10(1) (1)10.2-10.4(1) 7.715) (14)6.7-7.5(1) (6)2.57-2.85(1) 2.39(1) 
any 10.5¢8) (1)11.5-12¢3) 8.1(¢8) 7.2(7) 2.97(2)tt 2.71911) 
Philadelphia (3)9.3-1U.3(3) (1)10.3-11.8(1) 7.7(14) 6.9(13) (2)2.43-2.73(1) (8)2. 22-2 .52(1) 
t . barges . (3)9.2-9.4(1) (1)10.2-10.401) 7.6(5) 6.8(5) ‘ 
Baltimore (1)8.875-—-10(4) (1)9.8/5-11.5¢2) (11) 7.2q11) 2.39(3) (5)2.22-2.32(1) 
Balt., barges. (1)8.775-9.4(1) (1)9.775-10.4(1) (1)7.875-7.9(1) (1)7.075-7.1(2) 
Norfolk (3)8.9-9.2(2; (1)9.9-11.2(1) (7)7.9-7.95(1)* 7.2(8) 2.351) (3)2.18-2.28(1) 
Wilm., N. (¢ (2)8.85-9.1(2) (2)9.85-10.95(2) (9)7.85-7 .95(1) 7.2(10) 
Charleston (2)8.8-9.25(2) (2)9.3-11.1501) 8(7) 7.2(7) 2.30(1) ?.13(3) 
Savannah 9.4(8) 10.4(5) 8.1(9) 7.305) (1)2.13-2.23(1) 
4 Jacksonville. 9.4(9) 10.416) 8.110) 7.3(6) (5)2.08-2.18(1) 
Miami 9.4(7) 10.4(5) 8.1(8) 7.3(4) 
Tampa 9.4(8) 10.4(6) 8.1(10) 7.3(7) (4)2.03-2.1341) 
C Pensacola (1)7.7-8(2) 7.143) 
. Mobile (1)8.75-9(2) (1)9.75-10(2) 7.7(3) 7.1(2) 
New Orleans. (2)8.025—-8.3(1) (2)8.9-9.3(1) (1)6.8-6.825(4) 6.15(3) 1.90(1) 
y Portland 10.1(5) (1)11.35-11.6(2) 8(8) 7.1(7) 3.04501) tt 
Boston (5)9.7-10.4(6) (5)10.7-11.91¢3) 7.9(11) 711) (1)2.605-2.705(1) 2.90511) tT 
4 Providence 10.3(6) (1)11.55-11.8(2)* 4-32) 7(8) (2)2.575-2.875(1) 
; N Haven 10.7(3) 12.2(3) 6.916) 
5 (a) Postings of one supplier quoting the lows at Philadelphia & Baltimore are for Min. 80 Oct. Ethyl. 
2 This price correct for July 7 also. 
3 This price correct on and since May 26 
4 This price « ect on and since June 23. 
7 Bunker C Fuel Diesel Oil Gas House 
Ships’ bunkers Ships’ bunkers Diesel Oil Gas Oil 
(Ex Lighterage) (Ex Lighterage) Shore Piants 28-34 Gravity Mid-Continent Lubes 
N. Y. Harbor 2.22-2.32(2) $2.98(8) 7.2(4) 7.1¢2) 
A y es 7.4(3) 7.4(1) (At Gulf; in packages, FAS, New Orleans; in 
P i 1) (1)2.90-2.98(5) (5)6.9-7.1(2) 71) bulk, FOB terminals) 
B 1) 3.03(2) 7.4(3) 7.201) Prices in Effect July 14 
N 2 1) 2.99(2) 7.2(4) 7.201) Bright Stock Steel Drums Bulk 
( ee 2.99(2) 7.2(2) D color, Vis. at 210° 
S (1)2 1) 3.0601) 7.3(4) cond 150 vis. 0-10 pp 71) 3701) 
Ja (4)2. 1) 3.06(2) 7.35) 
5 | (3)2 1) 3.06(2>) 7.305) 
N (5)1 1) 2.58(2) 6.4(2) Wax 
P ind (2)2 99 (1) 7.30) 7.30) (Melting points are AMP, 3° higher than 
Boston (3)2 35 (1) 3.0211) 2-203) a ahh EMP. Prices are FOB refinery; carloads; scale 
NT, po ‘9 "5 _— — (3)7 4-751) — in bags or bbls.; fully refined slabs loose 
Kero aoe " = sh Prices in Effect duly 14 
sine New Orleans owe mF 
r.W Crude Scale Export pemnanine Export 
3 124-6 Yellow 7.751) 
1.5 Gulf Coast—New Orleans & West 124-6 White 7.75(1) (1)6.25-9(1) (2)7.75-91) 
prices are FOB ship at Gulf, min. of 20,000 bbls., & are by refiners only to other refiners, 123-5 ne (2)6.1-6.45(1) oa cal 
export agents, or tanker terminal operators. )—Prices in effect July 14. 8. S05(1) “OG Ye 7 + {8 05-8 SD 
@ New Orleans & Lower CARGOES 130-2 301) 6.65(2) 8.301) 
8 Mississippi to Baton Rouge South & West of New Orleans Domestic & Export 133-5 ..8 55% 1) (2)6.95-7 r. 1(1) (1)8.55-8.8(1) 
5g Tank Cars Barges Tank Cars Barges all Ports 135-7 9.05(1) 7.2(2) 9.0501) 
7 AVIATION GASOLINE N h h 
9 GI r 100 
(Spec. An-F-48) : 14(1) (1)13-13.5(1) aphtha 
Grade 91 Prices in Effect July 14 
(Spec. An-F-48 12.5(1) 12(2) V.M.&P. Mineral 
Motor Gas, Leaded Naphtha Spirits 
78-78.5 Oct. Ethyl 8.9(2) 8.912) 9.2512) 9 .25(2) New York Harbor 12.514) 11.505) 
+78-78.5 Oct. Ethvl] 9.3(1) 9.301) (1)9.5-11(1) 9.512) 9.512) Philadelphia os 12.5(4) 11.5(¢5) 
++78-78.5 Oct. Ethyl 9.75(1) 9.7501) Baltimore 1144) 
s 74-76 Oct -. 8.025(2) 8 .025(2) (1)8.4-914) (1)8.5-10(1) (1)8.5-1001) Boston bone 13(4) 12(4) 
76 Oct 8.301) 8.301) (1)8.4-913) (1)8.75-9(1) (2)8.75-901) Providence . 13(2) 12(4) 
2 Oct (3)8.25-9.875(1) . 
* ASTM & research Octane ratings are approximately same. Export Prices 
+ Research Octane rating is minimum of 5 points above ASTM rating Prices in Effect July 14 
*t Research Octane rating is minimum of 10 points above ASTM rating. a . " 
This price correct on June 30th also Mexican Gulf Ports 
U. S. Dollars per Bbl. 
) Motor Gas. Unleaded i ae Bunker C Diesel 
Gaso- » Oct ends Pick ts eh (1)8.5-9.875(1) (Ships’ (Ships’ 
lin 65 Ox beth Aina Sia neuen Stee 8°95(4 Bunkers) Bunkers) 
Taxes 65 Oct (1)7.475-7.775¢1) (1)7.475-7.775(01) 8 .25(1) Tampico : $1.78 $2.58 
oV0 Oct o* Veracruz 1.78 
KEROSINE & “wee” = ELS ae Minatitlan 78 2.58 
S wew. ker 514) 6.825(3) (1)6.7-7.501) (2)7-7.5¢1) (2)7-7.501) Pacific Coast 
10 14 w.w. ke Guaymas , $2.11 $3.95 
e , N 2 fuel oil 6.15(3) 6.15¢2) (195.9701) (2)6-7(1) (3)6-701) Manzaniilo ‘ 2.11 3.66 
Retai NESE : Salina Cruz 2.11 3.50 
14.0 row 7 wT oo. 275(1) (196-741) (1)6-7(1) (16 71) Note: All bunkers sales subiect to Mexican 
4.0 8-52 d 6.275(1) : (196-701) (1)6.125-7(1) (1)6.125-7(1) stam» tax of 1.65% ad valorem 
} 5 7 d 6 3)* (1)5.925-7.5(1) (196.2% 541) (1)6 O57 5(1) . 
 & abv. ¢ (1)6.05-7.50) (16.5-7.50) — (1)6.5-7.50) NPN Gasoline Index 
, No. 5 fuel oil $1.90(1)t i (2)$2.35-2.80(1)t? Dealer Tank 
na 15-60 p.t tt 0-10 p.t T.W. Oar 
This price correct for July 7 also Cents Per Gal. 
HEAVY FUEI Ship’s Bunkers Month 13:43 ea 
F LS Ship s bunke *f£° Mo ago 2.43 8 pS 
Cargoes (Ex. Lighterage) Pacific Coast oe ; f 7 87 6.44 
All Ports All Ports Prices in Effect July 14 Dealer index is an average of ‘‘undivided’’ 
Kero- below 28 grav ape al (In Ship’s Bunkers, Diesel Fuel Bunker C Fuel dealer prices, ex-tax, in 50 cities 
sine ivy diesel(1)$2.35-2.50(1) (6)$2.33-2.41(1) or Deep Tank Lots) (P.S. 200) (P.S. 400) Tank car index is weighted average of fol- 
T.W San Pedro, mm. wholesale markets for regular-grade 
0 28 above Calif (3)$2.60-2.90(1) (2)$1.65-1.80(1) gasoline, FOB refineries or terminals: Okla., 
19.0 : v. diese $2.58(10) San _ Francisco. . (3)2.65-2.95(1) (2)1.70-1.90(1) Mid-Western, W. Penna., Calif., N. Y. Harbor, 
5.0 I er C fuel(1)$1.68-2.75(1) (9)$1.73-2.50(1) Portland, Ore...(3)2.85-3.15(1) (2)1.90-2.05(1) Philadelphia, Jacksonville, Boston and Gulf 
25 Seattle, Wash... (3)2.85-3.15(1) (2)1.90-2.05(1) Coast. 
71.8 = 
4.9 TANKER RATES Lake Port Terminal Prices 
oa th Approximate rates, c per bbl.; Gulf-N. Prices in effect July 14 
sa Atlantic, not east of N.Y. Rates are for pee ss Buffalo Cleveland Detroit Toledo 
a vessels 14,000 DWT or over; for vessels 78-78.5 Oct. Ethyl . 11.8(1) 
19.0 1000/13,999 DWT, rates are 15% 74-76 Oct. . , 11.2(3) 10.3(1) 
AJ.% high Kerosine ; (3)9. 1-9.4(1) 
leavy crude & fuel, S0- 19.9 grav. 43.8 Diesel Fuel .. 8.5(2) 9.101) ° 8.5(3) 
ight crude, 30 grav. or lighter. 39 No. 1 Fuel .. 9.501) 7.95(1) (1)9.2-9.25(3) 
Te isoline é ~~ aoe No. 2 Fuel (1)8.3-8.6(1) 9.25(1) 7.701) 9(2) 
1 oe .erosine 36 No. 3 Fuel — 8.7501) (1)8.2-8.5(3) 
undivided . 2 fuel 38 No. 5 Fuel : : 7.9(1) 7.25(2) 
No. 6 Fuel 7.5(2) 7.501) 6.85(1) 7(3) 
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CRUDE PRODUCTION AND RUNS TO STILLS 


MILLIONS OF BARRELS DAILY 


(Ame 
thousa 
Figure 
timate 
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RESIDUAL FUEL OIL STOCKS 


age : Daily Average, Penna. Crude 
(MILLIONS OF BARRELS, 


Runs to Stills 


(Compiled by National Petroleum Assn., from 

reports of all companies refining Pennsylvania 
crude. Figures in bbls.) ( 

Week Ended Week Ended Week Ended 

July 5, 1947 June 28, 1947 July 6, 1946 


He 52.548 7,170 65,176 
*New 














4 Flori 
*West 
— . *Virgir 
Cae daha Crude Oil Stocks °Ohio- 
Ohio- 
Bureau of Mines figures, thousands of bbls. India: 
Illino 
Change Kentu 
from Michi 
June 28 July 5 June 28 Nebr 
Penna, Grade 2,354 2,280 74 on 

Other Appalachian 1,476 1,370 10¢ 
Lima-Michigan 1,026 1,010 16 Texas 
Illinois-Indiana 11,444 11,812 368 Di 
FMAMJJAS OND 5 121926 2 9 162330 6 132027 Arkansas 2,874 2,807 ‘ Di 
JULY AUG SEPT. Kansas 8,374 8,263 Distri 
Louisiana 12,017 11,864 3 Distri 
La aa a = Distri 

CRUDE OIL STOCKS North 3.280 3,167 — 1 

MAILLIO F BAR Gulf Coast 8,737 8,697 a East 


Mississippi 3,012 2,932 ) Other 


New Mexico 6,071 5,909 Sewer 
: stri 
Oklahoma 28,730 28,443 Distri 


rexas 120,028 118,364 —1,664 Distri 
Distri 
LA East Texas 20,288 19,834 4 Total 
PP NG eas West Texas 10.666 40,481 5 . 
f Gulf Texas 33,432 33,087 34° — 
Other Texas 25,642 24,962 
= __ : Total 
ee Panhandle 1.665 1.62 } 
h A 


> 








North 6,420 6,089 \rkan 
ag ‘ Missis 
South 5,681 >, 464 Alaba 
Other 8.876 8,786 N. M 
- > N w 
Rocky Mountain 9,945 9,803 ' W yon 
California 24,654 24,832 I Monte 
: 16 > Colors 
Foreign $21 4,121 C ilifo 
otal gasoline bear I 
ing in U. S 236,221 233,810 —2 “i... 
Heavy in California 5,445 5,470 hu 
Total located in Bu 7 7 
5 12 19 26 2 9 16 2330 6 13 2027 reau of Mines F °0) 
JULY ae Coast District 16,223 16,492 enced 
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REFINERY OPERATIONS 


Statistics 











(American Petroleum Institute figures in Gasoline 
thousands of barrels of 42 gallon each. Production at Gas Oil & 
Figures include reported totals plus es- Crude Runs to Stills Refineries Inc. Kerosine Dist. Fuel Oil 
timate of unreported amounts and are Daily Average % Operated Natural Blended Production Production 
therefore on a Bureau of Mines basis.) Week Ended Week Ended Ww Ended Week Ended Week Ended 
Districts July 5 June 28 July 5 June 28 July 5 June 28 July 5 June 28 July 5 June 28 
East Coast 886 883 108.3 107.9 2,183 2,168 302 269 1,005 1,039 
Appalachian (Dist. 1) 87 92 70.7 74.8 255 275 42 36 68 69 
Appalachian (Dist. 2) 7 72 106.1 109.1 198 310 22 26 37 44 
Ind., IL, Ky. 823 821 89.7 89.4 2,901 2,892 274 296 799 817 
Okla., Kans., Mo. 416 423 94.3 95.9 1,493 1,520 179 196 479 478 
Inland Texas 240 228 82.8 78.6 1,056 1,051 94 98 131 131 
Texas Gulf Coast . 1,151 1,178 88.0 91.3 3,802 3,854 562 604 1,331 1,444 
Louisiana Gulf Coast 417 390 118.5 110.8 1,080 1,085 353 327 696 557 
No. La. & Arkansas 66 69 59.5 62.2 178 184 49 7 59 62 
Rocky Mt. (Dist. 3) 10 10 76.9 76.9 43 42 3 2 11 10 
Rocky Mt, (Dist. 4) , 131 127 789 76.5 416 405 20 11 149 139 
California a: 812 800 Roe 79.9 2,154 2,284 63 57 894 816 
Total U. S.—B. of M. Basis 5,109 5,093 91.1 91.1 15,759 16,070 1,963 1, 969 5,659 5,606 
7 2 B. of M. Basis, July 6, 1946 4,874 14,537 1,901 5,552 
Residual Total Total Stocks Total Stocks Stocks o Per Cent 
Fuel Oil Stocks Gas Oil and Residual Finished ae Un- Daily Refining 
Production Kerosine Distillates Fuel Oil finished Gasoline C apeay = Reported 
Week Ended Week Ended Week Ended Week Ended Week Ended Ended 
Districts July 5 June28 July5 June28 July5 June28 July5 June28 July5 June 28 July 5 
East Coast ee 1,749 1,578 6,782 6,260 12,330 11,678 8,701 8,246 20,328 20,511 99.6 
Appalachian (Dist. 1) 84 85 284 282 438 424 243 249 2,242 2,321 90.6 
Appalachian (Dist. 2) 7 115 123 110 145 147 122 139 998 1,091 100.0 
5 Se RR Pree ee 1,036 1,094 1,686 1,595 4,486 4,186 3,430 3,212 16,030 16,571 89.4 
Okla., Kans., Mo. 488 491 704 687 1,796 1,724 1,143 1,121 8,179 8,384 81.9 
Inland Texas 437 417 340 313 415 408 722 719 3,415 3,473 70.7 
Texas Gulf Coast 1,597 1,718 2,229 2,309 7,010 6,999 5,641 5,636 14,324 14,407 93.0 
Louisiana Gulf Coast 449 497 1,564 1,636 2,438 2,087 1,440 1,329 4,163 4,379 97.6 
La. & Arkansas 97 111 295 282 337 509 139 140 1,654 1,632 66.4 
Rocky Mt. (Dist. 3) 20 20 10 10 41 40 35 32 91 91 24.3 
Rocky Mt. (Dist. 4) 192 200 114 107 663 649 679 642 2,912 3,061 75.8 
Valifornia — 2,258 1,972 726 778 12,901 12,870 26,856 27,025 15,338 15,885 87.0 
Total U. S.—B. of M. Basis ee 8,485 8,298 14,857 14,369 43,000 41,721 49,151 48,490 °89,674 91,806 89.4 
v.35 B. of M. Basis, July 6, 1946 8,155 14,597 40,166 47,475 $91,627 





Unfinished gasoline stocks included are: * 7,965,000 bbls.; + 8,047,000 bbls. 





GAS OIL AND DISTILLATE STOCKS 


(MILLIONS OF BARRELS) 


U. S. Crude Oil Production 


(American Petroleum Institute figures) 70 
WEEK ENDED 
July 5 June 28 
Barrels Barrels 
(Daily Average) 
*New York-Penna. 46,850 47,100 
Florida 1,200 1,000 
*West Virginia 6,850 7,950 | 5 a ee ee es a OS 
*Virginia 200 200 
®*Ohio Southeast 6,850 6,500 
Ohio—Other 2,250 1,950 
Indiana 18,000 17,250 
Illinois 182,550 186,750 
Kentucky 26,800 25,850 
Michigan 40,900 41,050 
Nebraska oe 550 550 
Kansas ®°290,600 288,600 
Oklahoma ©°388,250 387,500 
Texas 
District 1 22,050 21,650 
District 2 164,750 166,550 
District 3 486,000 494,500 
District 4 244,250 247,700 
District 5 39,500 39,950 25) a, on wo ok Ps OND 5 2 1926 2 9 1623 30 6 13 2027 
East Texas 328,300 334,000 L seend — vont 
Other District 6 114,550 116,100 
District 7-B 38,100 39,500 
District 7-4 38,900 39.000 GASOLINE STOCKS 
District 8 557,600 560,750 MILLIONS OF BARRELS) 
District 9 132,350 141,500 110 
District 10 85,500 87,750 
tal Texas 2,251,850 2,288,950 105 
North Louisiana 97,050 96,500 100) 
South Louisiana 323,200 321,400 
tal Louisiana $20,250 417,900 
insas 75.500 75,550 
ISSIPpl 95,200 96,500 
bama 1,100 1,100 
I Mexico—Southeast 107,200 105,950 
New Mexico—Other 450 450 
\ ming 116,600 120,900 
\ itana 24,400 24,400 
( yrado 45,200 44,650 
( fornia 915,600 920,500 
tal 1 S 5,065,200 5,109,100 
i. Grade crude in- 
ided 60,750 61,750 60 
, JFPMAWJI JI ASO WH DO 5 12 1926 2 9 162330 6 132027 
Okla., Kansas. Neb. figures are for week JULY AUG. SEPT. 
1 7 a.m., July 3, 1947 
16, 1947 
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YOUR OWN BRAND PLUS... INDEPENDENT Fou 


indust: 
é that s! 
In this new plan, developed by Ashland, you oa 
; ‘ : F. J. N 
retain your own brand name, own identity and Ol C 
complete independence of operation. With it eee 


you can prepare yourself to meet and beat any “ pee 
TOV1G: 


kind of competition. You reap the benefits of | ney, d 
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INDEPENDENT QUALITY SERVICE, designed =|] G ate 
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E. £. (“Slick”) Jackson, sales manager 
for Premier Oil Refining Co. for the 
past nine years, resigned July 1, to go 
into the general oil marketing business 
for himself. His firm, Jackson Petrol- 
eum Co., has offices 
in Longview, Tex., 
and will handle tank 
ear and truck ship- 
ments of gasoline, 
kerosine, range oil, 
Diesel fuel, heavy 
fuel oil, crude and 
light crude distillate 
for the local area as 
well as the Middle 
West and foreign 
markets. Associated 
with Mr Jackson is 
Gilbert Pollard, of- 
fice manager. Mr. 
Pollard formerly was connected with 
Premier's Cotton Valley office. 

Mr. Jackson’s career in the oil indus- 
try began while he was still in high 
school, when he worked in _ pipeline 
gangs for The Texas Co. In 1928 he 
joined Shreveport-El Dorado Pipeline 
Co, and following several promotions be- 
came assistant sales manager. After 
eight years with this company he be- 
came associated with Talco Asphalt & 
Refining Co. as sales manager at Mt. 
Pleasant, Texas. Two years later he re- 
signed and returned to Shreveport to 
work for Atlas Oil Corp. as sales man- 
ager. After a short time he joined the 
Grogan Oil Co. and in 1939 went to 
Premier 


Mr. Jackson 


° ° e 


Four vice chairmen to head the Mas- 
sachusetts operating committees of the 
industry's public relations program in 
that state have been appointed. They 
are: Industry Participation Committee, 
F. J. McConnell, district manager of Gulf 
Oil Corp., East Providence; Speakers, 
John J. Gill, manager of Petroleum Heat 
and Power Co., Providence; Finance, H. 
R. Albee, district manager of Sun Oil Co., 
Providence, and Advertising, D. Z. Blake- 
ney, district manager of Colonial Beacon 
Oil Co., East Providence. R. R. Potts, 
Socony-Vacuum Oil Co., is chairman of 
the New England district committee. 


9° 3 ° 


Thomas P. Simpson, who joined the 
Socony-Vacuum Oil Co. in 1925 has been 
named director of the company’s research 
and development laboratories at Pauls- 
boro, N. J. Others stepped up also. 
Paul V. Keyser, Jr., whom Mr. Simpson 
succeeded, was advanced to manager of 
Socony-Vacuum lubricating oil de- 
partment in New York. Arlie A. O’Kelly 
ame associate director in charge of 
the chemical division; G. H. S. Snyder 
Was promoted to assistant director in 
charge of the lubricating oil division; 
Louis P. Evans became supervisor of the 
process development division, and John 
W. Payne associate supervisor. 


co] ° ° 


\ppointments of chairmen to head area 
committees throughout Connecticut as 
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part of the public relations program of 
the petroleum industry have been made. 
C. N. Mitchell, district manager of Colon- 
ial Beacon Oil Co., Hartford, is state 
chairman. 

The areas and chairmen are: Norwich 
area—Harold Dahl, Dahl Oil Co., Nor- 
wich; Bridgeport area—Leslie Géer, dis- 
trict manager, Atlantic Refining Co., 
Bridgeport; Stamford area—Charles Oet- 
tler, Fairchester Oil Co., Portchester, 
N. Y.; New London area—Bert Hummel, 
district supervisor, Colonial Beacon Oil 
Co., New London; Danbury area—Mac 
D. Moore, president, The Moore Fuel 
Corp., Danbury; Torrington area—Russell 
Patterson, City Oil & Coal Co., Torring- 
ton; New Haven area—E. W. Van Deven- 
ter, district sales manager, Socony-Vac- 
uum Oil Co., Inc., New Haven; Hartford 
area—B. H. Van Mater, district manager, 
Shell Oil Co., East Hartford, and Water- 
bury area—William E. Wesson, William 
E. Wesson Co., Waterbury. 


oO ° ° 











H. E. Brandi, vice president and gener- 
al manager of the export department of 
Cities Service Corp., will serve as chair- 
man of the petroleum division in the 42nd 
annual maintenance appeal for the Trav- 
elers Aid Society of New York. He will 
direct a committee of men in the petrol- 
eum field, who will solicit contributions 
for Travelers Aid Society. 


° oO ° 


Samuel H. Williston has been elected 
vice president and general manager of 
the Sperry-Sun Well Surveying Co., a 
subsidiary if Sun Oil Co. He succeeds 
the late G. L. Kothny. . . Mr. Williston 
will continue as vice president and a 
director of the Cordero Mining Co., also 
a Sun Oil subsidiary. 


° ° ° 


R. V. Shirk has been appointed region- 
al director of the War Assets Administra- 
tion in Houston. He was formerly as- 
sociated with the PAW, most of the time 
in Washington as liaison officer with the 
Army and Navy and other government 
agencies. . . During his connection with 
PAW, Mr. Shirk planned a nationwide 
survey for the reclamation of used equip- 
ment to increase the output of petroleum 
products. 

° ° 2 

Orville W. Brown was recently named 
district manager for Shell Oil Co., with 
headquarters in Jacksonville, Fla. . . Mr. 
Brown has been with Shell since 1925. 
For many years he was in the Middle 
West and in the East. He had been dis- 
trict manager in Kalamazoo, Mich. since 
1943 before his transfer to Jacksonville. 
In Kalamazoo he was active in civic and 
fraternal affairs. 

o ° & 

J. W. Ross was promoted July 1 from 
assistant general manager of sales for 
the central division of Standard Oil Co. 
(Ind.) to assistant general manager of 
sales for the general sales division. . . 
Mr. Ross was succeeded by W. H. Mil- 
ler, manager at Mason City, Iowa, who 
in turn was succeeded by J. M. Hamer, 









assistant manager of the Chicago sales 
division, . . A. V. Fraser, sales promoter 
in the general office at Chicago, suc- 
ceeded Mr. Hamer. 


Condon MacKay has been appointed 
manager of the public relations depart- 
ment of The Carter Oil Co., effective 
July 1... . The change will permit C. D. 
Watson who has served as manager of 
the department, to devote more of his 
time to representing the company at im- 
portant hearings before governmental 
authorities and at industry conferences. 
Mr. Watson has been with Carter 30 
years, serving most of that time in Tulsa 
headquarters, and is a director of the 
company. .. . Mr. MacKay was gradu- 
ated from Yale university in 1924 with 
a BS degree. He joined Carter as a field 
landman immediately upon graduation, 
and later became manager of the land 
department. He has served as assistant 
manager of the exploration department, 
assistant to the president and for the 
past year as assistant manager of the 
public relations department. 


° e ° 


Power Industries, Inc., Louisville, Ky., 
has been organized with capital stock 
of $30,000 to engage in processing and 
transporting petroleum products. In- 
corporators are Thomas O. DeHart, Raye 
C. Tucker and E. Prescott Long. 


° or e 


Former Cmdr. William H. Henszey, 
owner of Refiners Marketing Co., Ltd., 
Los Angeles, has received from Secre- 
tary of the Navy James Forrestal a 
Bronze Star Citation “for meritorious 
service as commanding officer, United 
States Naval Advanced Amphibious 
Training Sub-base, Teignmouth, Eng- 
land, and as commanding officer of the 
naval advanced amphibious base, Sal- 
combe, England.” Cmdr. Henszey was 
cited as “an alert and responsible leader 

contributing materially to placing 
forces in operational readiness for the 
assault on Normandy.” 

Cmdr. Henszey, also the holder of the 
French Croix de Guerre with Gold Star, 
had headquarters in France at Lorient, 
then at Pontivy, and led a reconnaisance 
party into Brest with the Army when 
that port fell to the Allies. 

° ° ° 

Cearcy D. Miller, mechanical engi- 
neer, has joined the staff of Battelle In- 
stitute, Columbus, O. He will be asso- 
ciated with the division of fuels tech- 
nology. . . . Mr. Miller will be en- 
gaged in research on automotive fuels. 
He has been active in this field for sev- 
eral years and is the author of papers 
on the subject. 

° ° ° 

Among California business leaders ac- 
cepting nomination of membership in 
the Greater Los Angeles Press Club is 
Clarence S. Beesemyer, vice president 
of General Petroleum Corp. He is also 
president of the Los Angeles Chamber 
of Commerce. 
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If the Florida Petroleum Marketers 
Assn. continues to expand, there will be 
no new-member prospect list for its ex- 
ecutive secretary, Helen Dorman, to 
handle. Latest joiners are A. J. Nye, 
Nye Oil Co., Winter Garden, and Guy 
McKenzie, State Oil Co., DeFuniak 
Springs, Fla. Mr. Nye operates a group 
of stations in the Winter Garden area. 
Mr. McKenzie is a fuel oil distributor. 

° 2 ° 

Three hundred years of service are 
represented by 10 men recently awarded 
30-year service pins by President S. J. 
Dickey, General Petroleum Co., at a 
ceremony at the company’s Los Ange- 
les office. Those receiving the awards 
were: W. M. McElroy, manager of re- 
fineries; W. L. Grantham, plant super- 
intendent, pipeline department; J. H. 
Middleton, transportation department; 
P. C. Brown, transportation department; 
F. F. Vaughan, assistant manager, avia- 
tion sales; Harry Leadlay, pipeline de- 
partment; H. A. Mason, assistant to 
manager, laboratories department; K. E. 
Sweet, comptroller’s department; E. E. 
Boudinot, construction engineer, and 
T. J. McDermott, refining department. 


° ° ° 


John B. Dipple, division manager of 
marketing for Sinclair Refining Co. at 
Kansas City, Mo., went on retirement 
July 1 after long service with the com- 
pany. His retirement was announced at 
the API Marketing Committee meeting in 
Minneapolis, July 1. 


9° vo oO 


George W. Miller, Buffalo, who for 
several years has served as secretary of 
the National Lubricating Grease Insti- 
tute, has been made president of Batten- 
feld Grease & Oil Corp. of New York. 

2 ° 2 

Committees and vice chairmen to 
head operating committees in New Jer- 
sey for the industry’s public relations 
program are: industry participation, 
M. H. Robinson, Sun Oil Co., Newark; 
speakers, W. J. Lamb, Shell Oil Co., 
Sewaren; finance, H. I. Cobble, Cities 
Service Oil Co., Newark, and advertis- 
ing, J. S. Nycum, Atlantic Refining Co., 
Newark. Gordon Donald, Standard Oil 
Co. (N. J.), Elizabeth, N. J. is chairman 
of the New Jersey committee for the 
program. 


° ° ° 


Osvaldo Buonanni, oil man and indus- 
trialist of Lima, Peru, who has been a 
resident of South America for 23 years, 
was recently in Los Angeles conferring 
with O. H. Muller, Jr., export manager 
for the Macmillan Petroleum Corp. 
Mr. Buonanni in addition to being rep- 
resentative of the Macmillan Petroleum 
Corp. in Peru also operates a fishing boat 
business. 

° 


oO ° 





Sweeney Gasoline and Oil Co., Peoria, 
installed 300 benches at bus 
stops throughout the city. The backs 
of the benches advertise the company’s 


Ill., has 
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trade name and its line of products. 
The benches are maintained by Sweeney, 
including washing once a week. They 
are reported as promoting much good 
will among the public. 


2 ° o 


Clark S. Teitsworth, who was elected 
to the board of directors of Socony-Va- 
cuum Oil Co. on July 1, will continue 
to supervise all phases of the company’s 
refining and research . . . Mr. Teitsworth 
is a native of Min- 
neapolis and gradu- 
ated from Stanford 
University in 1919. 
He joined the Gen- 
eral Petroleum 
Corp., a Socony- 
Vacuum affiliate, as 
a chemical engineer 
in the process lab- 
oratories in 1926. 
He became a mem- 
ber of the Manufac- 
turing Committee of 
Socony-Vacuum in 
1935. 


oO o ° 





Mr. Teitsworth 


H. G. Southworth, assistant division 
manager for Gulf Refining Co. at Lou- 
isville, Ky., was recently elected vice 
president, director and member of the 
Policy Committee of the Kentucky Mo- 
tor Transport Assn., at Louisville. 


oO — a 


There were so many tie golf scores 
among the 86 golfers who attended the 
llth annual golf tournament and stag 
party of Wisconsin Petroleum Assn. at 
Lake Delton on June 19 as to make it 
appear that the oil and equipment men 
were so conscious of the gasoline short- 
age that they “allocated” their golf 
games on a “fair and equitable” basis. 

E. Bennett, Milwaukee Pump & Tank 
Co., and Dale Horlitz, Butler Mfg. Co., 
came in with low grosses of 78. Low 
net score prizes were taken by Vern 
Schaetzel, Schaetzel Oil Co., and L. A. 
Anderson with a 66 tie. D. M. Jorgen- 
sen, Jorgensen, Churchill & Nath, and 
Frank Seiy, Lake Shore Oil Co., came 
next with low nets of 67. Two golfers 
also hit the blind bogey—Shorty Schierl, 
Central Valley Oil Co. and R. C. Brown, 
Cook & Brown. There were two father 
and son teams—William Daniels, Sr. and 
Jr., and R. E. Locke, Sr. and Jr. 

Among untied scores, Ray Footh, Pure 
Oil Co. was the hottest putter with low 
of 26; “Tiny” Forsberg, George Olson 
Co., made the longest drive on hole 16; 
E. C, Anderson of Shell took the longest 
to get around the course—131 strokes; 
most consistent putter was J. M. Col- 
lins. The door prize awarded at the 
stag party went to “Stubby” Schenkat, 
Lemwonweir Valley Oil Co. 


° oO ° 





Vice chairmen to head operating com- 
mittees to carry out the oil industry’s 
public relations program in West Virginia 
are: Industry participation—C. W. 
Cooper, The Pure Oil Co., Cabin Creek; 





advertising—R. E, McDaniel, Standard 
Oil Co. (N. J.), Charleston; finance— 
H. G. Triplett, Sterling Oil division of 
Quaker State Oil Refining Co., St. Mary’s 
and speakers—J. E. Matthews, Socony- 
Vacuum Oil Co. (Jobber), Clarksburg 
.. . Fred J. Bannerot, Jr., Elk Refining 
Co., is the West Virginia state chair- 


man. 
o °° fo] 


Four appointments in the production 
and drilling department have been made 
by Continental Oil Co. ... E. W. 
Webb, formerly general production su- 
perintendent at Los Angeles, has been 
made assistant manager of the depart- 
ment. He succeeds R. W. French, re- 
signed. Mr. Webb joined Continental as 
a petroleum engineer in 1927 at Seal 
Beach, Calif., and was production fore- 
man there and at Ventura, district su- 
perintendent at Ventura, and production 
engineer at Los Angeles before being 
made assistant general production su- 
perintendent at Los Angeles in 1936. 
He became general production super- 
intendent in December 1946. He was 
born in London, England, and holds a 
BS degree in petroleum’ engineering 
from the University of California. 

Succeeding Mr. Webb is Gerald T. 


Pearson, who has been California region 


petroleum engineer since December 
1946. He joined the company in 1930 
as a roustabout at Seal Beach. ... M. H. 


Dubrow, Fort Worth regional petroleum 
engineer, has been named chief petro- 
leum engineer, a new position in the 
department. Mr. Dubrow joined Conti- 
nental in 1936. After serving as a 
roustabout for several months, he was 
made a petroleum engineer at Hobbs, 
N. M., in 1937. He became division pe- 
troleum engineer in February, 1943, and 
a few months later regional petroleum 
engineer at Fort Worth. He was born in 
Russia, and came to this country as a 
child. He went to school in Hartford, 
Conn. 

S. V. McCollum, division petroleum 
engineer at Midland, Tex., succeeds Mr. 
Dubrow as regional petroleum engineer 
at Fort Worth. Mr. McCollum joined 
Continental as a roustabout at Eunice, 
N. M., in 1939. He was made field en- 
gineer in 1941, and served as district 
engineer at Big Spring, Texas, and 
Hobbs before being made division pe- 
troleum engineer at Midland, Texas, in 
1943. He attended Texas Technological 
College and received his BS degree in 
geology at Colorado School of Mines. 


fe) a 9 


Harmony Oil Co., Harmony, N. C. has 
been issued a charter by the secretary 
of state. Authorized capital stock is 
$100,000, with $6,000 subscribed by 
R. D. Jones, R. A. Kimball and Mrs. Jes- 
sie Kimball, all of Harmony. 

° ° °° 








The Seaboard Gas Co., Charleston, 
S. C., has been incorporated with capital 
stock of $50,000 to deal in petroleum 


products. T. Wilbur Thornhill is pres! 


dent. 
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EXPERTS PROVE THAT 






FORD TRUCKS LAST 





OR THE first time in history, 

the scientific methods used by 
life insurance companies in com- 
puting rates have been put to work 
in figuring out life-expectancy 
tables for Ford Trucks. 


4,967,000 Trucks Studied... 


Wolfe, Corcoran and _ Linder, 
leading New York life insurance 
actuaries, assembled the records of 
all trucks of the five sales leaders 
registered from 1933 through 
1941 ... 4,967,000 trucks in all. 
Then they prepared truck life- 
expectancy tables in exactly the 
same way that they prepare human 
life-expectancy tables for life insur- 
ance companies. 


Ford Trucks On Top! 


The result? Ford Trucks Last 
Longer! Up to 19.6% longer than 
| 0 
’ 


What Longer Truck Life Means to You... 
Why It Pays to Wait for a New Ford Truck! 


It stands to reason the longer you use 
a truck, the less it costs to own. That’s 
why longer-lived Ford Trucks are the 
top truck value. And, logically, Ford 
longevity means lower maintenance 
costs . . . less time in the shop. It 
means more unused miles when 
you're ready to trade, and a better 
trade-in. Yes, any way you look at it, 
you ll get more truck for your money 
with a Ford Truck ... because Ford 
Trucks last longer! 
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19.0" LONGER 


the other 4 sales leaders! Why is 
this true? Because Ford Trucks are 
built stronger. They’re dbu7/t to last 
longer! That extra life that’s put 
into Ford Trucks comes from 
Ford experience in building more 
trucks than any other manufac- 
turer. Ford knows how to build 
trucks that last longer! 
See your Ford Dealer 
today. See the life-expect- 
ancy charts. You'll see 
why it'll pay you to place 
your order for a Ford... 
thetruck that lasts longer! 


roo 
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FORD TRUCKS 











% The life expectancy of a Ford Truck is: 
™s 13.1% longer than that of Truck ""B” 

4 3.2% longer than that of Truck "C” 
Z 7.6% longer than that of Truck "“D" 
& 19.6% longer than that of Truck "E” 
us OFFICIAL ACTUARIAL CERTIFICATE 


Based on the application of sound and accepted 
actuarial methods to the actual experience as 
measured by truck registrations, we hereby 
certify that, in our opinion, the accompanying 
table fairly presents the relative life-expectancy 
of the trucks involved. 


WOLFE, CORCORAN AND LINDER 
Life Insurance Actuaries, New York, N. Y. 
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For Sale 


FOR SALE:—Used Ethyl Gasoline Blending 
Unit complete with two scale tanks and acces- 
sories. Good condition. Box 254. 


FOR SALE: One 4,000 gallon, two compart- 
ment transport, Tandem axle, two 4” 
meters. New condition, Miller Oil Com- 
pany, 1033 South St., Toledo 9, Ohio. 


FOR SALE:—1—244D Diamond T_ Truck, 
1200 gallon 5 compartments, fully streamlined, 


cabinets, meter pump etc., $2,000.00. New 
1350 gallon 2 compartment gasoline tank, 1% 


> 


inch Blackmer Hand Pump, and also 2 inch 
drain lines, $500.00. CHAS. P. HARVEY, 
DISTRIBUTOR, St. Marys, Pa. 


1944 MACK TRACTOR, EH model, 900x20 
rubber, hydraulic vacuum brakes with 2,500 
gallon 1936 Fruehauf streamline semi-trailer, 7 
compartments, equipped with dish pan _ type 
vacuum booster brakes, equipped with power 
takeoff pump, 2” Brodie meter, 100 ft. of 14” 
hose and reel, equipped with electric 
1 A-1 condition. Will sell for $5,000. Also 
2,400 gallon 1937 Fruehauf trailer, 5 com- 
900x20 rubber, vacuum brakes full 
length cabinets on both sides. Will sell for 
$1,250. Can be seen at 405 Teall Ave., Syra- 
cuse, New York or call Lee G. Dobson at Syra- 


9-5641. 





For Sale 





pumps 


FOR SALE 


Major Oil Company Jobbership in South- 
west. Established, growing business. In- 
formation furnished to interested and fi- 


nancially able parties. 


Box 253 








winder 


FOR SALE 

4—Bowser 3’’ Bulk Plant meters with 
Ticket Printers 

261’—6” Pipe with flanges—Els—T’s 
—Couplings, etc. 

19—6” Valves. 

FEDERAL PETROLEUM CORPORA- 

TION 


415 Raymond Blvd. Newark 5, N. J. 











FOR SALE 


1947—1'% ton Chevrolet with 1000 gal- 
lon 5 compartment tank, streamlined 
fully skirted barrel & package cabinets 
‘nclosed 2” manifold, emergency valves 
‘quipped with pump hose, reel, ticket 
printer meter. Brand new never used 
$5700.00 Complete. 

REINHARDT PETROLEUM 

PRODUCTS 
Box 114, West Oneonta, N. Y. 


FOR SALE 
Late Model, Tokheim, Wayne, Bennett, 
Erie, American, used Computing Pumps 
in good condition. $145.00 each. 
Prompt shipment new American Com- 
puting Pumps $285.00 each. 
Drive on and Free Wheel Curtis Lifts. 
W. C. MOORE 
Socony-Vacuum Building Chicago 5, II. 














FOR SALE 
1 New, Kreiger 2000 Gallon 2 Com- 
partment Trailer. 900 X 20 Tires. 
$1300.00. 


1 Used Truck Tank. 1500 Gallon, Six 
Compartment Good Condition. $675.00 


1 Truck Tank, Single Compartment 
1000 Gallon Capacity—Suitable For 
Fuel Oil Deliveries. $200.00. 
PASSELL BROS. 
Lock Haven, Penna. 
Phone 3415 


FOR SALE 
1936 International, 800 Gallon, 


4 Compartment $1600. 
1937 Ford, 1025 Gallon, 1 
Compartment 1700. 
1941 Chevrolet, 750 Gallon, 2 
Compartment 2200. 
1941 Chevrolet, 880 Gallon, 2 
Compartment 2500. 
All fully equipped with Pumps, Meters, 
feels and Hoses. Motors all Recon- 


litioned. 
GARR EQUIPMENT CO. 
1982 Park Street Hartford, Conn. 

















TRANSPORT BARGAINS 


60—New 2000 gallon, Davis Semi Trail- 
ers, 2 compartment equipped with pump, 
and reel, air brakes, 9.00 x 20 tires 


$700.00 FOB Cleveland. 


6—Model U70 1943 Autocars, refuelers, 
1650 gallons equipped with 3 compart 


ments, pump, meter, and 2 reels 


These trucks are in excellent condition 


Priced to sell. 


UDELSON TRUCK SALES INC, 


3218 Woodland Ave., Cleveland 15, O. 


Always get ISP’s quotations too! 
USED TANK CAR TANKS 
FOR LIQUID STORAGE 
6000 to 10000 gallons 
HEAVIER SAFER CHEAPER 
CLEANED TESTED 
PAINTED 
Also Vertical Tanks of All Capacities 
IRON & STEEL PRODUCTS, INC. 
42 years’ experience 
13456A S. Brainard Ave., Chicago 33, 
Illinois 
“ANYTHING containing IRON or 
STEEL” 






Positions Wanted 


GREASE MAKER—15 years experience wit! 
major oil company. Well recommended 
Grease, soap and cutting oils. Box 243 


EXPERIENCED CHEMIST—25 years pet: 


leum, lubricants, fuels, chemicals, some autom 


miscellaneous. Responsibility desired, 


search, developments. Initiative, capabilit 
scientific, practical. American. Box 238 N\ 
tional Petroleum News. 


GOVERNMENT CONTACT POSITIO: 
WANTED in Washington, D. C.: Technica 
trained; twelve years nation-wide experience 
Washington headquartered Army petroleum 


and as civilian with Majors in market 


petroleum products and _ lubrication  syst« 
Box 252. 


Wanted to Buy 


3’”° USED BULK PLANT METERS with 
printed head accumulative, or no head at all 
Must be reasonable. F 
So. Leonard St., Waterbury, Conn. 





Oil Company, 





WANTED 
TO CONTACT REFINERY 
to supply us with gas & oils in carload 
lots. Jobbers Sales Distributors. 


ATOMIC GASOLINE & OIL CO. 
739 N. Second St., Lawrence, Kansas 








WANTED 


Plants for dismantling. Any Location. 


WEINSTEIN CO. 


610 West 8th St. Jamestown, N. Y. 
Phone 6154 








WANTED 
STEEL STORAGE TANKS 


500 to 75000 Barrel 
Capacity 


Any Type 


MAIL-WIRE-or PHONE 
Your offering 


IRON & STEEL PRODUCTS, INC. 
42 years’ experience 


13456-A S. Brainard Ave., Chicago 33, Il. 


“ANYTHING containing IRON or 
a STEEL” 




















Business Opportunity 


LARGE BELGIUM import house, selling gaso- 
line and oily to garages, requests exclusive on 
first quality anti-freeze in cans; hydraulic brake 
oil in cans; gasoline additives in cans. Make 
offers with prospectus and samples to Ets. R. 
RANWEZ Marcinelle-Charleroi, Belgium. 








Dealer Opportunity 

VALUABLE SALES FRANCHISE 
. . .available in certain territories on 
long established nationally advertised 
Rotary Pumps and Meters for Bulk 
Plants and Truck mounting. Reply to 

BOX 241 
NATIONAL PETROLEUM NEWS 











STEEL DRUMS 


We can furnish you with recon- 
ditioned steel drums at any point. 
Let us have your requirements. 
We will also buy your empty 
drums. 


BUCKEYE COOPERAGE COMPANY 


3800 Orange Ave. Cleveland 15, Ohio 


Phone EXpress 3383 
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New Third Edition.... 
the technology of oil 


field development— 











*fundamentals 
* problems 
methods 


*equipment 


Complete ref- 
erence book 
on the funda- 
mentals, 
problems, 
methods and equipment used in petroleum 
production. Presents a comprehensive review 
of the field to meet the needs of engineers and 
petroleum executives. 


Just published! 


Petroleum Production Engineering 


OIL FIELD 
DEVELOPMENT 


By LESTER CHARLES UREN 
Professor of Petroleum Engineering, 
University of California 
750 pages, 5% x 8%, 383 illustrations, $7. 


Covers in detail the range of processes from 

petroleum exploration methods, through 

principles of development, drilling equipment 

and methods, procedures in casing wells, 

water exclusion, well testing and completion, 

logging techniques, etc. This most detailed 

treatise on these topics available includes 

such developments as: 

@ drilling wells to greater depths than ever 
before, and at lower unit cost 

@ new and more efficient types of drilling 
equipment 

@ new methods of installing and cementing 
casing in wells 

@ new techniques of logging, testing and 
completing wells 

@ broadened application of engineering to 
oil field development 

Mait your order to: 


NATIONAL PETROLEUM NEWS 
1213 West Third Street, Cleveland 13, Ohio 
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This index is published as a convenience to the 
reader. Every care is taken to make it accurate 
but National Petroleum News assumes no 
responsibility for errors or omissions. 
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1946 OIL PRICES AND STATISTICS 
Available Now in the New Edition of 
Platt’s Oil Price Handbook 


OW you can get—in one handy, compact volume—the daily 1946 

petroleum product prices, with monthly averages for the same 
period . . . PLUS the yearly price averages on the various petroleum 
products—from 1924 through 1946. 

Here’s the line-up of important sections in the 1946 Oil Price 
Handbook .. . 


REFINERY AND SEABOARD PRICES 
Daily prices for 1946, with monthly averages of the Lows and 
the Highs of price ranges and the combined Lows and Highs of price 
ranges .. . NEW FEATURE: For 1924 through 1939, the yearly 
averages of the combined Lows and Highs; for 1940 through 1946, 
yearly averages of the Lows, the Highs, and the combined Lows and 
Highs . . . You can make quick comparisons—save time. 


TANK WAGON PRICES 
Of Aviation Gasoline—Fuel Oil—Naphtha—and Solvents—at 
representative points in the United States. 


TANK WAGON AND DEALER PRICES 
Of motor gasolines and tank wagon prices of kerosine, at points 
in the United States and Canada. 


CRUDE OIL PRICES FOR ALL FIELDS 


As posted by major crude purchasing companies. 


STATISTICS AND GRAPHS 
Tell you “at-a-glance” the story of production and stocks of 
crude oil and principal refined products, by districts for 1946, and 
yearly totals back to 1940, with graphs extending back to 1935. 


Largest Oil Price Handbook Ever Published—This new edition has more 
products—more prices—more postings than any of the previous editions . . . In all 
there are 388 pages of valuable oil price information—52 more pages than the last 
edition. 


Still the Same Low Price—You can buy this larger, improved Oil Price 
Handbook at no increase in price—$12.50 per copy—the same as previous editions 
for recent years. 


If you’re a buyer, seller, statistician, research analyst, marketer— 
in fact, if you deal with petroleum product prices in any way—you can 
get valuable help from this reliable reference book . . . vital facts, always 
at hand, in one place, arranged for quick reference . . . Save time and 
save money by having the facts you want when you want them. 


To insure getting your copy of the Oil Price Handbook, mail your 
order TODAY ... It’s a Limited Edition . 
for convenience. 


. Use the coupon below 


71647 
PLATT’S PRICE SERVICE, INC. 
1213 W. 3rd St., Cleveland 13, Ohio 
oe eee copies of the 1946 Edition of Platt’s Oil Price 


Handbook at $12.50 per copy. I enclose check in amount of $ ........ 
(Ohio purchasers, please add 3% sales tax.) 

NAME... 
COMPANY .. 
ADDRESS 
CITY.. 
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ABOUT OIL PEOPLE 


W. E. Morrison, acting production 
manager for the Tulsa area of Shell Oil 
Co., Inc., for the past five years, has 
been appointed special assistant to the 
Tulsa area manager. 

New Tulsa area production manager 
is W. H. Burke, who joined Shell in 
1933. He filled various assignments in 
field offices before being transferred to 
Tulsa as chief exploitation engineer in 
November, 1945. 


° o oC 


Charles F, Stafford, George Stafford 
& Sons, Laconia, N. H., New Hampshire 
state chairman of the industry’s public 
relations program has now completed 
appointment of vice chairman to head 
the four operating committees in New 
Hampshire. 

The appointments follow: Finance 
committee—I. L. Langmaid, district man- 
ager, Gulf Oil Corp., Concord; adver- 
tising—M. F. Rice, Shell Oil Co., Man- 
chester; industry participation—E. D. 
Mills, Socony-Vacuum Oil Co., Manches- 
ter, and speakers—H. H. Eubank, The 
Texas Co., Manchester. 





° ° ° 


Jack S. Toler, London district civil en- 
gineer, Overton, Tex., has been trans- 
ferred to the Louisiana division of Hum- 
ble Oil & Refining Co., New Orleans, as 
assistant division civil engineer to han- 
dle offshore drilling. William S. Schae- 
fer, civil engineer in the North Texas 
division office, replaces Mr. Toler as dis- 
trict civil engineer in the London district, 


Overton. 
e ° ° 


Charles E. Colvin has been appointed 
manager of the production planning sec- 
tion in the Baton Rouge, La., manufac- 
turing plant of Ethyl Corp. He _ suc- 
ceeds B. E. Perkins, Jr., who resigned 
to enter private business . . . Mr. Colvin 
has been associated with Ethyl for 16 
years. Since 1937 he has been a special 
assistant to John H. Schaefer, vice presi- 
dent in charge of manufacturing .. . 

Mr. Colvin is a native of Knoxville, 
Tenn., and received a B. S. in mechan- 
ical engineering from the University of 


Kentucky. 


° ° ° 


Philip D. Caesar, Paulshoro, N. J., 
and William C. Skinner, Dallas, Tex., 
are the recipients of Socony-Vacuum Oil 
Co's. first educational grants . So- 
cony-Vacuum established — educational 
grants earlier this year to enable out- 
standing technical employes in its lab 
oratories to study for advanced degrees 
The recipients will receive. full pay for 
the length of time necessary to earn de- 
gree of doctor of philosophy at accred- 
ited schools of their choice, beginning 
with the fall term. 

e ° ° 

Vice chairman to head four operating 
committees in Massachusetts for the oil 
industry's -public relations program have 
been appointed. The appointees, all 
from Boston, are: Industrial Participation 
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Committee—William O’Meara, general 
manager, Pennsylvania Oil Co.; Adver- 
tising—Reginald Jenney, secretary, Jen- 
ney Manufacturing Co.; Speakers Com- 
mittee—E. J. Pease, manager of indus- 
trial products, Sun Oil Co., and Finance 
—H. J. Underwood, division manager, 
Shell Oil Co. Ben Halsell, division man- 
ager of The Texas Co., Boston, is chair- 
man of the state committee. 


9 o 2 


Merle H. Duffield, assistant manager 
of the wholesale department, Mid-Con- 
tinent Petroleum Corp., was married to 
Mrs. Cecelia Marie Klabzuba June 14, 
at Christ the King Church, Tulsa. T. E. 
Fitzgerald, assistant general sales man- 
ager of Mid-Continent, was best man. 


° 2 ° 


W. T. Etzel, Florida zone manager, 
Gulf Oil Corp., has been named chair- 
man of the Executive Committee of the 
Florida PIC . . . Other officers to serve 
with Mr. Etzel are: C. H. Wright, Sun 
Oil Co., first vice chairman and C. T. 
Ade, Standard Oil Co., second vice chair- 
man. Glen P. Woodard, Jr., executive 
secretary, was renamed to that position. 


° o ° 


Roland V. Rodman has been elected 
president and director of Anderson- 
Prichard Oil Corp., Oklahoma City, Okla. 
L. H. Prichard, the former president, will 
continue as a director and has been elect- 
ed chairman of the 
board. 

Mr. Rodman_be- 
came associated with 
The Bay Petroleum 
Corp. as general 
counsel in 1937, was 
made vice president 
and general manager 
in 1939, and was 
elected president in 
September, 1946. 

Mr. Prichard has 
served as president 
of Anderson-Prichard 
since its organization 
in 1922. Under his executive leadership 
the corporation has become one of the 
largest integrated Independents in _ the 
petroleum industry. 





Mr. Rodmcn 


James R. Dranell, formerly a chemist 
for Corn Products Refining Co. and Pure 
Oil Co., has joined the staff of Bjorksten 
Research Laboratories, Chicago. He 
graduated from University of Illinois in 
1942, and for a time taught chemistry 
at Trinity University in San Antonio, 
Texas 


Carlyle D. “C.D.” Read, who has been 
general manager of Wood River Oil & 
Refining Co’s. refineries at Wood River, 
Ill., and Duncan, Oklahoma, since Jan. 





1, this year, is lowa-born and bred, bu 
spent 12 years as chief engineer fi 
British-American Oil Co., at Toronto 
He holds a master’s degree in chemi 
engineering from University of Iow 
and a Canadian pilot’s license. He pla: 
to be flight checked soon in order 
hold a CAA license. 


2 ° ° 


Joseph T. Wilson, Jr., has been 
pointed manager of the general accour 
ing department of Sun Oil Co., a 
William F. Yorty made manager of | 
company’s new transportation account 
division. 


John W. Wagner, Dallas, has be 
named public relations director for t!. 
Texas Mid-Continent Oil and Gas As: 
He succeeds North Bigbee, the associa 
tion’s former public relations directo: 
who resigned to do free-lance writing. 
Prior to joining the association, \i 
Wagner was on the city editorial staft 
of the Dallas News. 


° ° ed 


Dr. Gustay Egloff, Universal Oil Prod- 
ucts Co., is spending a month in Europe, 
visiting Britain, France, Belgium, Holland 
and Czechoslovakia. 

Dr. Egloff’s schedule included a sym 
posium at St. Andrews, Scotland, spon- 
sored by the Royal Institute of Chemistry 
presenting a paper, “Petroleum and Coal 
as Source Materials for Chemical Deriva- 
tives.” July 17-24 his schedule calls for 
presenting five technical papers at the 
llth International Congress of Pure and 
Applied Chemistry, in London. His sched- 
ule also calls for lectures before the 
Societe Belge pour |’Etude du Petrole ir 
Brussels, and at the University of Delft, 
Holland. Dr. Egloff plans to retum t 
the United States by August 4. He flew 
form New York on July 4. 


° fey ° 


Edward R. Valentine, vice presid 
and treasurer of the Fullerton Oil ¢ 
will head the freeways subcommitte: 
the Los Angeles Chamber of Commerc 
Metropolitan Traffic and Transit Com 
mittee. Mr. Valentine’s subcommittee will 


+ 


work on plans for new expressways 
the Los Angeles metropolitan area 


°o 


W. V. Venen has been appointed 5 
attle sales agent for the Tide Water As 
sociated Oil Co. He was formerly dis 
trict fuel oil salesman with the sam 

Frank M. Saunders has : 
placed him in that post. 


company. 


° ° ° 


Elliott Pugh, manager of operati 
Tide Water Associated Oil Co., has 
turned to his San Francisco headquart 
from an extended tour of the Hawaii 
Islands where he inspected Associated 
service stations and conferred with Flovd 
Pratt, Honolulu sales manager. 











NATIONAL PETROLEUM NE \vS 





the 


are 









ONE 
COMPANY 


Cracked the 
“Cracking” 
Problem... 


YOU BENEFIT: 





[LLIONS OF AMERICANS who drive 
M cars or pilot planes benefit from 
the pearl-like beads shown above. 

They are literally the jewels they 
are pictured. Created at fabulous cost 
by one company, they were immedi- 
ately made available to refiners 





Available at Once for All Petroleum! 


throughout the petroleum industry so 
that finer gasoline could be obtained. 

“Magic beads” are a revolutionary 
“catalyst” developed by Socony- 
Vacuum. They helped win the war by 
contributing new high volume of 100 
octane aviation gasoline...mean 
higher quality gasoline for all, today! 

Even before discovery of the“bead 
catalyst” our scientists had pioneered 


81 YEARS’ LEADERSHIP in a 


Progressive Industry—PETROLEUM ° 


SOCONY-VACUUM OIL COMPANY, INC. 


and Affiliates: 


MAGNOLIA PETROLEUM COMPANY, GENERAL PETROLEUM CORPORATION 













NEW 
“MAGIC 


BEADS"! 


the Houdry Process of Catalytic Crack- 
ing—had only recently perfected the 
revolutionary TCC Process for contin- 
uous refining. 

* = * 

Today, petroleum research has other 
magic in the works. Already, Socony- 
Vacuum has spent many months 
studying gas turbines, jet propulsion, 


the peacetime uses of atomic energy! 












SOCONY-VACUUM 

















Gilbarco “96's” are the last word when it comes to giving 


perfect gasoline station service! These handsome, husky pumps 


keep working hard year after year without repair or parts replacement. 


Their dependable, long-lived service has earned 
them a “‘million-gallon’” reputation. For pumps that 


protect your profits... Get “96's”! 


GILBERT & BARKER Mra COMPANY 
West Springfield, Mass. —Tofonte, Can 
ii i ee i 














